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Broadcast J!-ducati oh ' s Bliejnma! Theory, versus -Practia^e 

Raxilo: Histar±caLBaclcgraim 

Radio in America wa.s bom in the early i9O0s and was 
stiii in its infancy when KDKA (Pittsburgh, Pennsylvania) 
broadcast the Harding-Cox election Results in 1920.^ The 
commercial aspirations of many stations were quite obvious 
by i925-^ Recognition of radio's potential to develop into 
a major industry became apparent to both the print media . 
and the general public by 1930 Radio's tremendous 
economic growth durirg the depression solidified this 
electronic medium's place as a powerful and persuasive 
source of information, entertainment and advertising in 
America.^ Increased fiscal success in broadcasting 
encourag;ed ,a movement of expansion as the number of radio 
stations in the United States increased by more than nine 
times in less than five years. ^ This great multiplication 
created a heed for hew and capable broadcast employees.^ 

Growth and Bevel opmeht of Broadcast-Edu-cation 

Ih 1929 ohiy ohe ihstitutioh offered a course in 
radio ahd ho college or university offered a degree in 
broadcasting."^ Courses quickly began to develop in major 
ihstitutiohs and by 1939 there were 36Q schools offering 
.radio courses, Ohe year later ih 19^0 nearly 525 colleges 
and uhiversities listed radio courses.^ Generally, the 

i 
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courses dealt with radio speaking a^dp as a result, radio 
was most frequently placed in the Def^tment of Speech. 9 
Eight schools offered a bachelor's de^ee in broadcasting 
in the 1930s, while only two offered the master's and the 
doctor s degree. The tremendous growth of the radio 
industry was closely followed by the developimerit of radio 
courses and then broadcasting degrees in colleges and 
universities.^^ In 1975 more than 200 undergraduate 
schools offered a bachelor's degree in broadcasting. At 
the graduate level, 101 institutions offered a master's 

_ __ - i 

degree ajid 2? schools granted doctorates in broadcasting. 

This great evolution of radio curricula and broadcasting 

programs was hot free from eompllcatibri and confusion both 

from within higher education itself and from without by 

individuals in the commercial broadcast industry. 

Broadcast Bducatibh; A --P ractical or Liberal Philosophy 

Generally, the issue is considered one of theory 
versus practice and may be characterized as one where the 
task of higher education is either to develop basic 
technical broadcasting skills in students through guided, 
practical experience or to teach students the theoretical 
aspects of broadcasting by emphasizing a liberal arts- 
general education and such areas as research, aesthetic 
appreciation, ethics, creativity and public service. 
Traditionally, radio station •managers and owners have 



been and remain the strongest ps^bpohehts of the practical- 
production orientation, vftile academieiahs--frequently 
r: on- broad cast educators — were historically and continue to 
be the most sigriificant opponents to this eurrieular and 
instructional approach. ^'^ Niven describes this theoretical- 
orientation as a liberal philosophy (liberal arts emphasis) 
and the professional training- orientation as a practical 

- - 

^ ■ lit 

philosophy (professional training emphasis) A variety 
of individuals have suggested that these two philosophies 
be merged into a single approach with which to teach 
broadcasting. Still the theory versus practice dilemma 

perserveres as *the most controversial issue in broadcast 

1 c 

higher education. ^ 

The Controver^y-of Broadcast Education. I93es-I970s 

Riley outlined the two most significant criticisms of 
radio instruction by commercial broadcasters in 1938 as 
insufficient broadcasting equipment in classrooms and lack 

1 5 

of student training through practical experience in radio. 
In 1944 Htmter suggested a redefinition of the broadcasting 
curriculum to meet both the demands of the educator and""^^ 
the professional broadcaster. Th3 s could be achieved only 
•^trough employment competent and experienced instructors; 
construction of commarcially acceptable broadcast equipment 
for classroom training; and, the availability .of an actual 
broadcast-outlet oh which students could gain on-air 
experience . ^7 The Federal Radio Education Committee 
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published "Standards for Gollege Courses in Radio Broad- 
casting" in i9^'5 and emphassi zed that only talented students 
should be allowed to complete college studies in broadcasting. 
Courses in radio should not be offered until the sophomore 
level, on-air experience should be required of all students> 
and the broadcast major should be as demanding as any other 
academic discipline. 

Members of the commercial radio industry continued 
the criticism of "broadcast higher education. Claims 
included the lack of instructor broadcasting experience 
£ind ineffective student training in and about professional 
broadcasting.^^ Aarnes addressed communication educators 
in 1947 when he stressed the importance of teaching skills - 
Bnd emphasized the inappropriatensss of the term "vocational" 
as applied by many academieiaris* Haafcensori questioned 
the amoimt' of influence that industry practices should 
have on teaching of broadcasting in 1958*^^ The 19503 were, 
primarily, a time of consolidation for radio in higher 
education. It was during this period that television 
entered college and university broadcasting programs as 
a major force and encountered the same dilemma as radio. 

In 1962 Willis advocated a general, liberal sirts 

educatfB'n selected from many subject matter areas for the 

broadcasting student, while Robbins proposed specific 

curricular training of the student to meet the needs of 

the radio industry. Kucera attempted to define the 

« 

term "prof ^-issional" as ix applied to broadcasting in 



5 ■ . . 

±963- He suggested that educators • must do more than- 

prepare students to work at radio stations emphasizing 

the sighif ieanee of the social function of broadcasting. 

Gommerciai broadcasters cbntinued\ to call for a strong i 

V _ 

emphasis oh experience arid for the'^^ wee ding- ou-t of non- 

\ 2 ? 

.dedicated students by broadcast educators r ^ 

in 1970 Wilson echoed industry' cries for ihciusioh 
of an experiential, production-oriented approach in the 
broadc%sting curriculum. A movement away from this 
production-skill alpproach toward a social and behavioral 
science orientation of broadcast education was advised by 
Meeske and Shelby. ftvery noted in 1975 that the trend 
in broadcast education* was toward a strong theoretical 
emphasis for both career and ridri-career students, while; 
Blum called for the use bf professional broadcasters as 
resource instructors.^^ Olson arid "^Dudek^ endorsed a liberal 
arts approach to broadcasting instruction in ±97^ and, with 
Wimmer, urged the de-emphasis of the -perf ormance-skilis 
orientation.^^ Freeman endorsed the importance of 
emphasizing social responsibility in the radio/television 
curricul'um, while iri 1978 Oliver and Hajmes ascertained 
that practical aspiects (i.e., production, sales and business) 
be stressed\in broadcast education. Taylor discovered 

\_ _ _ _ _ _ . _ . ' ■ 

that commercial broadcasters desired a strong business 

orientation (i.e., marketing, advertising and management) 

\ . . 31 

in the radio- television program. 

\ • 
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The Broadcast Curricular Bilemma.! Is there a Sdlution? 

While some quandary exists as to which academic 
depstrtmeht should have the major resjpbnsilDility for the 
instruction of broadcasting at the college or university 
level, independent radio and television departments are 
becoming increasingly predbmihaht . These departments 
draw from a historical backgrbxmd based^ primarily! in 
the discipline of speech and speech cbimnuhicatibh.32 

The theory versus practice dilemma between the , 
radio/television industry demands and the e ducat iehal . 
philosophies of many academiciahs persists as broadcast 
education moves into the 1980Si It is becoming more and 
more apparent that this difficulty may be resblved only 
throu^ a mutual industry-educator effort to identify 
specific broadcast competencies and integrate these career 
needs witfi a broader theoretical base. 

Review bf .Significant Literature 
fbr this Study 

Five major studies cbhdueted between 1958 and 1976 
provide a background for the dimensions bf this research 
effort. These studies are cbhcerned with radib station 
management preparation, broadcaster's training and industry 
employment success, vbcatibnal needs^and station manager's 
perceptions of prospective^ cbllege educated radib employe es, 
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' Linton and Hyden surveyed managers of 268 radio 
stations in Kansas, Oklahoma, Missourii. Nebraska arid 
Colorado in 1958 to determine average salaries ^ areas of 
employment ' in greatest demand, and management priorities 
for broadcast training. Only 4? radio stations (19%) 
responded to inquiries about employee salaries. Engineering 
salaries ranged from $5±2-.QQ to $230*00 per week; announcer 
salaries extended from $^88i60 to $266.00 weekly; and^ 
sales salaries were distributed from $800.00 to $300.00 
per week. Sixty-one of tfte respondents. (23^) replied to 
a question about the areas of greatest shortage for competent 
and available personnel by identifying ssties, aririourieing 
and technical engineering positions i Station managers 
(51 or 19fo) identified important streas of preparation for 
radio employees as small station broadcast experience, a 
liberal arts college education, and commercial radio practice 
during college 

In 1974 Abel and Jacobs conducted a national survey 
of 1,168 radio station managers to determine employee 

starting salaries, manager demographic iriformatibrij station 

- - __ ^ _ . 

format, and preparation for broadcasting careers. QUestidri- 

_< _' ' 

naires were returned, by 869 manners for a response /l:ate of 
75fo. Mos-t announcers and news persons earhe'd between 
$iii.dd and $150 i 00 per week, while major markets pay 
more. Most college graduates do hot understand the cbiamercial 
radio industry. News people are assisted in broadcasting 
by a college journalism backgroi^d, while sailes people 

U V. : _ 
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benefit from a college education in business and marketingi. 



Managers believe that announcers need prof essiohal-commercial 
radio experience . 

Taylor surveyed 272 radio station managers in 197^ 
and 83 (31^5) responded. The purpose was tj. assess the 
quality of a broadcast graduate's training with that 
graduate's actual performance in the field as perdeived 
by the employer. More- than half of the responding managers 
ff el that a college education is particularly helpful in 
obtaining a job in radio, although over 75fo of the 
respondents give more emphasis to professional broadcast 
experience in interviews with prospective employees. Managers 
believe that college training should concentr?ite on an arts 
approach emphasiz.iiig production, performance and programming 

_ . _ _ _ _ r _ __ 

i35fo of respondents) . or a business approach emphasizing 

_ ^ 

marketing, advertising, and business management {5±fo). 

Practical experience is considered more important than a 

college degree and it is often better that a colleg;e degree 

not be in broadcasting. ^-^ 

Wible surveyed Indiana broadcasters in 1975 to determine 

what broadcast managers and employees think about radio ahd 

television academic programs in higher education. Of the 

320 respondents," 63 were radio station managers. Sixty-two . 

percent of these station managers (39) have been employed 

X _ _ - - - 

in radio for more than 1-5 years. Most managers (30 or 48?S) 

became administrators prior to age 30, while kjfi of them (27) 
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became managers between 31. and 40 years of age i The 
maaority of managers (i|'8 or 76?§) attended college ^ but 
only 15 of them (24^) majored in radio, television or 
speech. Most respondents had experience in both sales 
and announcing, prior to becoming a manager. The greatest 
number of radio stations in Wible's survey (ki or 65%) 
maintain between io and 26 employees on staff, while 
18 stations {29%) had fewer than 10 persons on staff. 

Station managers ranked in order of importance desirabl 
characteristics foj* radio staff persons, which include: (1) 

responsibility and attitude; (2) talent; ( initiative ; (4) 

••• 

eicperience; and, (5) education. Respond^ts then identified 
and rated desirable characteritetics of theilf own "college 
educated, radio personnel. In order of priority, these 
include: ( 1) responsibility ; (2^ knowledge of production 
techniques; (3) general knowledge of news; {k) talent; (5). 
general knowledge of Federal ddramunications Rules; (6) 
initiative; and, (?) general knowledge of sales. Wible's 
study provides a framework for developing a cooperative 
effort between broadcasters and educators for more effective 
radio and television curriculum and instruction.^^ 

In 1976 Oliver and Haynes conducted a nationwide survey 

of ^Oh broadcast station managers in the United States with 

: . \ ^ * ■ 

292 respondents (58^). The study indicated "Broadcast manage- 
ments' lack of satisfaction with radio smd television 
education. Three particular areas of dissatisfaction were 
established and include: (1) commercial orientation; (2) 
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industry invcivement; and, (3) productioh' skills. Managers 
generally noted that educators did not orient students to- 
function adequately in a commercial broadcast situation and 
that closer ties between the educators and broadcasters could 
serve to achieve that objective, A greater emphasis on 
productioh skills, sales and business aspects of radio and 
television was advocated by station managers . -^"^ 

Problem and Purpose 

The, purpose of this study of major, medium, and small 
market radio stations is to: • .(1) establish specific 
vocational heeds; (2) determine and prioritize entry-level 
broadcast skills; and,^ (3) identify characteristics of 
success for lohg-term industry employees. Vocational 
n'ee-3si ehtry-level skills* and success characteristics 
are identified as perceived by midwest commercial radio 
station managers ih Illinois, Indiana, Iowa, Missouri, and 
Wisconsin. 3^ In addH:ibh background information on the 
responding station maj^ and their radio stations, 
employer hirihg considerations, and advice for individuals 
desiring success in radio are summarized. The data provide 
relevant criteria for the evaluation of broadcast higher 
education programs and serve as a placement instrument 
for individuals seeking employment in the radio industry* 
The data are analyzed, summarized, and conclusions drawn 
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as impiicatidns for broadcast higher education. 

Research Questions | 

The primary research question isi what do entry-level 
skills, Idng-term success characteristics, and vocational 
needs identified as perceived by ma^or, medium, smd small 
market midwest radio station managers imply for broadcast 
higher education? Additional secondary . research questions 
for this study include: 

1. What do managers of major , medium, and small_ 
market radio, stations, in the midwest consider 
to be entry-level skills for news, announcing, 

,and sales employees? What are the station 
Tnanagers" priority rankings of these skills? 

2. What do managers of majori medium, and small _ 
market radio stations iri the midwest identify 
as characteristics of success for long-term 
news I announcing, and sales employees? What 
are the station managers' priority rankings 
of these characteristics? 

3. What are the specific vocational needs of 
midwest commercial radio stations in major, 
medium, and small markets? 

Method 



Methodology . ^ 

A quantitative method and a descriptive-statist icstl 
approach serve as th^ primary basis of this survey research. 
Ddta are summarized, analyzed and interpreted (See Appendix 
Ar p. 87, question numbers 1 through 24, ).^® A qualitative 
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method arid a pheriomenologically- oriented approach \'f±th a 
three-step procedure of description, definition (reduetibri) , 
and interpretatidri is employed for the open-ended question 
oh advice from responding managers for someone interested 
in succeeding in radio today (See Appendix A., question 
number 25 f on p. 92.).^^ 

Procedure 

Search for Relevant Literature , An extensive review ' 
of literature revealed adequate resources with which to 
trace the historical development of the theory-practice 
dilemma: between broadcast managers and educators and . 
plaguing college arid university radio/television instruction 
since the 1930s. The literature proved the importance of 
this study as an up-to-date and comprehensive effort to 

ascertain significant radio employment heeds and prioritize 

■ - - kZ 

skills and characteristics of broadcasters 

The review proceeded sequentitrlly, beginning vdth a 

computer search of the Educat'ional Resources Information 

Center system (ERIC) which revealed a substantial number 

of sources. These documents were referred to either 

Resources iri Eduea^tl^ or the qurre ht Index t o Journals 

_ _ _ ^ Z},3 

iri Educatiori for complete citations stnd abstracts. 

Additiorial ERIC computer searches, with only slight 
modifications, verified the first effort^ ^d identified 
additional materials.^T 

Second, a series of communication indices and broadcast 




bibliographies were consulted for any dissertations, 
theses, or jburrtal articles relevant to this study. Many 
titles were realized.^^ Thirds bibliographies and 
documentation from these materials identified in the 
literature search revealed additional applicable 
titles. 

Fourth, a edmprehehsive computer search of Dissertation 
Abstracts was conducted and provided citations referenced 
to Bijssertatioh Abstracts with complete annotations. 
Additional computer seiches of this system, brie coriducted 
directly through the Dissertation Query Service (DATRIX II) 

of University Microfilms International, revealed some 

ho 

additional citations. ^ 

Fifth, ah exstmiriatiori of Education Iridex divulged 

no pertinent articles. Finally ^ an inspection of the 

Central Sard and Special Gollectioris' catalogs at Morris 

iibrary (Southern Illinois University at Carboridale) and 

of the Central Card catalog at Booth Library (Eastern 

Illinois University at Charleston) disclosed no 

_ _ ^ _ _ _ _ 

dissertations, theses^ research reports, books, or other 

relevant literature .^9 

S ubjects > This Purvey solicited station and general 
managers' perceptions of entry-level skills, vocational 
needs and success characteristics for radio persor. 
in the midwest. Rather than employing a. randomly- l ^cted 
sample, this research effort surveyed an entire five-scate 



area including Illinois ^ Indiana, Ibwa^ Missouri^ and 
Wisconsin. This five state area *vas defined as the midwest 
for the purposes of this survey.' 

By consulting the I98O Broadcasting Yearbook all' 
commercial radio stations in the five states were 
identified. -5° AM and F^J stations, regardless of separate 
programming^ were eouhted as only one s-^ation if ovmed 
and operated by the same parent company and employing 
the same manager. All non-commercial — public and 
edueatiohal — facilities were eliminated from consideration; 
only eommercially-iicensed radio stations were surveyed. 
Managers of 697 radio stations became the population for 
this midwest radio survey (See Table I on the -next page.)-*^^ 

After consulting several Stsffidard Rate and Data Service 
publications I the 697 radio stations in the five-state 
survey population were divided into smalls medium, and 
major (large) marlrets by city of license and, primarily, 
based upon area population constituting potential audience 
(See Appendix D, p.95i for a listing of the medium and major 
markets surveyed and an explajiatioh of :the small mstrket 
population. ). -^^ There were I03 major market radio stations 
in 5 cities and four states surveyed^ while 9l medium market 

facilities in 23 cities from ail 5 states were polled i The 

__ _ __ _ _-- _* 

other 503 stations represented small market radio from all 

5 states and many cities (See Table*nE oh the next page . ) ^ 

The overall response rate for this survey was r^M'fo with 

375 replies from a survey population of 697 radio station 
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managers. * The s mil i marfeets had the highest response rate 
(58?S), while the major (large) markets had the lowest l^Z%[ 
Small market responses by individual states ranged from a 
high of 66fo for Illinois and Wisconsin to a low of ^9% 
for Indiana (See Table I below.,). ; 

TASIM i ' • < 

MIDWEST RADie StJRVEY PQPUIiSTIDN AND RESPONSES 



Sarvey ftrea Pop il a ti on ResMndents - Response Rat e 

Total Marke'ts 697 375 5¥| 

Major Markets 103 1^3 . fZ% 

Medium Markets 91 -^2 _ k6% 

Small Markets 5P3 290 5q% 

Illinois 122 80 '66% 

Indiana 95 ^7 ^9% 

Iowa 8^^ W • 52« 

Missouri 10^ 5^ 5|g 

Wisconsin 98 65 66fo 



The Qges-tionnaire . Following an extensive review of 

literature of similar studies aiyj interviews with commercial 

«» 

radio station managers suid broadcast educators, an initial, 
questionnaire was formulated . -^-^ This instrument was 
administered to 3 radio station managers in .Illinois and 
reviewed further by broadcast educators. Refinements 
were consolidated aaid implemented based oh station manager 
responses and educator criticism with the resulting midwest 
radio survey questionnaire (See Appendix A, p. 8? , to review 
this instrument. ) . This instrument was mailed to the 
survey population in February of 1981 f accompanied by an 
introductory and orientation letter and a stamped and 
addressed return envelope (See' Appendix B, p. 93, for a 
copy of this first letter. ) . 

ERIC 



.1'6 

The letter explained the purpose of *tttis research 
study as both to identify current vocational opportunities 
for students and to establish industry priorities for 
broadcast higher educationf assist other colleges and 
univerjities in adjusting their broadcasting programs to 
better reflect the needs of the broadcast industry (See . 
Appendix B, p.93. )• Complete ahohymity 'was guaranteed as 



it vms promised that identii:ies of respo^ndents would not 



be made public • The importance of only the station manager 
completing the questionnaire was stressed, since it was 
imperative that the information all come from a management 
perspective. ' ^ 

A second mailing of the questionnaire, a stamped and 
addressed return envelope, and another introductory and 
orientation letter was mailed in April of 1981 to non- 
respondents (See Appendix C, p. 9^, for a copy of this 
second letter.). This letter stressed the |)racticality 

of this research for broadcasters ^ reiterated the survey's 

;s 

purpose, restated the guarantee of respondent cohf idehtiaiity 

_ _____ i_ 

and explained that envelope coding would be iused only for 

survey records. C 



Organi^^saj:jjn-Qf— tfie- Study 1 



This report, will be divided into seven frtfijor areas 
including this introductory section dealing with a review 
of pertinent literature, statement of the problem and purpose. 



EKLC 



17 

ajid method. Second, tfiird and fourth, survey results are 
presented, discussed and summarized from small, medium, and 
maaor market radio station respondents. Fifth, these results 
are analyzed and interpreted through comparison of data from 
the three different radio markets. Sixth, results from the 
tdtai survey (all markets combined) are presented, discussed 
arid summarized. Finally, conclusions are drawn as implications 
for student placement in radio and for the curriculum and 
ins true t>on of broadcast higher education. 

. Small .Market Managers Report and Rank _ 
Radio Skills, Characteristics i and Needs 

Background information 

Most managers (l?! or 59^) have been involved in full- 
time radio station employment for more than 15 years. Many 
of the respondents (160 or 55^) became station managers 
between 23 and 3^ years of age; 38 managers {Idfo) before 
age 25; 17% (^9 managers) between 35 and 39 years of age; 
and, ^3 mailagers {15fo) beyond 39 years of age. The greatest 
number of managers (165 or 58^) have held the administrative 
post for less than ^9 years, while 120 of theji (42^) have 
been managers for more than 9 years. Prior to becoming 
a station |0r general manager, the respondents' primary 
area of radio experience was sales (102 or 35%) . However, 

i 

9^ managers {32%) had radio experience in sales combined 
with some other area or areas. Most station managers (227 
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or 78%) attended a coilege or university and 145 of t^:em 
iSefo) have at least a. four-year degree. Most managers 
agreed (188 or 65%) that their college education had 
benefited their radio career. 

The staff size of small market radio stations ranged 
from fewdr than 5 persons (12 stations or kfo) to more than 
25 people (33 stations or 11^) with the largest number of 
stations (243 or 84^) employing between 5 and 24 individuals 
(See Appendix E, p. §6, for detailed responses.). 

Entry-leve l Skills 

Small market respondents ranked in order of priority 
entry-level radio skills for news, announcing, »id saljBs 
personnel i 0ri-air delivery ranks most significant for 
announcers, hewswritirig most essential for news persons, 
and marketing technique as most important for sales r^ople. 
eh-air delivery, news gathering, interviewing technique, 
and typing proficiency of 25 words per minute are considered 
important skills for news people; the ability to operate- 
broadcast equipment, production teclmique, and understanding 
of Federal Communications Commission Rules and Regulations 
are recognized as essential skills for announcers; and, 
awareness oi competitive media, copyv^iting, and production 
technique are deemed necessary for sales persons (See- Table 
.11 oh the next page . ) . 

Characteristics for Long-term Sueeess 

Responding managers. ranked in order of importance 



TABIE Ii 

SMALL MARlffiT RADIO STATION ENTRY-LEVEL SKILLSg. 



Priority 


News Personnel 


Mean 


Rankin/s 


2ntry-level Skills 


Value 


i 


n ewsvfri If xns 


0 Zli 


2 


Qn— air Qalivfirv 




3 


News Gathering 


2.7^ 




Interviewing Technique 


^.71 


5 


25 w.p.m. Typing 


6.03 




Profieciency 


6.06 


■ 6 


Ability to -Opezute 
Broadcast £(iuipdieht 


7 


PrbdUctibh Technique 


6.32 


8 


BnderstMdingPCC 

Rule$_and Regulations 


7.05 


9 


i^wareness of __ 


7.82 




Competitive Media 




10 


Knowledge of Ratings 










Priority 


Announcing. P ers onne 1 


Mean. 


Ranking 


Entrv-level Skills 


Value 


1 ' 


bn-air__Delivery 


1.20 


2 


Ability to Operate 


2.83 




Broadcast EqaipMsnt 




1 


Prbductibh Technique 


3.28 




Uhderstahdihg of FCC 


4.70 




Rule s_and__ Regulations 


5.62 


5 


Gopywriting. 


6 


Awareness of 


6.3 




Competitive Media - 




7 


Brbadcast £hgiheerihg 


6.68 


8 


25 w.p.m. Typing 
Prpficiency 






iCnowledse of Ratimrs 


7A7 




Priority 


Sales Persbhhel 


Mean 


if^ jr ^-*>v ▼ ^k^^^^ss t clique 


1 


Marketing Technique 




2 


Awareness of 


2.95 




Competitive Media 


J 


Copywriting. _ 


3.55 




Production Technique 


5.2- 


5 


Understanding of PCC/PTC 


5.27 




Rules and Regulations 




6 


25 w.p.m. Typing 


5.68 




Proficiency. 




i 


bn-air__Delivery 


6.70 


8 


Ability to Operate 






Broadcast Eduipo^nt 


6.32 • 



^Ordinal , multi-prioritized ranki^ converted 

to ordinal, single prioritized rankings through descript- 
ive statistical jprocess of meaning. See Charles H. Backstrom 
and Qerald Hursh-Gesar. - Survey Research , 2nd ed^ (New ?ork: 
John Wiley and Sons, 1^81) , pp. 3^1-3^2^ andj Raymond K. 
Tucker, Richard ij. Weaver, and Cynthia Berryman-E ink ^ 
Research in Speech_eommunlcatioh (Englewdod GliffSi New 
Jersey: Prentice-Hall , 1981), pp. lb 1-1 52. All csategories 
of "other" responses have been eliminated from tables. See 
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Appendix E, p. 103 t for specific listings of managers' "other" 
responses. 

the radio industry characteris'fics of success or long-term 
employment for news, announcing and sales personnel. 
Responsibility/dependability and initiative/dedication 
ranked as most essential for all radio personnel. News- 
writing ability is particularly important for news persons j 
quality of on-air delivery is fundamental for armouncersj 
and, aggressiveness is very significant for sales people 
(Seee Table III on the next page.). 

Announcers employed for a long period of time display/' 
a quality producti on technique, effective operation of 
broadcast equipment and a willingne;3s to accept constructive 
criticism. Aggressiveness, quality of dri-air delivery, depth 
of news gathering and community involvement are character- 
istics of significant importance for news people. Successful 
sales persons use creative marketing strategies, are 
knowledgeable of current marketing techniques and are 
involved in the community (See Appendix p. 101 for a 
comprehensive ranking of small market, long-Tlferm success 
characteristics.). 

- t 

Vocational Nee4s 

Station managers ranked positions in their radio stations 
they find most difficult to fill (from most' to least difficult) 
(See Table IV on p. 22.) and those which most frequently 
(from most to least frequently) must be filled (See Table 
V on p. 22.). Sales and •engineering vocations are the most 
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TABLE III 

SMALL lyiARi^T RADI0 STATION. _ _ 
L0NS-TERM SUeeESS GHARASTERISTIGSa 



News Persomiel '- ~~- 
I>eng«-^tegm -SU€€»g3-Chajr^ ri st i cs 



Priority 



Mean 
Value 



1 



5 

6 

9 



Responiibility and Dependability 
Initiative _and Dedication 
Newawiting-Ability . 
Quality of On-air Delivery 
Aggressiveneaa 
Deeth_ of News .Gathering 
Communtty_Inyol ye merit 
Willingnesa to Accept. 
Cons-ttTJctive Criticism - — 
Interviewing Technique Quality 
Quali t y of Prbductibh Techhiciu e 



2.77 

^.66 
4.88 
5.20 
5-50 
5.82 
6.3 

7.28 

^8^0 



Priority ^ Mean_ 
Rahicing £ong-term Success Characteristics- Value 



1 Quality of Oh-aif Delivery 2.59 

2 Responsibility and Dependability 3.3^ 
S Initiative and.Dedi cation 3.86 

4 Quality of Production Technique 5.21 

5 . Ability to-Operate Broadcast 5.27 

Equipment Sffectively 

6 . Willinghess_tb Accept 5«88 

Constrnictive Criticism 

7 Community.Inyolvement 6.i^9 

8 Aggressiveness _ 7.19 

9 Understanding of FCC 7.80 
Rules and Regulations - _ __ 

IQ Broadcast Sngi neefiiig Knowledge 8 .90 



Priority .. Sales .Personnel Mean 

Ranking * £ong-term Success Characteristics Value 



6 

7 

a 

9 
10 



Responsibility aoid Dependability 3.16 

Initiative and Dedication 3*27 

Aggressiveness _ _ 3 . 3^ 

Creatiyity of .Marketing _ 3.88 
Strategies and Techniques 

Knowledge iDf Current 4.73_ 
Marketing Techniques 

Community Involvement 5*53 

„Def>"^ -of: Awire.n.e55„Pf J5„.J9- 

Competitiye Media__ 

Copywriting Ability. _ 6. 

Willingness to Accept 6> 

Constructive Criticism- ^ 

Uhderstahding FCC 4 FTC - 9^ 

^ule^ -and- R e gul a^ibns 



86 

014^ 



^See Appendix E p. 106, for specific listings of 
managers' "other" responses which are hot included in thi 
table . 

difficult to fill and announcing and sales positions must 
be filled most often. Clerical - vocations are the least 
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difficult to fill and engineering positions are most stable 
(See Appendix E, p. 102 for a complete listing.). 



T^LE iV 

SMALii MASi^T RADIO 
POSl^rONS 
MOST DiFFieuiif TO Fliilia 



TABiS V- 

SMAM, MARIffiT RADIO 

50SITIDKS 

MOST FREQUENTLY FILLED^ 



Priority 


Radio. Station 


Mbon . 


Ranking 


Vocation 


Vaiue 




t 


Sales 


1.68 


2 


Engineering 


2.20 


3 


News 


2.71 




Announcing 


3.28 


5 


Clerical 


i^.66 



Priority 


Radio Station 


Mean. 


Ranking 


-Yoeattsn 


Value 


- 1 


Ahhouncing 


1.59 


2 


Sales 


2.33 


3 


News 


2.95 


k 


eiericai 


3-52 


5 


EnffineertnK 





^See Appendix E , p. 109 for specific listings of 
managers! "other" 'responses which are not included in 
these tables. 



Summaries of average weekly salaries for engine e ring * 
hews, anhouhcihg and sales personnel provide current 
information on wage conditions in midwest, striaii marlcet 
radio stations (See Appendix E-, p.97#: for complete salary 
sumlnaries of midwest small imrket stations.). Most engineers 
(at 133 stations or ^5%) eara between $201.00 and $35£^-00 
per week. Some engineers (at 93 stations or 32J?) earn less 
than $200.00 weekly and many engineers (at 22 stations or 
8fo) earn more than $350 •QO per week. Most announcers (at 
23^ stations or 81%) ^and most- news people (at 21^ stations 
or 73fo) earn between $151 .00 and $27if.00 weekly. Only 9% 
of news people {^t 25 stations) and 8% of announcers (at 
23 stations) earn less than $151-00 per week, whole tZfo 
of news employees (at 33 stations) and 5% of ahhouhcers 
(at 15 stati^ohs) earn more than $2?^ -00 a week. 
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Sixty-four percent of the stations surveyed (18^*) 
jprbvide sales personnel with a draw or guaranteed weekly 
base of earnings of less than $275 -00, and 6^fo of the midwest 
small market radio sales force (IS^- stations) have a monthly 
commission averaging more than $501.00 per individual sales 
person. 

Employment Hiring Considerations 

Most station managers (157 or 5^?S) give serious 
consideration to a college degree when hiring radio statibh 
personnel. However, many radio employers (1^8 or 5^^) give 

• no more corisideration^tb a job applicant vHio holds a 

__ _ __ _ ______ __ __ * 

brbadca^^lig~x3egree tha^ to an individual with any other 

type of college degree. Many station managers (16^ or 57^) 

give more ciansiderati on to professional broadcast experience 

than a college degree, but some (95 managers or 33^) consider 

both broadcasting experience and a .vdegree equally when hiring 

employees (See Appendix p. 98 ^ for details.). 

Advice for Individuals Desiring Success in Radi^ 

Small market station managers responded .to an open- 
ended question with advice for individuals interested in 
succeeding in radio today (See Appendix E, p.99f for a 
comprehensive summary of responses.). Major themes from 
the managers' advice are summarized in Table VI on p. 

Summary 

Most small market radio station managers (171 or 39fo) 



TABLE VI 

SMALL MARIffiT_RADIO_STATION MANAGERS' GRIOERiA 
FOR BROADCASTING SUCCESS^ 

Managers' ftdvfce "fiir Success tn Radio - ■ 

Get a liberal arts college degree, with. i._ 
concentration in ma:rlceting, business, and 
broadcasting. 

Gain commercial radio experience v?hile in 
college . ■ 

Learn in a small rauio station and work toward 
a larger radio station. 

Set career goals and develop a plan to achieve 

them. _ _ _ __ 

Gain some understanding of many aspects of radio. 
•"Accept constructive criticism, _be willing to 
learn more and cdopeL-ate with co-workers. 

^See Appendix E^ p,97) for a comprehensive listing 
of ail small market radio station managers' advice for 
success in radio. 

have been employed for more than I5 years in the radio 
industry and were involved in broadcast sales (102 or 35%) 
prior to assuming an administrative position. Seventy- 
eight percent of the respondents (22?) attended college; 
50fo of them (1^5 managers) have at least a four-year degree 
and, 65% of the managers (188) agreed that their college 
education benefited their radio career. 

The- greatest number of smail market, midwest radio 
stations surveyed (2^3 or Bkfo) employ a staff numbering 
between 5 and 24 individuals. 

Responsibility/dependability and initiative/dedication 
are essahtial characteristics for all radio personnel. 
News writing ability is important for news persons; quality 
of oh-air delivery is fundamental for announcers; and, 
aggressivenesi^ is of particular sigiif icahce for sales 
people. 
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Sales and engineering vocations are the most difficult 
to fill and announcing and sales positions must be filled 
most often. Clerical vocations are the least difficult to 
fill and engineering pooitions are most stable i 

most engineers (at 133 stations or i|'5?S) eam between 
$201.^^0 and $350.00 per week, while most auinouncers (at 
23^* stations or 8kfo) and news persons (at 21^1- stations or 
73%) earn between $151.00 and $27^.00 weekly. Many sales 
personnel (at 18^ stations or 6^%) draw or are guarsmteed 
weekly base earnings of less than $275-00 and Si^fo of the 
midwest i small market sales force (18^1- stations) have a 
monthly commission income averaging more than $501.00 
per individual sales person; 

Station managers (157 or 5^'fo) give serious considerati 
to job applicants with a college degree, but many radio 
employers (1^8 or 51^) give no more consideration to 
those individuals with a broadcasting degree, than to those 
with other types of- college - degrees; Respondents (164 
managers or 37%) give more consideration to professional 
broadcasting experience than to a college broadcasting 
degree when hiring radio personnel. 

An individual desiring to succeed in radio should: 

get a liberal arts college de^ee with a 
concentration in business_ (marketing) and 
broadcasting and gain commercial radio 
experience while in college i Set career 
goals and develop a plan to achieve them 
by learning about many aspects of radio in 
a small station. Accept constructive 
criticism, be willing to learn more,, and 
cooperate with co-workers. 
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Medium Marfce-t Msaiagers. Re|)brt and Rank 
Radio Skills, Characteristics, and Needs 

Background Information • 

Most managers (21 or 30%) have been engaged in more 
than 15 years of radio station employment, while Z6% (11 
managers) have spent between 10 and 15 years working in 
radio oh a full timie basis i Many of the respondents (20 
or ^8%) became station managers between 35 and ^^5 yea^rs of 
age; 1? managers (if-OjS) between 25 and 3^ yea^s of age ; 
10% (4 managers) before age 25; and, only 1 manager (2J?5) 
after age 45 ^ The greatest number of station managers 
(32 or 75%) have held the administrative post less than 
9 years, while only 10 of them- (24j?) have been managers 
for more than 9 yeadrs* Prior to becoming a station or 
general manager, the respondents' primary area of radio 
experience was sales (23 managers or 55%) • Most station 
managers (37 or 88jS) attended a college or university and 
21 of them i^9%) hold a bachelor's degree or higher i The" 
majority of managers agreed (29 or 6<^%) that their college 
education had benefited their radio career. 

The staff size of medium market stations ranged from 
fewer than 5 persons (1 station or 2%) to over 24 individual 
(15 stations or 35%) with the largest number of stations 
(25 or 60%) employing between 5 and 24 persons (See Appendix 
P, p.l65ifor detailed respohseSi)i 
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Entry-level Skiiis 

Medium market respohdehts rsaifced in order of priority 

r 

entry-leVel radio skills for news, announcing and sales 
personnel. Oh-air delivery ranks most important for 
ajinouncers, hewswriting is considered essential for news 
persons, and marketing technique is most important for 
sstles people. Oh-air delivery^ hews gathering and 
interviewing technique atre cohsidered significantly 
important skills for hews persohhel; ability to operate 
broadcast "equipmeht , productioh technique, and uhderstajidihg 
of Federal Gommuhicatiohs Sommissioh Rules and Regulations 
sure recognized as essential skills for ahhouhcer^j and, 
awatreness of competitive media, copywritihg ahd production 
technique are deemed hecessary for sales per'sbns (See 
Table Vll oh p. 28*). Khowledge of ratings for news persons, 
broadcast ehgiheerihg for ahhouhcers, and oh-air delivery 
for sales people are the skills considered least in^ortant 

iSee.. Appehdix ..p.. IB^.ttor^^ rankings-^ 

of medium market, ehtry-level skills. ) . 

gjiaracteri^s-tics for Lohg- term Employment 

^ \ . _ . * . 

Respohdihg managers ranked, -ih ordei? of importance, 
the radio Ihdustry characteristics of success or long- 
term employmeht for hews, ahhouncihg and sales personnel. • 
Respohsibility/depehdability and initiative/dedication 
ranked highly ih all three areas. Newswriting ability is 
importsmt for hews per sohs ; quality of on-air delivery 
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TABLE VII 

MEDIUM MARKET RADIO STATION ENTRY-I£v|l SKILLS^ 



News Personnel Mean_ 
■iBvel Skills Valae 



Priority 



1 Newswriting 

2 On-air Delivery 

3 News Gathering 
Interviewing Technique 

3 •Ability_to_ Operate 

Broadcast Equipment 

6 Production-Technique 

7 25 w,p,m. Typing 
Proficiency 

8 Awareness of 
Competitiye_Media 

9 Understandings of _FCC_ 
Rules and Reguie.tiQns 

-4^ 4Cnawledge of Ratings 



.2.13 
,2.27 
2.91 



I 

97 

.67 
,00 



7.^5 
7.^7 
9.09 



Priority Announcing_Personnel Moan 
Ranking • 3ntrv-iavel Skills Vatoe 



7 
8 



0h*air Delivery i.Q5 

Ability_to Operate 2-9^ 
Broadca8t_£q[uipment 

Production. Technique 3.Q3 

Understanding of. FCC _ ^.9^ 

Rules and Regulations -- 

Cqpywrlting 5 • |o 

Awareness of 5«9i 
Competitive _Media 

toowiedge of .Ratings 6.35 

25 w^p.m. Typing 7.35 

Proficiency - ^ - 

Broadfc^^t^ngineeriTig tt .65 



Sales Personnel _ Mean 
Sntrv-level Skills Value 



Priority 
jla hkihg 



t Bterketing Technique' 

2 Awareness of- 
Cbmpetitive Media 

3 Cqpywritihg ^ 
5 Production Techni-que 

5 Unders t anding . of _. PC C/PTC 
Roles and Regulations 

6 25 w.p.m. Typing 
Proficiency 

7 Abiiityto Operate 
Broadcast Equipment 

8 Qn-air Delivery 



■ 77 
.79 

.25 

■ 13 

■ 57 



6.30 
6.60 



- — ... _ 

See Appendix F, p. 172 , for specific listings .of 
managers' "other" responses which sure not included in 
this table. 

is essential for both announcers and news persons; and, 
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aggressiveness is of particular significance for sales 
peojple (See Table VIII below>)* 

TAH£ VIII 

MEDIUM MARKET RADIO. STATION _ 
LONG-TERM SUCCESS CHARACTERISTICS^ 



Priority ~_ News_Personnel " Mean 

^anfeing Long^-tera-Succesa Characteristics Valae 

1 Responsibility and- Dependability 3.12 

Z Quality of On-rJ.r Delivery 

3 Newswiting Ability 

^ li^itiatiye and I5edication " 5.Q3 

5 Aggressiveness 5.90 

6 Community Involvement 6. 06 

7 Depth of News Gatherihig 6.6? 

8 Willingneiss to Accept 6.97 
Gbristructive Criticism 

9 Interviewing Technique Quality 7. 00 
10 Depth of Awareness of 

Competitive Media 8>o6 



Priority " Announcing Personnel ~ Mean 

Rahfein g ^ Long - t e rm Su c^^iW HJharacteristics Value 



1 
2 

I 
I 



S 

-9 
10 



Quality of dh-air_Delivery_ 1.94 

Responsibility and Dependability 2.83 

Initiative _ and . Dedi cation 4 . 3I 

C ommonity -Involveaaht 5 . 08 

Quality of Productibh Technique 5.7b 

Ability to Operate Broadcast 5-73 
Equipment_Effectively 

Mfillingnesa. to Accept 6.24 
Constructive Criticism 

Aggressiveness 6.67 

Copywriting Ability 9.44 

Depth of Awareness of 10.00 

C omp e titiv e Me ilia 



Priority 
Ranking 



Loiig^ term 



Sales Persbhhel 



Mean 



Sharac^tegj sties- Valu e 



2 



7 

8 

9 
10 



Aggressiveness 

initiative, and Dedieation 
Responsibility- and Dependability 
Creativity of Marketing 
Strategies and Techniques 
Community Involvement 
Knovfledge of Current 
Marketing Techniques s 
Willingness' to Accept. 
Constructive^ Criticism 
Depth of Awareness of 
Competitive Media. 
C opywri ting_ Abil i ty 
Quality of Production^ Techhid ue- 



76 
07 
39 

.16 

ii 

28 



7.50 

7.96 

10>27- 



^See Appendix p.l75ffor specific listings of 
majiagers' "other" responses which are not included in 
this table. 
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Long-term employed armouncers display a qustlity 
production technique, community involvement, and the 
ability to operate broadcast equipment effectively. 
Aggressiveness, community involvement and depth of hews 
gathering are si^ificant characteristics for hews peoples 
Successful sales persohs use creative and curreht ^arketihg 

. ^ \ 

techniques, a^d are involved ih the community. A willing- 
hess to accept cohstructive criticism is important for 
success in all three axeas (See Appendix F, p. 170, for 
a comprehensive ranking of medium maxket, long-term 
success characteristics.). 

^^^oca^lo hal Needs 

Station managers ranked positiohs ih their radio 
statiohs they find most difficult to fill (from most to 
least difficult) (See Table iX on p. 31-) and those which 
most £requentiy~mu^ filled (from most to least 
frequently) (See Table X on p. 31 • ) . • Sales and ehgiheerihg; 
vocations are the most ditficuit to fill and araiouhcihg 
and sales positiohs must be filled most often. News 
positiohs are the least difficult to fill and the ehgiheerihg 
vocatioh is most stable (See Appendix F, p. 171 if or a 
complete listing.^. 

Summaries of average weekly salaries for ehgiheerihg, 
hews, ahhouhcihg, and sales personnel provide curreht 
ihformatioh of wa:ge cohditiohs ih midwest, medium market 
radio statiohs (See Appendix P, p. 166, for complete salary 
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f ABIE IX . 

MiSSIOT HflBKET RADIO 

EQSIfEIQNS 

MOST eiFFICtJLT TO FILL^ 

IrFoHty Radto'l Station Mean 
Ranfc4ng Voektion Value 

1 Engiiieeriiig 2. 05 

2 Sales ' 2.23 

3 Annouhcing 3 •00 
I* Cl^-riical '■*'.71 

■ __5 N6.8 ■ 7-33 

i 

^See Appendix F, p.l78,£or specific listings of 
managers^ "other'' responses which are hot included in 
these tables. ; 

summaries of midWest, medium market stations'.). Most 
engineers (at 21 stations or 50%) earn between $201.00 and 
$350.00 per wpfc.t Some engineers (at 5 stations or ±2fo) 
earn less than $200.00 weekly and many engineers (at 9 
stations or 21^) earn more than $35© -OG per week. Most 
announcers (at 37 stations or 89%) and hews persohs (at 
33 stations or 78^|) earn between $151.00 and $350.00 per 
week, while only (2 statiohs) of news people and 7% 
(3 statiohs) of announcers earn more and none of them earn 
less. ' 

Fifty-seven percent of the stations (24) provide 
sales personnel with a draw or gtiarahteed v;eekiy base 
earnings of less .than $275.06, and 66% of the midwest, 
medium market radio sales force (25 statiohs) have a 
monthly commission income averaging mo^e than $801.00 per 

i 

ihdividual sales person. 

.1 

Employment Hiring Considerations 



TABLE X 



MEDIUM MARKET RADIO 

POSITIONS 

MOST FREQUENTLY- FILLEDa 



Priority 
^anfeiM 


Radio Station 

^Veea%i^H _ 


Mean 


1 


Announcing 


1.50 


2 


Sale: - 




. 3 


Clerical 


3.00 


4" 


News 


3.09 


e 


Enkineerittg 





Most station .managers (28 or 67%) give serious 
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consideration to a job applicant with a college degree ^ 
but many radio employers (28/ or 6?^) give no more consider- 
ation to a degree in broadcasting than to any other college 
degree when hiring radio station personnel. Many station 
manager^ (30 or 7^%) give more consideration to professional 
broadcast experience than to a college degree in broadcasting 
(See Appendix F, p. 16? > for details.).' 

Advice for individuals Desiring Success in Radio 

Station managers responded to an open-ended' question 

with advice for individuals interested in succeeding in 

radio today (See Appendix F, p,l68,for a comprehensive 

summary of responses.). Major themes from the managers' 

advice are summarized in Table XT below. 

. ' f ABEE XI 

MEDIUM MARKET_RADIO_STATIQN MANAiSERS ' GRITERIA 
FOR BROADCASTING SUGGESSa 



Manag e rs' AdJ f ic e tor Success in Radio 

Get a liberal arts background in college with 

concentrations in business, niarketing and radio. 

WorK at or gain experience at a commercial radio 

station while in college. 

Set specific goais fps* your radio career. 

Learn. ski lis _and gain experience in a small radio 

station and then move to larger stations. 

Learn a variety of radio skills as a beginner. 

Learn about pie.ople and be flexible in expectation 

of dffere nt stations. 

^See Appendix F^ p.l68ifor a comprehensive listihg-of 
all small, market radio station majiagers ' advice for success 
in radio. 

Summary 

iviost medium market radio station managers (21 or 50%) 
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have been engaged in more than 15 years of full- time radio 
station employment and were involved in broadcast sales 
(23 or 55^) prior to assuming an administrative position. 
Sighty^eight percent of the respondents (37) attended college j 
^r9fo of them (21 managers) hold a bachelor's degree or higher; 
and, 69?^ of the managers (29) agreed that their radio carfeer 
had benefited from their College education. 

The greatest number of medium market ^ midwest radio 
stations surveyed (23 or 66fo) employ a staff numbering 
between 5 and 2^ persons. 

Entry-level skills include on-air delivery as most 

1 

important for announcers, newswriting as essential for hew^ 
persons, and marketing technique as imperative for sales ; 

peoples i 

1 

Responsibility/dependability and initiative/dedication; 
are essential characteristics for employment success for 
all radio personnel. Newswritin^^tjiitty is impottaht for 
news persons J quality of on-air delivery is essential for 
both announcers and news persons? and^ aggressiveness is of 
particular significance for sales people. 

Sales and engineering vocations are most difficult to 
fill and announcing and sales positions must be filled most 
often.' News positions are the least difficult to fill and 
the engineering vocation is most stable. 

Most engineers (at 21 stations or 30fo) earn between 
$201.00 and $350.00 per week, while most announcers : (at 37 

EKLC 



stations or 89%)/Bhd hews persons (at 33 stations or 7S^) 
earn between $151.06 and $350.0© per weefci Many sales 
personnel (at 24 stations or 57%) draw or are guaranteed 
weekly base earnings of less than $275.00 > ^d 60^ of the 
midwest medium mscrket radio sales force (25 stations) have 
a monthly commission income averaging more than $801.00, 
per individual sales person i 

Station managers (28 or 6?%} give serious cohsideratioh 
to a job applicant with a college degree^ but many radio 
employers (28 or 6?%) give ho more cohsidera.tioh to a 
broadcasting degree than to any other college de^ee^ 
Resi)ondents (30 managers or 71%) give more cohsideratioh ^ 
to pr ofes si ohsti broadcast e^periehce than a college de^ee^ 
when hiring radio station personnel i 

An individual desiring to succeed ih radio should: 

get a liberal arts back^ouhd in college with 
concentrations in business (mairk^ and radio 

and work at a commercial radio station at the 
same time. Set specific goals for the radio 
csireer and learn a variety of skills by gaining 
experience in a small radio statioh before 
.moving to a larger station, Uhderstahd people 
and be flexible ih expectatiohs of different 
radio statibhs. 



Mag or Market Manage rs_ Report and Rsthk 
Radio Skills, Characteristics, and Needs 



Back^g uhd' - Ihf o rmatioh 

Most of the mahagers (26 or 6q%) have speht more than 

15 years ih full time radio stat ioh emplo ymeht t ^whlle 21^ 

" ' • " 
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(9 managers) have been working in radio between 10 and 15 
•yeai*s. i?he majority of respondents (19 or ^rWo) became a 
station or general manager between 30 and 39 years of ageiv ; - > 
while 12 individuals (28^)became managers 'bo^ before age 
3d and after age 39. Most respondents (21 or 49?^) have 
been a radio station manager for less than 5 years; many 
(12 managers or 28^) have held a management position between 
6 sind 15 yeairs; and, only 10 of them (23^) have been mahagers 
for more tLani 15 years. Prior to becoming a station or 
general manager, the respondent's primary area of radio 
experience was in sales (24 or 5^?^) • Most station managers 
(4b or 9395) attended a college or university and 32 of them 
(7^^) hold at least a bachelor's degree; Most managers 
concurrt^;t (38 or 88^) that their college education had 
benefited t?£?jLr radio ca;^eer. . - 

The staff B-hze of midwest major market radio stations 
surveyed ranged fror?, fewer than 13 persons (11 stations or 
25fo) to more tjiSLn 40 persons (10 stations or 23^) with the 
greatest number of statiort? (22 or 51?5) employing between 
14 and 40 individuals (See Appendix S, p.l79ffor detailed 
responses . ) . " • ' 

Entr y^^veX -SkilXg 

Major market respondents ranked in order of priority 
entry-level radio skills for news, announcing, and sales 
personnel. On-atir delivery skills rank" most important 
for news persons and aim6uhcej's_j_.whil_e_m^ 
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is considered imperative for radio sales persons. News- 
vw?itihg, news gathering, and interviewing technique sire 
importajit skills for news persons? production technique 
ability to operate broadcast equipment, and understanding 
of Federal dommunications Commission Rules and Regulations 
are recognized as essential skill^ for announcers j and, 
awareness of competitive media, copywriting and understanding 
of Fdd and Federal Trade dommission Rules and Regulations • 
are considered nec^.ssary for announcers (See Table XII 
on p. 37- ). Awareness of competitive media for news 
personnel, a typing proficiency of 25 words per minute 
for announcers, and on-air delivery for sales persons were 
skills considered least important (See Appendix G, p. 183f 
for a complete prioritized ranking j of major marke-^. entry- 
level skills.). , . 'l' . . - 

i 

Responding managers ranked, in order of importance , 
the radio industry characteristics of success or long-term 
employment for news, announcing and sales personnel. 
Responsibility/dependability and initiative/dedication 
rank among the top three characteristics for all three 
areas. Newswriting ability is noteworthy for news persons; 
quality of on-air delivery is essential for announcers; and, 
aggressiveness is imperative for sales people (See Table XIII 
on p. 38«*) • 
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TABLE XII 

MAJOR MARkST RADIO STATION ENTRY -I^l^L SKILLSa 



Priority 
Ranking 

T 
Z 

i 

7 
3 

Q 



News Persdnnsi- 



On-air delivery 
Newawriting 
Ne»8_Gathering 
Interviewing. Ta chnique 
Production Technique 
Ability to- Operate 
Broadcast Equipment 
25- W. p. .Typing 

Proficiency __ _ 

Understanding, of _FCC _ 
Rules and' Regulations. .. 
Awareness of Competitive 

M ^ AA a ^ 

weoxcL 



Mean. 
Value 

I.IF 
2.50 
3.33 
3.86 
5.56 
5.88 

6.18 

6.52 

7.76 



Priority 
Rankings 



Announcing Pey-sonnei Mean 
-^ntrv^level Skills Value 



On-air aexivery " i . |2 

Production Technique 2.87 

Abiiity_to Operate 2.9© 

Broadcast .Equipment . 
Understanding of _fCC_ . 75 
Rules and Regulations. 

Awareness of Competitive 5'^5 

Media _ - 

Copywriting _ 5. of 

Broadcast Engineering |.91 

Knowledge of ..Ratings 6 13 

25 w.p.m. Typing ^".71 

Proflci iancy 



2 

3 



6 

I 

9 



'^Priority 
Rfljiking 



Sales Personnel Mean 

RTT-hT^i ^ l sviiia Value 



t 
2 

3 



Marketing Technique 1 .29 

Awareness of Competitive 2.39 
Media 

Copywriting v.- 3.|9 

tJnderstahding of FCC/PTC 3.81 
Rules _ahd_Reguiatibhs 
Production Technique |.0| 
25 w*p.m. Typing 6.38 
Proficiency- 

Ability to-Operate 6.81 

Broadcast Equipment 

On- air D e l iwrv 7.^3 



7 
8 



^See "Appendix S, p.l86,f6r spedific listings of 
maragers' "other" responses which stre hot included in 
thic^ table. 

Successful sales personnel use creative and current 
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TABB2 XIII 

M&jeR MABEET RADIO STATION , 
LONG-TERM SUCCESS CHARACTERISTICS^ 




1 
« 

I 

t 

a 

9 



Raspbnsitiility and Dapendabiiity 
Initiative and Dtdicatien 
New8writin« Ability . 
iauaiity. of Onrair Delivery 

aggresBiveneas. 

Depth of News- Gathering 

Interviewing Techniqae Quality 
C bmmuni ty_Ihvol ve merit 
Jdfililngnesa to .Accept - 

Constructive.Criticiam 

Qaality 9^ Prpduction fechniotte— 




Ann ounc ing_^ ars o nn el WeanT 

Long-term Saccrga Characterifl^t'ica Valu e 



Priority 
Ranking 



Quality of- On-air_Deiivery - _ l-6if 

Respohaibility and Dependability 3-'^2 

Ihitiatiye and D«dicatibn ^-00 

Willingness to Accept '^'.95 

eonstructive^Criticisffl : 

Quality of Production .Technique 5-65 
Ability to-Operate Broadcast 

Squipnaht 2f fisctively - 

Cooununity_lnyol^^ment oiOQ 

Aggressiyeneas. 5 ' 

Understanding of SPCC 6 .95 

Rules and Regulati_pns , 

Copywiting Ability _ - ^-^0 



1 
2 

3 
if 

I 

7 

a 

9 

10 





priority 


Sales personnel 
IfOng-terffl-Suceess Charae^aristics 


9 CO 

1 



1 Initiative .and Dedication \ 2.96 

2 A^resstveness 3 •18 

3 Responsibility ^d Dependability 3-19 
* Creativity of isa^iceting - - 

Strategies _ahd techniques 3-71 

5 Knowledge of.Currtsnt ^-2^^ 
Marketing - Techniques _ 

6 Depth of Av^eness of 5-38 
Competitive Media 

7 Willizighessjtb AOcept 5-89 
Constructive Criticism 

a Commimity_Involvement 7-00 
9 Copyvfriting Ability 7-73 
10 0nderst«iding of FCG & FTC 8-53 
Rule^ and Regulations 



^See Appendix G* j). 189 tf or specif ic listings' of 
managers' "other" responses which are not included in 
this table. 

marfceting techniques and strategies, are aware of competitive 
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media and are willing to accept constructive criticism. 
Quality of on-air delivery, agg?:essiveness , news gathering 
/ ability and the quality of interviewing technique are 
significant characteristics for successful hews people, 
^jinouncers employed for a long time in the radio industry 
are pt?rceived by station managers as willing to accept 
constructive criticism, displaying a quality production 
technique, and capable of operating broadcast equipment 
effectively (See Appendix G, p. 184, for a comprehensive 
ranking of magor market long-term success characteristics.). 

Vocation^ Nee^s 

Station managers ranked positions in their radio 
stations they find most difficult to fill (from most to 
least difficult) (See Table XlV oh p. 400 and those which 
most frequently must be filled (from most to least frequent) 
(See Table XV on p. 4d.). Sales and armouhcihg vocations 
are the most difficult to fill and must be filled' most 
often.' dlerical positions are the least difficult to 
^ f ill and engineering vocations are the most stable (See 
Appendix G, p. 185ffor a complete listing.). 

. Summaries of avera.ge weekly salaries for ehgiheerihg 
news, Enouncing, and sales personnel provide current 
information of wage conditions in midwest major market 
radio stations (See Appendix G, p. 180, for complete salary 
summaries of midwest, major market stations.). Most engineers 
(at 16 stations or 37^) earn between $275iOO and $42^.00 

4G 
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TASm XiV TABES XV 

MAJeR MAfiKET RADIO 

PSSITIQNS. 

MOST DIFFICULT TO FILL^ 

Priority Hadi o_ S^at io n ^ean _ 
Ranking Vocati on Value 

i Sales 1.73 

Z Announcing 2 • 59 

3 Engineering 2.83 

^ News 3* 12 

5 Clerical ^'.04 

^See Appahdix S, p. l92rfor specific listings of 
managers' "other responses which are hot inclttded in these 
tables. 

per week. Some engineers (at 8 stations or 19%) earn less 
than $2.74.00 weekly and many engineers (13 stations or 20?S) 
eairt $425.00 or more per week. Anhouhcihg and hews 
persi^mel earhihgs are quite evenly distributed. However, 
a greater number of stations pay announcers more than $425-00 
per week (12 stations or 28%). Most of these employees 
earn either between $201.66 and $274.00 weekly (announcers: 
12 stations or 28?5j news persons: 11 stations or 26%) 
or between $275.00 and $424.00 weekly (ahhouhcers: 11 
stations or 26%; hews persohs: 12 stations or 20%), 
Twenty-one percent of the stations (9) provide 
sales personnel with a draw or guaranteed weekly base 
earnings of between $274.00 and $350. 6o weekly- In 
addition, 65% of. the midwest major market radio sales force 
(38 stations) have a mbhthly commission income averaging 
more than $801.00 per ihdividual sales persoh. 

Stnploymeht Hirihg Cohsideratiohs 



MAJOR MARi^T RADIO 

POSITIONS 

MOST FREQUENTLY FILLEDg^ 



Priority 
RankinR 


Radio_Station 
Vocation 


Mean 
Value 


1 


Sales 


i.6i 


2 


Announcing 


2.13 


3 


Clerical 


2,2? 




News 




5 







Most statioh managers (33 or 77^) give serious 
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consideration to a 30b applicant with a college degree, but 
many radio employers (28 or 65/5) give no more consideration 



to a job applicant with a degree in broadcasting than to 
one with any other type of college degree. Many station 
managers (2^ or 56%) give more consideration to professional 
broadcast experience than to a college degree when hiring 
radio personnel. However, employers i33fo) consider both 
professibhai broadcast experience and a college degree in 
broadcasting equatlly when hiring individuals (See Appendix 
G, p. 181, for details.). 

Advice for individuals Desiring Success 4.n^^dl^ 

Station managers responded to an open-ended question 
with advice for individuals interested in succeeding in 
radio today (See Appendix S, pil82,for a comprehensive 
summary of responses.). Major themes from the managers* 
advice are summarized in Table XVI below. 



TABLE XVI 

MAJOR MARKET.RADIO STATION MANAG3RS' CRITERIA 
FOR BROADCASTING SUCCESS a 

Get a liberal arts bactcgroand in college with 
cbncehtratibhs in marlceting and broadcasting. 

Gain experience at a coauhercial radio station 
while in college ^ 
Formulate a definite career plan with specific/ 
goals. 

Learn_slciiis_ in a .sm3.11_radio market and then 
move to bigger radio stations. 

Gain as much experience _as possible in._all facets 
of radio before choosing a specialty area in 
which tc concentrate. 

Be conscientious I dedicated igid willing to 
learn on the job. 
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^See Appendix P J p. 182, for a comprehensive listing of 
all small market radio station managers' advice for success 
in radio • 

Summary 

Most major market radio station managers (26 or, 66fo) 
have spent more than 15 y^^ars in full time radio station 
employment and were engaged in broadcast sales (24 or 36%) 
prior to assuming an adm:ini strati ve position. Ninety- three 
percent of the respondents (4o) attended college; 74?5 of 
them (32 managers) hold a bachelor's degree or higher; and, 
88^ of the managers (38) agreed that their radio caxeer 
benefited from their college education. 

The largest number of major market, midwest radio . 
stations surveyed (22 or 51^) employ a staf numbering 
between 14 and 4o individuals. 

On-air delivery skills are most important for smnouncers 
and news persons, ^while marketing technique is considered 
imperative for radio sales persons. 

Responsibility/dependability and initiative/dedication 
are essential characteristics for employment success for \ 
all radio personnel, while quality of on-air delivery is \ 
fundsunental for announcers and ag^essiveness importait ■ 
for sales personnel. 

Sales and announcing positions are the most difficult 
to fill and must be filled most often. 'Clerical positions 
are the least difficult to fill and engineering positions 
are the most stable. 
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Mos^t engineers (at 16 stations or 37fo) earn batweeh 
$275.00 and $424,00 per week, while most hews personhei and 
announcers (at 23 stations or 54?S) earn between $201 • 06 and 
$424.00 weekly. Msiny sales personnel (at 9 stations or 21^) 
draw or are guaranteed weekly base earnings of between 
$275.00 and $350.00. Most of the midwest, major market 
sales force (at 38 stations or 65?S) average a monthly 
commission income of more than $801.00 per individual sales 
person. 

Station managers (33 or 77fo) give serious- consideration 
to job applicants with a college degree, but many radio 
employers (28 or 65?S) • consider a degree in broadcasting 
no more' favorably than any other type of college degree. 
Respondents (24. or 56fo) give more consideration to 
professional broadcast experience than a college degree in 
broadcasting when hiring radio station personhei i 

An individual desiring to succeed in radio should? : 

get a liveralaxts_background in college^ 
concentrations in rnarketing^anrt broadcasting 
and gain experience at a commercial radio 
station while in school. Formulate a definite 
career plan with specific goals and begin by 
learning skills in all areas of radio in a 
small market and then moving to bigger radio 
stations. Always be conscientious, dedicated, 
and willing to learn on the job. 



Analysis and Interpretation s __ ^. 

Comparing Sm a ll, Medium , and Manor M a rke -t "^ 
fladio Skills, Characteristics;^ and^ Needs 

Before summarizing the results of the total survey 



arid concluding with impiicai:i oris for broadcasting higher 
educationj it reems appropriate to review the data .through 
analysis and interpretation by^Qorhparing responses from 
small, medium and jmajor market, i^idwest radio stations. 

Background Information 

The largest niimber of managers in -all three markets 



or 50%; and, major: 26 
full time basis in radio 



(small: 171 or 59%; medium: 21; 
or 60%) have been employed oh a 
for more than I3 years. Most sm;kll market ^respondents 
(160 or 55%) assumed a station management position at a 
younger age (between 25 and 3^ yekrs of age) than their 
medium and major market administrative peers. A majority^f'^'^ 
of major market managers (I9 or 44?^:)- undertook station 
administrative duties between 30 and\39 years of age, 
while ^^8% of the medium market respondents (20 managers) 
accepted the supervisory role between 35 a^^d 45 years of 
age. The majority of small (I65 or $8%) and medium market 
(32 or 75%) station managers have held the position less 
than 9 years, while most major market administrators (21 
or ^9%) have held the post less than 5 years. Prior to 
becoming a statidri or general manager, most resporidents * 
(small: 162 or 35^; medium: 23 or 55%i and, major: 24; 
or 5^%) primary area area of radio experience was in 'sales. 
This suggests that most managers are quite experienced irl 
broadcasting, have held the management position for quite 
a long time, ,and -are relatively young, . Sales is the area 



^5 

of broadcasting from which the industry draws most station 
or general managers. 

The greatest number of station managers (small; 227 or 
785^1 medium: 37 or S8fo; and, major; U^O or 93^) attended 
a college or university and most of them (small; 1^5 or 
Sefo; medium: 21 or k9fo\ and, major: 32 or 7Wo) have at 
least a bachelor's degree. The majority of managers (small: 
188 or 65% i medium: 29 or 69 fo; and, major; 38 or 88??) 
concur that their college education has benefited their 
radio career. The significance of a college degree is 
apparent for movement beyond the fundamental areas of 
broadcasting into a mahagemeht career. Further, most 
managers recogjiize that a college degree clearly was a 

i _ _ ; . 

benefit during th^ir radio careers. This suggests that 

a college degree /provides a competitive edge for individuals 

in the commercial radio industry. 

Staff size numbers between 5 and 24 persons for most 
small (243 stations or 845?) and medium (25 stations or - 60^) 
market stations {. However, stsiff size for the largest 
number of majoir market stations (22 or 51^) is between 
14 and 40 persons. As expected, smaller stations have 
smaller staffs than larger radio stations. However the 
small staff size of^"1:hT&— io:wer end of the major market staff 
raaige is much smaller than would be expected. This may or 
may hot be indicative of economy measures by reduction of 
the total number of employees in radio stations (or the 
stabilization by hot replacihg retiring or resigned positions) 



Eat g y - le ve l^Skill s 

Responding station managers in small, medium, and major 
marlcets ranked in order of priority entry-level radio skills 
for news announcing, and sales personnel (See Appendix E, p. 
iOOiF, p.i69;G, 'p.l83jand. Table XVII on p. ^7.). 

Small and medium market managers rated newswrit'ng (1) 
and then on-air delivery (2) as the most important skills 
for news personnel, but major market managers reversed that 
emphasis. Respondents in all three markets concurred in the 
prioritizing of news gathering (3) and interviewing technique 
(k) as fundamental for news persons. Some disagreement 
between managers in the varj ous markets existed as to the 
rank order of priority for the remaining entry-level news 
skills. However, ability to opearate broadcast equipment, 
production technique, and a typing proficiency of 25 words 
per minute all ranked within the top seven skills rated for 
news personnel. 

There was overall agreement between respondents in 
all three markets that on-air delivery (1) ranks as an 
imperative sKiill for annoimcers. Ability to operate 
broadcast equipment (2) was ranked next by medium and small 
market managers followed by production technique (3), while 
major market managers reversed the priority for these 
announcing skills. This reversal by larger stations may 
be the result of engineers operating much of the broadcast 
equipment. Managers in all three markets considered 
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TABLE XVII 

SMALL, .MEDIUM', AND MAJOR MARKET 
ENa?RY-LEVEL RADIO SKILLS COMPARISONS. 



antry » ' 



._Mark«t Priority Rankings .Sv\:. 

Wa.for— — M»dluoi Small — Total ^itfyty 



Niwswriting 
Oh-iif Dalivary 
H9 W8 Cathi ring 
lata Tvf wing T 9ctmiqui 
ftbilit7-to Oparata _ 
Br oadcu t_.£qa£pfflant - 
Production Taehnlqua 
25 w.p.n. Typing 



2 
1 

I 

6 

5 
7 



2 
1 

a 

5 
7 

6 



Asnouneing. Parsonnel 
Entry-laval Skilla 



Maricat Prio^ty Rankings-- 
Mtt, ^ or Madtoffl siall Total Survey 



Oh-air Dalivary 
Ability to dparattf 
Broadcast Squipmant 
Prbduetioh Tachniqua 
Undaritahding of FCC - 
Rulas and Ragulatlbhst 
Copyi^iting- ^ ' 
Awsranass of Coapititiva 

Madia 

Broadcast Snginaaring 



3 
2 

6 
5 



1 
2 

I 



2 

I 



2 

I 

5 
6 



Salas Personnel 

5htry>l»vel -Slcill s 



Market Priority Rankings 
— Ma^^ r M e dium " ' 



Marketing Technique 

Awareness of Competitive 

Madia 

Copywriting 

Understanding of PCC/PTC 
Rules and Regulations 
Prbduetion-Teclmique 
25 w. p.m. Typing 
Ability to Operate 
^oadeast Squipsssnt 



6 

7 



^Se e Appendix S, p. 103 jF , p. 172;and, G, p. 186, for 

specific listings of managers' "other" responses which are 
not included in this table, 

uhderstg-hding of Federal eommunicatiohs Goinmissiori Rules 
and Regulations (^) as essential for anhouhcihg personnel. 
Other sfcills identified as fundamental for announcers 
include copywriting, awareness of competitive media, and 
broadcast engineering. This suggests that, in addition to 
the traditional production skill areas of radio announcing 
(on-air delivery, operation of broadcast equipment, and 



ERIC 



prbductibh tedfthique) station msthagers are dbheerrted with 
broadcast law (Fee Rules stnd ^ Regulations) knowledge in 
announcing personnel. 

Managers' in all tliree -markets rate marketing technique, 
awstreness of competitive media and copywritihg as the most 
important skills for radio sales people i The largest number 
of small and medium market responses emphasize under stajiding 
of FCG and Federal- Trade eommission Rules and Regulations (5) i 
followed by production technique (^) as necessary sales 
•skiils. However, most major market managers reversed this 
order. This may suggest less concern for broadcast sales 
people to be knowiedgeabie regarding broadeast-advertisihg 
law due to copywriter and other individuals assuming such 
responsibility. Respondents from all markets expressed 
additional sales skill preferences for typing proficiency 
of 25 words per minute and the ability to operate broadcast 
equipment. ' 

Characteristics for Long- term Success 

Responding station managers in small ,^ medium, smd major 
markets ranked, in order of importance, the radio industry 
characteristics of success or long-term employment for 
hews, ahhouheing, and sales personnel (See Appendix E, p.lOlj 
F, p.l7Q;and, G, p. 18^. See also Table XVIII on, p. ^9.). 

Responsibility/dependability (1) ranks as the most 
important cfiaracteristic of radio hews success, by managers 
in all three markets. Small and major market respohdehts 

_ m 
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TABLE XVITI 



SMALL I MEDIUM I AND MAJOR MARKET 
LONG-TERM SUCCESS CHARACTERISTIC COMPARISONS, 



L6hg«tiirtn' Succaes Characf f latica 



Markat Priority Rahklhga - 
WaJor' Widtum Small Total Sarvay 



1 
2 



Riapchiibility ana Dapt^sbillty 111 

Initiativa-snd Oidication 2^2 

Na«awrttin« Ability- 3 3 3 

Quality. ofLOn-air Dalivary ^2 1* 

Auraaaivanafla 5 5 5 

Dapth_of_Nawa_Oathering 6 7 6 

Cooununity Involvamant 8 6 7_ 



Markat Priority Rankings 
wajior tnwgjLwrai omaA^ 



Announcing_Far80nntl 

Long* taroi~?4ccaa8 CHaractariS-ticS". , 



Quality bf ' h*air Dalivary I 1 I 

Saapbhaibil; ty and Oapahdability Z Z Z 

Initiativi ai.v' Didicatlori y 3 3 

Quality of Proajctlon Taclmique 5 5 ^ 

Ability to oparata- Broad east 6 6 5 
Sqatpmant .2f f activaiy 

Wtlltngna8a_to__ftccapl_ i> 7 6 
C onatru cii va __Cri tl5 ism 

Community Involvamant_ 7 7_ 



_Sala9_@ar3Qcnttl_ 



tong^targ^" 



Marka t Pri ori ty Rankings 
~Ma^br Madi^m ^rmall Totsl 



Rasponsibility and Oapahdability 
Initlativa and Dadicatioh 
Aggraaaivahaas - 

Creativity of-Markating Stratagias 
ICnowladge at CuzTanit Markatlng 

rtctsniqaaa 

C offlfflunl t y _ Involva sen t 
Dap$h_of _ Awaranfsa of 
Competitive Madia 



I i 



I 
z 

3 
5 

6 

7 



I 
2 

I 
5 

6 
7 



^See Appendix p.l06jF, p.l75|an:d, G, p. 189f for 
specific listings or managers' "other" responses which are 
nat included in this table. 

emphasize initiative/dedication (2) as next' in importance, 
while medium market station managers stress quality of oh-air 
delivery (2) as fundamental for long-term radio news 
employment. Small and major marlcet managers rate quality 
of oh-air delivery (4) as important tod. Newswriting 
ability (3) ia a skill stressed by respondents in all tliree 
markets as imperative. Station managers in all markets 



Identify aggressiveness, depth of news gathering, and 
community involvement as necessary entry-level skills for 
hews persormel. 

M^agers in all three mar-cets identify quality of oh-air : 

\ - '_ _■ .. __3 - - _■ 

delivery ( 1)/, responsibility/dependability (2), and initiative/ 
dedication (3) as the most important announcing skills. 
There is little agreement among respondents from different 
markets on the priority order of the remaining skills for 
radio announcing. . However, managers in all three markets 

rank quality of production technique, ability to ^ operate 

___._ _ __ ^ 

broadcast equipment effectively, a willingness to accept 

constructive criticism, and community involvement as 

among the top-seven entry-level anhouncihg radio skills. 

First priority rankings of success characteristics 

for radio sales persons include: small market managers 

selection of responsibility/dependability (1); major 

market managers identification of ihitiative/dedicatioh (1); 

and, medium market managers rating of ag^essivehess (1). 

All of these success characteristics appeared consistently 

in the first three priority positions for respondents 

in all three markets. Managers in all markets concurred 

by selecting creativity of marketing technique (4) as a 

fundamental characteristic for long-term sales employment. 

While some prioritizing disagreement existed between 

managers from the differeht-^ized markets, knowledge of 

current marketing techhiqiues , community involvement , and 



awareness of competitive media are recognized as important 
success characteristics ^or broadcast sales persons by 
respondents in all m^fcets. 

The success characteristics identified by managers in 
all three metrkets for all personnel suggest the importance 
of good interpersonal cbmmuhicatioh skills as essential for 
long-term broadcast industry employment. Further, the 
significance of knowledge in advertising' and marketing for • 
sales persons is obvious. Both of these areas extend 
beyond the more traditional production and journalistic 
skills or communication theory educational bouhdstries for 
radio personnel. 

¥-ocat^i onal N eeds 

Station managers, in small, medium, and major markets 
ranked positions in their radio stations they find most 
difficult to fill (from most to least difficult) ^d those 
which most frequently must be filled (from most to least 
frequent) (See Table XIX on p. 52.). 

Small and major market station managers find sales 
positions most difficult to fill, while the engineering 
vocation is the most problematic for medium market 
respondents. Major market managers find anhouhcihg and 
engineering positions quite difficiiit to fill; medium market 
managers have some problems filling sales stnd ahhouhcihg 
openings; and, small market managers have difficulty 
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filling engineering and hews positions. This doesjiot 

suggest a iacfe of numbers of applicants for these .positions . 

Rather, it indicated broadcast managements' dissatisfaction^ 

with the quality of the applicants skills and competencies 

in commercial radio. Clerical positions are the least 

difficult to fill, except for most medium market respor dents 

who' identified the news vocation as the least problematic. 

TABLE XIX • 

CCDMPARIS0NS OF SMAL£, _fiEEDIUEL,_ _AND MAJOR MARKET 

RADIO POSITIONS 

^OST DiFPieUBT TO FILL AND MOST FREQUENTLY FlLLEDg^ 



Ra'dib Station Positions 




Hangings by Marfcet* . ._ 


Most Difficult 1 0-^-114 


-Ha.lor— 


Medium 


Small 


Total Survey 


Sales 


1 


2 


1 


1 


Engineering 


.1 


I 


. 2 


2 


News 






3 




Azmouncing 


Z 


3 






Clerical 


5 




5 


3 


Radlo.Stat ion Positions 




Ranlcings 


]ay_Maricet* . 


Most Preduently Pilled 


Mrtjor 


Medium 


Small 


Total Survey 


Announcing 


2 


i' 


1 


1 


Sales 


1 


Z 


2 


2 


News 


k 




3 


3 


Clerical 


3 


3 






Engine ezrihg 


5 


5 


5 


5 



♦Positions are ranked from most difficult or most 
frequently to least difficult or least frequently. 



^See Appendix E,_p^id9jF, p.i78;and, G, p. 192^, for 
specific listings _of managers' "other" responses which are 
not included in this table. 

Small and medium market managers report that announcing 

positions must most frequently be filled » while major market 

respondents identify the sales vocation as the ohe with 

the most consistent employee tumove'r. Sales and announcing 

positions are the two vocations which must most frequently 
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be filled. Engineering positions are most stabie in all 
markets; 

Most engineers in major markets (at 16 stations or 
2i7%) earn between $275.00 and $^■24. 00 weekly, while those 
in medium (at 2i stations or 50%) and small (at 33 stations 
or k5%) markets earn between $201.00 and $350.00 per week. 
Average salaries for the majority of hews employees in 
small markets (at 2i4 stations or 73%) range from $151-00 
to $274.00 weekly, while medium maricets (33 stations or 78^) 
extend the range slightly ($i51.00 to $350.06 per week) and 
magor markets (23 stations or 5^fo) ^begih at a higher rate , 
($201.00) and extend, weekly wages still farther to $^124.00. 
Most announcers in small markets (23^ or 81^) earn between 
$151.00 and $274.00* weekly; medium markets ( 37 or 89?^) 
pay slightly higher weekly wages ($151.00 to $350.00); and, 
major markets raise the minimum pay ($201.00) and greatly 
extend the maximum weekly wage ($424^00). j - 

The largest number of sales personnel have a guaranteed 
weekly draw or salary of less than $275.00 (184 
stations in small markets or 64^ and 24 stations in medium 
markets or 57%). Only some major markets (9 stations or 
Zi%) gustrantee sales persormei a greater weekly draw of 
between $275.00 and $350*00. The great majority of the 
midwest mediuffl market (25 stations ot €Q%) and major market 
(38 stations or h5%) stations have a monthly ebramission 
income averaging more than $801.00 per individual sales 
person, while small marlcet sales people (at 184 stations or 



.6498) average monthly corhrhissibh iheotne beginning at $501.00 
per sales person (See Appendix Ei p.975 p-l66;.andi G, p. 
ieiOffor specific listings of salary summaries for news* 
announcing, engineering and sales jpersomel' from all markets^.) 

As expected, personnel at larger radio stations earn 
higher salaries than those at smaller stations. However, 
medium market stations pay quite comparable sa-.aries 
for sales employees. 

E mpl oy^oien^^ir ing- Consldl^±l ons - 

A majority of station managers in all markets ( small ! - 
157 or 549S; medium: 28 or 6?%; and, major: 33 or 77%) 
give serious consideration to a college degree when 
interviewing job applicantsi However, most station managers 
(small: 148 or 51?^; medium: 28 or 67%; and, major: 28 or 
6595) give no more consideration to a broadcasting degree-^ 
than to any other type of college, degree, professional 
broadcast experience is conrsidered more important than a 
college broadcasting degree by most station managei*s (small: 
164 or 37fo; mediums 3© or 7i%i ^d, major: 24 or 56%) when 
hiring radio station personnel i 

'Ad-vace-i^r-^Ladly±duals Be a irihg Success in Raaio 

Station managers* responses to an open-ended question 
advising individuals interested in succeeding in radio 
today provide a succinct definition of essential preparation 
for a radio career (Sea Advice for Individuals Desiring 
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Success in Radio i p* 99 i P- 168 j and, p. 182.). 

Managers stressed the imjportance of a liberal arts 
college degre^e with coheehtrations in business (marketing) 
and broadcasting. This suggests the necessity of a well- 
rounded education in ah industry where versatility is 
valued highly. Specifically, courseWork in business — 
in particular marketing --and broadcasting are advice d. 
Managers place significant emphasis on experience whsn.. 
hiring radio station personnel and the importance of 
experience at a commercial radio station during college 
is a necessity. Station managers emphasize that this means 
working at a commercial radio facili^ty and not at a campus 
or college radio stations The campus station may provide 
training and serve ah important function, but it is no 
substitute for professional broadcast experience. 

Learning many facets of radio is stressed by managers 
and it is suggested that this experience be gained first 
in a small market station. As part of this learning, it 
is important to set specific goals and develop an individual 
career plan to achieve these objectives. Specialization 
is recommended only after acquiring a wide understanding 
of all facets of commercial radio. : 

Station managers stress the importance of personal 
motivation and interpersonal communication skills; A 
willingness to eohtihue to learn, cooperate with cor-workers, 
^d to be conscientious and dedicated on the Job are 
imperative qualities for success in broadcasting. The 




willingness to accept constructive criticism is also 
stressed; 

ToiBJL Survey Response : St a tion M a n agers Ra port and^Rank 
o- Skills r Char aeter is tics^ an d .Needs 




Baclcgraj.nd-In£orination 

A large majority of the managers (218 or 5895) have 
been engaged in full-time radio station eraployinent for mpre 
than 15 years and became station managers between 2$ and 3^ 
years of age (19^ or 52?S) • Most respbndehts (211 or 5^%) 
have held a broadcast management position, for more than 6 
years, but many- managers (164 or 4^95) have held such an 
administrative post between 2 and 5 years. Prior to becoming 
a manager, the respondents* primary area of radio experience 
was in sales (1^9 or 4b?g) with 29^ (or 109) of other managers* 
past broadcasting experience in combined aa:eas vsith 'saies. 
Most station managers (30^ or 8±^) attended a college or. 
university and 198 of them 153%) hold at least a bachelor's 
degree; Overall, the managers agrec^d (235 or 6Q%) that 
their college education benefited their radio career. 

The staff size of nidwest radio stations ranges from 
fewer than 5 persons to more than ^0 employees (both at 1? 
stations or . The Neatest number of stations (22? or 
77%) employ between 5 and 2^ individuals (See Appendix H, 
p. 193,f or detailed responses.). 
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E ntry-le vel-Sicills - 

Responding managers raaiked in order of priority the 
entry-level radio skills for news, announcing, and sales 



for both news and ahhouhcing personnel and as least 
significant for sales personnel. Marketing technique 
rates first priority for sales persons. Newswriting, 
news gathering, and interviewing skills are emphasized as 
^ important for' hews persons; production technique and 

copywriting skills are reco^ized as essential for broadcast 
announcers; and, the ability to operate broadcast equipment 
is imperative ■ for announcers and important for news 
persons (See Table XX oh p. 58-) • An understanding, of 
Federal Commuhicatior s Commission Rules and Regulations 
is considered necessary for radio aimoimcers. Awareness of 
•competitive media, copywrit p£~-oductibn technique ^ and 

ah understahdihg of PSS arid . '-deral Trade Commission Rules 
and Regulations are highly ra^.-d ..-^r,ill • for sales personnel 
(See Appehdix H, p.l97ffov a c il:.'^x8 prioritized ranking 
of the total survey eritry-levei 3k5*i -s.>. 

Characteristics for Long- te r m Suce^g _s 

Respohdihg managers ranked, ih order of importance, 
the radio ihdustry characteristics of success or long-term 
employment for hews, ahhouhcing arid sales personnel. 
Responsibility/dejpehdability and initiative/dedication 



are rated ?s essential characteristics for success^j^n all 



personnel . 



6h-air delivery sfcilis rank as most important 



6^ 
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TABL2 XX 

MIDWEST RADIO SURVEY ENTRY-IEVEL SKILLS^ 



News Personnel Mean 
Entry *tevel Skills Value 



Priority 

Rftriki-tlg 



1 

i 

5 



7 
8 



On-air Delivery 
Newswriting 
News .Gathering 
Interviewing.Technique 
Ability to_Operate 
Broadcast Equipment 
15 w.p.m. Typing 
Proficiency 
Production Technique 
Understanding., of ._FCC_ 
Rales and Re^^ations 
"Awareness of 
Competitiys Media-, 



2.33 
2.42 
2.83 

5-95 

6.09 



26 
96 



7.86 
52. 









Priority 
R^nfeing 


Announcing_Personn^l ; 
Sntrv-level Skills 


Mean 
Value 



On-air Deliver/ 1.20 

Abil kty to Operate 2 . 84 

Broadcast Equipment - -- 

Production Technique ' 3-^9 

Understanding FCC 4.39 
Ruie_s_and_ Regulati ons 

eopywrii;ing_ 5-68 

Awareness of Competitive 6.29 
Media __ - _ _ - 

Broadcast Engineering 6.|6 

Knowledge of Ratings 7*25 



1 
2 



I 

7 
8 



Priority sales Fersonnei , Mean_ 

Ranking Entry- level Skills Value 



1 MaJt'&etihg Technique; t.J9 

2 ^waureness of 2.91 
CoiCiiLe^itiye Media 

3 C r '-v'/wr i t ing ;_ 3-55 

P-v jduction Technique 5-26 

Ui-lsrstariding of FCC/FTC 5-35 
1 RW.^^^s and Regiilatiohs 

6 25_w.P-m« .Typing 5-72 

Proficiency 

Ability to Operate ; 6 69 

Broadcast Equipment 
— B Oh-air Oeliv iary > S.2 



^See kt^^ra\\ : :^^0D,:^>^ specific l:-s;tings _ of 
managers '_ "ovhe::^* ir '. -^es whi n are not included in 
this table , 

three area? of radi;:; Suip;.- ^r^o^t, while the quality of on-air 
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delivery ranks as the first priority for announcing personnel 
(See Table XXI below.). 

TABLE XXI 

MIDWEST RADIO SURVEY , 
LONG-TERM SUCCESS CHARACaERISTieS- 



Priority News Personnel 

Ranking Lohg * t e rm Succ e as Cfe aga 



Mean 

Valu e 



Hesp6n£ilbllity and Dependability 2.93 
Initiative and Dedication 

Newswlting Ability 4.52 

Quality. of_C3n?-air Delivery -^.§3 

Aggressiveness- 5-1? 

Depth of News Gathering 5-5^ 
Cbinmunity Involvement ' 5'§ 

Willingness to Accep 6.92 
Congtructiva Criticism 

Interv'iewing^Technique Quality 7*09 

Understanding of FCC 9.0 
Rulas and Regtilatidns 



1 
2 

i 
I 

7 
8 

-9 
10 



' Priority 
Ranking 


Annquncajig personnei 


Mear: 


Long-term Success -Characteristics 


-^iuft 




1 


Quality. of bn-air_beliyery 


2-31 


2 


Responsibility and Dependability 


2.88 




Initiative and Dedication 


3.92 


2 


Quality of Production -Technique 


5.27 


5 


Effective Operation of 


5.3^^ 




Broadcast Squipmeht 




g 


Willingness to Accept 






Constructive Criticism 




7 


CoBBHunity Involvement 


6.3i 


8 


Aggf e s si viSrie s s 


?.iO 


9 


Understanding of FCC 


7.79 




Ru i e.s_and _ R e gul a t i o hs 




lb 


Copywriting Ability - 


8.81 



Priority " Sales Personnel Mean 
Ranking Long- term Suc c e ss Charact ^rjs^feies Valu e 

Responsibility and Dependability 3-18 

Initiative and Dedication 3.25 

Aggressiveness __ _ _ 3-26 

Creativity of .Marketing _ 4.1^4- 
Strategies and Techniques 

:^ Knowledge of Current ^.^7 
\ Marketing Techniques 

^Commuhity Involwsmeht 5*31 

bepth_pf . Awareness of 6.25 

Competitive Media _ , 

Willingness to Accept 6.71 

Constructive Criticism - -- 

Copywriting Ability - 7.55 
Understahding of FCC i FTC 
-Rules^andh R^gul^ 



1 
2.. 

5 



6 
7 



9 
10 



^See Appendix H, p.'^03,for specific listings of 
minagers' '•other" respons^ which axe not included in 
this table . 
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jcessful sales personnel are' aggressive , utilize 
creative and current marketing strategies and techniques, 
are involved in the community, and have an awareness of 
^mpetitive mediai Newsw*iting ability, a quality on-air 
delivery, aggressiveness, news gathering ability, and 
community invoivemen-^ are important characteristics for a 



successful hews person, Armouncers employed for a long 
time in the radio industry are perceived" by managers as 
effective, operators of broadcast equipment, displaying k 
quality production technique, and as being willing to 
accept constructive criticism (See Appendix H, p. 196, 
for comprehensive rank'hgs of long-term success 
characteristics.). 

Vocational Needs 

Responding managers ranked vocations in their radio 
stations in terms of the posifciohs they find most difficult 
to fill (from most to least difficult )( See Table XXII on 
p. 61.) and those which most frequently must be filled 
(from most to least frequent ) (See Table XXIII on p. 61.). 
Sales and engine erihg positions are the most difficult to 
filli while announcing and sales positions must be filled 
most often. Sieari'^al vocations are the least difficult 

to fill and ehgihee ring positions remain the most stable 

_ *> 

(See Appendix H, p.l99tfbr a comjfilete listing.). 

Summaries of- average weekly salaries for engineering, 
news, announcing, and sales personnel provide current 
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f ABEE XXII TABLE XXIII 



TSTAE SHRYEY RADIO TOTAL SURVEY RADIO 

POSITIONS POSITIONS 

MOST SIFFieULT TO FILL^ MOST FREQUENTLY FILlSDa 



Ffiofity 
Rahfcih« — 


Raaid Station 
V beat ion 


Mean 

-^alue 




1 

z 

i 

— ^- 


Sales 

Engineerings 

News 

Annoancing 
Clerical 


1.75 
2.38 
2.75 
3.18 
4.61 



Priority 


Radio station 


Mean 




Vocatibh 


-ValAie 


1 


Announcing 


1.63 


2 


Sales 


2.27 


3 


News 


3.00 




Clericsal 


3.35 




EnaineerinK 


U.37 



_^See Appendix H, p^OS, for specific listings of 
managers "other" responses which are hot included in 
these stables. 

information of wage conditions in midwest radio stations 
(See Appendix p.l9^»for complete salary summaries of 
ail midwest radio stations . ) . Twenty-seven percent of 
engineers in the survey (101) earn $200.00 or less per week. 
Most engineers (l66 or earn between $201.00 and $350^00 

weekly, with only a few engineers (^1 or 1^%) earning more 
than $35i.00 weekly. Most hews personnel (253 or 6Bfo) and 
announcers (274 or 73?^) earn between $151.00- and $27^.00 
per week. Only 61 hews persons (165?) and 53 announcers 
(iBfo) earn mc^ s, while only 27 news people (7^) and 24. 
ahhouhcing personnel (6^) earn less. 

Forty percent of the stations (148) provide sales 
personnel with a draw or guaranteed weekly base earnings 
of between $151.00 athd $274.00. However, most sales 
people (172 or 47^) average monthly commission earnings of . 
betweeh $561.06 and $1,500.00.; Twenty-one percent of the 
midwest radio sales force (at 77 stations) have a monthly 
commissioh ihcome averaging more than $1 i 500. 00 per person, 
while 24^ (at 91 stations) earn less than $500.00 per 
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individual sales person a month in average commission. 

Employmen t Hiring Consi d^rati^^ns 

Most station managers (2:^8 or 5Qfo) give serious 
consideration to a job applicant with a college degree, 
but many radio employers (20^1' or S^fp) do not give any more 
consideration to an individual with a degree in broadcasting 
than to another person with any other type of college degree. 
Fifty-eight percent of the managers (218) give more 
consider atibri to professional broadcast experience than to 
a college degree (3 or 1% prefer a^ college degree) when 
hiring radio station personnel. However, .119 radio employers 
(32?^) consider both professional broadcast experience and 
a college degree iri broadcasting equally when hiring 
employees vSee Appendix H, p.i95ffor details.). 

Advice for Individuals Desiring Success i^j^adi^ 

Station managers responded to an open-ended question 
with advice for individuals int^srested in succeeding in 
radio today (See Appendix H, v^, 196, for a comprehensive 
summary of responses.?, Ma^or th'emec from the managers' 
advice are summarised in Table XXTV on p. 63. 

Summary 

Mof^t ra i.0 station managers (218 or 58%) have been 
invoiv/^ed with radio on a full time basis for more than 15 
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TABES 

MIDWEST RADIO STATiQH_HANAQERS' CRITERIA 
F0R BROADGASTING SUCCESSa 



!vianager8_Advlce for Sttcce g g in Radio — 

Gat a libarsl arts degree in college with 
concentrations in marketing, business aoid 
broadcasting. 

Gain experience at a commercial radio station 
while in college., 

Learn about many facets of radio, beginning in 
ai_3jj«ir station and then moving to a bigger 
station. 

Specialize in_soae_area_of _radio_ only after 
experienciiig many aspects of radio. 
Formulate _a_ definite career plan with 
specific goatls. 

Be willing. to accept_consti\ictiYe_criticism. 
always desire to learn morsi and try to 
cooperate with co-worieers. 



^See Appendix H, p. 196, for a comprehensive listing 
of aii midwest radio station managers' advice for success 
ill radio . 

years and were engaged in broadcast sales (149 or ^^Qfa) prior 
to assiiming an administrative broadcast position. Eight- one 
percent of the respondents (30^) attended a college or 
university; 53fo of them (198 managers) hold a bachelor's 
degree or more; and, 68$^ of the managers (255) concurred 
that their radio career benefited from their college education. 

The greatest number of midwest radio stations surveyed 
(227 or 77%) employ a staff numbering between 5 and 24 
individuals, 

On-air delivery skills are. most important for announcers 
and news persons, while marketing technique is most 
necessary for sales persons. ^ 

Responsibility/dependability and initiative/dedication 
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are essential characteristics for long-term employment, in 
radio for all personnel, while quality of on-air delivery is 
particularly significant for smnouncers. 

Sales and engineering positions are the most difficult 
to fill, while announcing and sales positions must be filled 
most often. Clerical positions are the least difficult to 
fill and engineering positions are most stable. 

Most enflnecrs 166 stations or earn between 

$2Q1.0O and $350 jO weekly, while news personnel (at 253 
stations or 68^? -aid announcers (ab 2?^- s--"ations or 73fo) 
earn between $i5l.0C and $2?^.00 psi- week. Many sales 
persons (at 1^8 stations or ^-Ofo) draw or are guaranteed 
weekly base earnings of between $±5i^Qp and $27^.00 and 
the midwest radio sales force (at 172 stations or 1*7%) 
average a monthly commission income of between $501.00 and 
$1,500.00 per individual sales person. 

Station managers (218 or S^fo) give serious consideration 
to job applicants With a college degree, but many radio 
employers (20^ or 54?5) give no more serious consideration 
to a boradcasting degree than to any other type of college 
degree. Respondents (2l8 or 58^) give more consideration 
to professional broadcast experience than to a college 
degree in broadcasting when hiring radio station personnel. 
An individual desiring to succeed in radio should: 

obtain a liberal arts college degree with 
concentrations in marketing (business) and 
radio and gain work experience at a 
commercial radio station while attending 
■school. Initial learning should involve 
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all facets of radio and occur at a small 
station first with later specialization 
or movemeh'k to a bigger station- It is 
important to f ormul^ite_ a definite career 
plan with specific goals. A successful 
broadcaster will demonstrate a willing- 
ness to accept constructive criticism^ 
always learh more, and cooperate with 
CO- workers. 



Conclusions : Impli cations for Broadcast Hi gher Edu cation 



The results of this midwest radio survey of small, 
medium and major market station managers suggest some 
serious challenges for broadcast higher educators, as well 
as essential basic information for students seeking careers 
in radio. Based on the data presented, conclusions are 
drawn as implications for student placement in radio and 



for the curriculum and instruction of broadcast higher 

1 

eduaatioh. 



Stud eht Placement in Radio 



The following conclusions summarize the results of 
this study in terms of student preparation aiid placement 
in broadcast careers i 

1. A career in radio engineering is the most stable 

vocation for a qualified individual in the broadcast 
industry i 

2. The greatest need for personnel in the commercial 
radio industry is for dualified announcers and 

sales people. Qualified assumes responsibility,.^ 

dedication, and a willingness to accept constructive 
criticism, in addition tp_ the more traditionally- 
articulated broadcast skills (i.e., production ; 
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skills). For sales porsonSi^ an understajid^^ 
and knowledge (Df business,' considered very 
important "(particularly marketing and advertising) 

3* A sales career is the area of radio from- which 
most broadcast managers emerge and to whom the 
higher salaries are paid. 

k.' The highest paying radio positions are in.saiesi 
with engineers paid more than news persons or 
announcers. Larger markets do, of course , pay 
higher salaries than smaller markets. 

5- A college degree is important for broadcasters i 
but that degree does not necessarily mean a major 
in radio and television. Broadcasters recommend 
a well-rounded education (a liberal arts degree) 
with coursework in business (particularly in 
marketing) and broadcasting. 

6> S;Ltr*erieii3e at a commercial radio station during 
college is essential. Station managers consider 
professidrial broadcast experience more important 
than a degree in broadcasting when hiring, radio 
personnel. This means at a_ commercially-licensed 
radio station and not a. college or campus radio 
facility! 

7. Station managers believe, that students. interested 
in radio careers should learh about all areas of 
radio and not over-specialize iri any paxticular 
aspect of broadcasting during training. However, 
it is important to develop a definite career plan 
with specific goals. 

8. interpersonal communication skills are .essential 
for continued success in radio. _ Specifically 
stressed aspects include the ability to accept 
constructive criticism, cooperation with co- 
workers, responsibility, dedication, and personal 
motivation. 



Rad4€^ Curriculum and In s^truoti^n 



The conclusions which follow summ^ise the results 
of this research project as they apply to the curriculum 
and instruction of broadcast higher education. 
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1. An iriterrishijp program which guarantees studerit_ 
access to supervised experience at. a commercial 
radio station and involves professional broad- 
casters, is an essential part of any radio 
curriculum, 

2. Gobperatiori with Business Departments to provide 
students interested in broadcasting with adequate 
exposure to marfceting and advertising training 

is important. Further, a cooperative relationship 
between these, departments may produce, other 
positive results for the radio and television 
curriculum. 

3- The significance of communication sfcillsj beyond 
the. traditional production and theory orientation 
of broadcast higher education, is essential in 
the training of _ broadcasters * Df particular 
importance to the broadcast curriculum is the area 
interpersonal communication. 

^. The placement of less emphasis oh a great number 
ef prescribed production-oriented courses and a 
greater cohcehtratioh oha well-rduhded education 
is 33-1 important future direction for broadcast 
education. 

5. Radio curriculum and instruction should cover 
many facets of commercial radio and hot provide 
ah opportunity for students to specialize (to - 
any significant degree) ih any one strea.while ih 
traihihg. Specializatibh should arise from 
professiohal, commercial radic experiehce. 

6. Consistent updating of broadcast programs and 
courses .based upon the. changing technology and 
needs of the industry is imperative. 

Ah assumption underlyihg all implications of this study' 

for broadcast higher educatioh is the importance of the 

developmeht of a good rapport between commercial radio 

. V. ___ 

statioh mahagers and broadcast higher educators. This 
is a challenge to both parties tb :nove beyond past dilemmas 
ahd to work together in creatine ah effective educational 
program for ihdividuals seeking careers ih broadcasting. 
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While there remain many well-dacumented claims to the 
title of first American radio station, it is generally 
accepted that KDKA was the f irst_radio__stationj commer 
licensed by the government, to begin and continue broadcasts 
in_ the United_States. See Erik Bamouw» Tower of Babel: 
A History of Broa dcasting-4.n^ the U ^ ited -S4^ate^^ y^^lume X^^ 
to 1933 _1niw Ybrfc;__ Oxford University Press;, 1966), p. 4; 
Eugene S. Foster, Understa^iMng-Brc^g^oa^fiig^ 2nd ed. 
(Reading! HassachUsets : _ Addisdn-Wesleyr 19p2i, pp. 56-j59; 

arid, Christopher H_,_ Sterling and John M._ Kittross, Stay 

Tuned: A Concise History of America n Broadca s^bing (Belmont, 
California: Wadswdrthj 1978), pp. 18-62 ._ See_ also Lawrence 
t W. _Lichty_arid Maiachi C. Tdppingx eds., American Broa dcasting; 
A Source Book on__the History of Radi<>^and^^l^vis4^n (New 
York: Hastings House, .1975) • 

^Broadcast advertising was firs_t_ conceptualized as a 

way of prbmptirig the sales of radio receivers by Westinghouse • 
The Corporation operated KDKA, providing i^fprii^ti on and 
entertainment for the public _an_d, _in_turTi, "believed the 
public would purchase We stinghpuse radiios to listen to KDKA. 
WEAF in New. York, operated by Americaji Telephone and 
Telegraph, broadcast the first commercially-- sponsored 
programming in 1922, which consisted of a ten minute real 

estate advertisement. Many stations observed the success 

of the. larger stations who accepted more and more sponsorship 

advertisings and produced greater and greater profits. 

Gradually the concept of advertising as a financial base 
for. broadcasting became accepted by more and more stations 
until, by 1925, it was an industry standard. See Barnouw, 
pp. 105-11^; .Foster, p; 69; and. Sterling and Kittross, 
pp. 59-71 • See also Lichty and Topping. 

^The earlier fears of many newspapers^ regarding the 
competitive effect of radio broadca.sting were , in partj^ 
realized as an increasing number of readers spent great 
amount s ^bf time by the radio. However, for the most part, . 
they aiso read the newspaper. Radio flourished, primarily 
as an entertainment medium. See Sterling and Kittross, pp. 
79-93, 12/4-125, and 132-135* See also Lichty and Topping. 
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^Broadcasting profits cdhtihually increased^ during 
the Depression years^ In many easesj radio station^ 
advertising growth was greater between 1929 and 1933 
than later. See Bamouw^ pp. Z35-^^5t Foster, pp. 7'*-75i 
and, Sterling and kittross, pp. llE-llit-* See also Lichty 
and Topping. 

^The number of radio stations in the United States 
increased from 76 j.n.July of 1922 to 732 in March of 192?. 
See Barnouw, p. 91 and 209. For an example of later radio 
station growth, see Foster," p. 90. 

' ^There are nearly 6,000 AM and fm, commercial and non- 
commercial radio stations operating in the United States 
today. See BrQadcast4niB:/Cable Yearbook 1982 (Washington, 
D.C.: Broadcasting Publications , Inc., 1982). 

"^See Harold Niven, "The Development of Broadcasting 
Education in Institutuons of Hither Education, " Journal 
Qf Broadcasting. 5. "No. 2 (I96I), pp. 241-255; and, Leslie 
smith, "Education for Broadcasting^ I929-I963." Journal 
of Broadcasting , 8, No. 4 (1964), pp. 383-384. 

Q • 

see Richard C. Brand, "The Status of eollege and 
University Instruction in Radio Training," Quarterly 
Journal of Speech , 28, No. 2 (1942), pp. I56-I6O5 Niven; 
Smith; arid, Harry M. Will iajns, "The Status of Courses in 
Radidi" Quar^er gy Jo urnal q£ Speech . 38, No. 5 (1949). 
pp. 329-333. 

^See Sydney W. Head and Leo A. Mstrtin. "Broadcasting 
and Higher Education: A New Era." Journ a l of Broadcasting ^ 
1, No. 1 (1956/57). pp. 39-45; Sherman Lawton^ "The 
Principles Of Radio Speaking," Quarte rly J ournal of Speech , 
16, No. 3 U930). pp. 255-27?; Donald W^ Riley. "The 
Place for Radio in the Speech Curriculum Today." Quarterly 
Journal of Speech . 24, No. 4 (1938). pp. 622-62?; and. Harold 
Weiss, "implementing a Radio Course." Qttarterly J oumal of 
Speech, 32. No. 3 (19^6). pp. 335-339. 

^°See Niven; and;; Smith. 

H The growth and development of broadcasting e ducat ion 
Was recorded by Niven in surveys of American cbllegas and 
universities from I956 through 1975^ See Harold F. Niven: 
"Cc:.ieges and Universities Offering Course work in Radio and 
Tel^visidrij, " Journal of Broadcasting. 1. No. 1 (1956/57). 
pp. 97-iiO; "Colleges and Universities Offering Course 

Work in Radio and Television. 1957-1958." Journal of 

Broad casting j 2. No. 2 (1958). pp. 163-178; "Fourth Annual 
Survey of Colleges and Universities Offering Course Work 
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in Radio and Television i ±959 i" journal of Brbaaeasting , 
3, NO. if (1959). PP- 353-38bj "Fifth Annual Survey of 
Colleges and Universities Offering Coursework in Radio 
and Television, 1959-1960," Journal of Br oadcastin g . 4* 
No. if (i960), pf5. 339-35^1 "Sixth Survey of Colleges and 
Universities Offering Courses in Broadcasting, |960-i96l," 
Journal of Broadcasting, 6, Noi 1 J 196I/I962) , pp^ 59-7^1 
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pp.. 63-86 J "Ninth survey of Colleges and Universities 
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pp. 384-395. 

14 ' • 

See Niveh, "The Development...," pp. 247-249. 



^Fdr example Roberd D/B. darlisle, "Poor Reception for 
Broadcast Graduates," Chang e , 8, No.. 3 (1976), pp. 50-53;. 
Edward T. Funkhpuser, "A Study of the Job-Related Goals of . 
Those Entry-Level Positions in Broadcasting as Perceived by 
Students of Broadcasting, Broadcast Educators, and Station 
Managers," Diss. Ohio University 19795 J. Paul Salois, 
"Prefers H.S. Grads," Feedback, 18 (1977), pp. Iif'-i6; James 
S. Taylor, "Broadcast Education as a Career PrepsirsLtlon-- 
How Good is It?" Central States Speech Journal , 27, No. 1 
(1976), pp. 50-69? and, Robert K. Tiemens, "The Battle for 
-the Broadcast Curriculum, " Western Journal of Speech 
Communication , 39 1 No. 3 (1975)* PP- 18^-190 • 

^^Riley, pp. 622-62?. 

^^Charles F. Hunter, "The Radio Planning Cbursej" 
Quarterly Journal of Speech ^ 36, No. 2 (1950)* PP- 209- 
213. 

j^g - _ _ _ _ _ _ _ _ . _ - / 

Federal Radio Education Committee , "Professional 
Tr^.ining for Radio in College Courses t ". Quarterly Journal 
of Speech , 3I , No. 3 (19^5)» PP. 338-3^0. 

^^See George G. Biggar, "What the RadioStation Manager 
Expects of the Collige^". Quarterly Journal of Speech , 33, 
No. 2 (1947)* pp. 196-201 ; and, __ John. W_, Tinnea,_ "A .Radio 
Station Manager to Teachers of Spjechj " . Quarterly Journal 
of Speech , 33*: No. 3 (19^7)* PP. :33i*'-335. 

20 _ J - - 

Hal_Aarnesj "Training for Radio," Southern Speech 

Journal , I3, No. 1 (19^7) » PP. lU^-ZO . 

21- - _ _ — - - _____ - _ _ _ 
Robert Haafcenson, "How Much Should. Industry Practices 

Influence ourTeaching of Broadcasting," Central States 

Speech Journal , 9* No. 2 (19;^)* pp. 15-20. 

22- _ _ _ - _ _- 

See Walter B._ Emery, "The Current Status of Educational 

Televisioni" Quarterly Journal of Speech , 3^, No. 1 (1953)f 
PP- 173-186? Elwood A. Krestihgeri^ "Television Training: 
Liberal Arts _ Versus .Professional School," Quarterly Journal 
of Speech x-^3, No, 2 (1957), PP« 175-I78j and, Ross 
Scanlan, "Television and Departments of Spefchj" Quarterly 
Journal of Spefch^ 30, No. 2 119^^) * pp. l40-lii'3. Fbr_ 
additional articles from the 1950s on this issue, see Dave 
I. Berfcman, _"The_ Unde:^graduate Curriculum in Broadcasting: 
An Annotated Bibliography," Journal of Broadcasting , 6, 
No. 3 (1962), pp. 259-278. 

23s ee Buren Robbins, "Specific Broadcast Training for 
the Student," Journal of Brqadcasting , 6 , No". ^ (1962), 
pp. 344^-348; and, Edgar E . Willis, "A General University 
Education for the Broadcasting Student ," Journal of 
Broadcasting , 6, No. 4 (I962), pp. 340-3^5^ 



oL- _-- - - - - - - - - 

Goefffey_Z, Ku_cera,_ "Prof essxi. i 1 Sdu cation, for. 
Broadcasting," Journal of Broadcasting i v\ No. 2 (I963) 
pp, 123-133. 

oland V, Tbbke, "The Future of b'r idehts in Broad- 
casting," Journal of Broadcar ' ng , 6, Noi 4 (I962), pp. 
360-362. 

26 - - 
George P. Wilson, Jr., "A Production-Oriented 

Curriculu.v- . Educational Television, £, No. 10 (1970), 

pp. lif-17. 

27 _ 

See Milan D. Meeske, "Teaching Radio-Televisi^ in 

a Department of eommunication, " Educational Broadcas^ng 
Review , 6 (1972)^ pp. 219-223; ^nd, Maurice Ei Shelby, 
"Television and Radio as Social'' and Behavioral Sciences: 
A Revolution," Educational Br^i^dcasting RevieAar , 3 (1975), 
pp. 21-23. 

28 _ 

See Robert K. Avery, "Where We've Been and Where 

We're Going (or need to go) in Broadcast Education^" 
Public Telecommunications , 3 (1976) , pp. 32-35; and ^ 
Richard A. Blum, "Utilizing Professionals in Broadcast 
Education," unpublished paper, 1975 (ERIO: ED 115297). 

_ ^^See Lee J. Dudek, "Pragmatic Proposals for_ 
Professional Pedagogy in Education for Broadcasting," 
unpublished paper, _1975 [ERiO: ED 118090 );_Thomas Oj 
Olson, "Broadcast Education Need Re-Emphasis on Liberal 
Arts," Feedback , 18 (1976), pp. 1-4; and, Roger D^ Wlmmer, 
"Ah Approach to Teaching Radio Broadcasting," Cgjnmunication 
Education , 25, No. 2 (1976), pp. 172-17^. 

3°See Douglas N. Freeman, "Teaching Mass Gommnication: 
Instruction Regarding the Social Influence of the Media," 
Gommuhicatioh Education , 27, No. 1 (1978), ppj^ 1-3: and^ 
William J. Oliver and Richard B^ Haynes, "Wp.t/l?adio and 
TV Bfenagers Want in t^e Broadcast Curriculum," eommuni cati.cn 
Education, 27, No. 3 (1978), pp. 228-23^i 

31 

James S. Taylor^ "Broadcast Education as Career 

Preparation- -How Good is It?" Gentral States Speech^4>urral , 
27, No. 1 (1976), pp. 59-69.^ 

3^See Melvih iilleh, "Radio Ahhouhcihg: A New. Speech 
Technique.," Southern Speech Journal , 4, No. 2 (1938), ppi 
32-35i Robert J. Greene "Broadcasting: Does It Belong in 
the Department of Speech? Traditional Gbhcepts in Speech 
and Broad^jastihg, " unpublished : paper , 1973 (ERIC: ED 
085795); Meeske, pp. 219-223; Niven, "The Development^..;" 
Peter B. Qrlifc, "Teaching Broadcast Speech, "; S£eecfL^^id 
Drama, 23, NOi 1 (197^5, PP. 16-194 Riley, pp. 622-627; 
Scanlah, pp. 140-1^3; Smith, pp. 383-398; and, Tiemens, 
ppi 184-190. 

7iy 



EKLC 



73 



•^^Bruce A. Linton and Victor Kydeh, Jfc.j "Broadcas^lSlg 
in the Midwest: A Vocational Survey » " J^urSai-o£- Bro ^ icas^ing 



3f No. i ( 



)f pp. ^5-53. 



John B. Abel and Frederick Jacobs, '^Radio Station 
Manager Attitudes Toward Broadcasting Graduates,." J our nal 
-oi'-BroDadcasting , 19, No. 4 (1975), PP- ^39-^52. ^ 

^^Taylor, pp. 59-69. 



36, 



What 320_ 



Barren Wibble, "The Indiana Report i 
Broadcasters Think about Radio and TV Academic Programs in 
Higher Education," unpublished paper, Ball State University, 
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^"^Oliver and Haynes, pp. 228-234. 

^^The three market sizes (major , medium, and small} 
were established by the researGher based on market population. 
Generally, those stations identified by Standard Rate and 
Data Service as_ within the top 25__markets are considered as 
maaor; those stations in markets ranked between 25 and_ 
150 are classified as medium; and, all others are small. 
See Spot Radio Rates -a ^d Da ta ^ Vol. 62 (Skokie, Illinois: 
Stauidard Rate and Data Service, 1980]| and, Spot^ Radio 
^mall-M arkets E ditj^ , Vol. 5 (Skokie, Illinois: Standard 



Rate 



and 

39, 



Data Service, I98O) 



Broadcasting Publications, Inc., I98O). 



Stations in these five states were identified 
usixig listiris^s in the Br ^doastin j g/Cabie Yearly ok 198Q 
(Washington, D.d 

^*^See Earl R. Babbie, 
Califomia^^ Wadsworthj^ 1973) I 
Gerald Hursh-desar , 



Survey Research Meth ods (Belmont, 

Backstrom and 



John Wiley and Sons, 

j. n Conducti ng— S urvey R 

Akron, 1976); and, Raymond K. 



Charles H. 
arch , 2nd ed 
NewmsLn, 
Ohio: 



Isadore 
(Akron, 
Tucker , 



(New Yprk_t 

^^^e^dures 



University of 

Richarii L. Weaver II, 



and Cynthia Berryman-Fink , Research i^ Si^es ^ Com munlcat^ion 
(Englewood Cliffs, New Jerseyl Prentice-Hall, I98I, pp. 
89-122. 

^^See Thomas p. Cook and Charles S. Reichardt, eds. , 
Qualitative and Quantitative 4 gethods in Evaluation Research 
(Beverly Hills, California: Sage, 1978); Egori G. GubgL, 
"Criteria for Assessing the_ Trustworthiness of Naturalistic 
Inquiries," Er^ ucational Commu nAcation arid ! Techndldgy , 2 
(I98I), pp. 75-91 and "Naturalistic Inquiry," Improving 



terl-y , k (1979), PP. 268-276; Egon 
^ E f f t i ve - E v^ u ati on : 



G. Guba aiid Yvonna S. Lincoln, 

Improvi ^g-^he- Usefulne ss— of^valuation Results Through 
aesponsi^ta^^d Natu ralistic (San Francisco: 

Jossey-Bass, I98I) ; Richard L. Lanigan, "The Phenomenology 
of Human Communication," FhilrOsophy— T^day , 23 (1979), Pjp. 
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3-i5;_and, Michael Pattoh, Quaiitattve Svaiuation Methods 
(Beverly Hills, Calif orhias Sage , 198O) . 

^^Searches of Bis sartat ion Abstract Internatiohal 
and all of the major communication indices and bilbiograph- ^ 
les revealed t§e need for updating this type of broadcast 
research, as no effort of this type had been conducted 
since 1978 • See Oliver and Haynes. 

^%Rie eomputer Search, Booth Eibrary, Eastern Illinois 
University, 3 -March 1981.^ A total of 121 titles were 
identified p sing the descriptors of Radio, Television, Speech 
College or Univej^sity, Higher Education »id Speech Skill. 
See Curr ent Index to Joum als-Jji E-du c a tion (Phoenix^ Oryx 
Press,. 1969-1981); Jhasaurus— of JEHXG Bescrifitbrs , 8th ed. 
(New York: __MacMillan Inf ormation, 198O and, U.S. Office^; 
of Education, R esour ce s in E ducati on (Phoenix: Oryx Pres^, 
I975-I98I). 

fyfy - ^_ 

ERIC Computer Searches^ Morrxs Library, Southern 
Illinois University at Carbondale^^ -5 March 1982 and 1 
April 1982. The second search re trive d a total of 1^^216 

titles (some duplicated under other descriptors) , but 

only 100 majiu scripts and art relevant. Descriptors 

used in this search included Broaden Industry, Radio 
Skills , Needs , Success , Administration^ Postsecondary 
Education, Higher Education, Two Yea^ Collegesj^ Colleges , 
Universitiesj Mass Media, Curriculum, and In 
The third search covered the same area and related it to 
research methods. No pertinent literature was realized. 

Richard L. Enos and Jeanne L. McClaran, eds., 
A Guide to Doctorg^l Diss^Ttations— in Communication Studies 
a nd The sLiBX (An}? Arbor, Michigan: University Microfilms 
International^ 1978) ; John M. Kittross, A- Bibiiography of 
Theses and Dissertations-J^-^oadca^ting,- 19^0-1973 
(Washington, D.C. 5 Broadcast Education Association, 1978); 
Ronald J. Malton, Index to Journ als- in^-Com mun l ca t! on^-^ 

through 1979 ( Annandale^ Virginiaj^ Spee ch Communi cati on 

Association, ^980) ; Ronald J Malton and Irene R. Malton, 
Index^to Journals in Communication Studies -through 1974 
(Falls Church , Virginia: Speech Communication Association, 
1975); Mass Communi c a ti on: A Disser -tation-Gaj:alog (Ann 
Arbor, Michigan: University Microfilms international ^ 
1 979) 1 William E^ McCavitt, Radio a nd TV: ^SBlected 
Bibliography (Metuchen, New Jerseys Scarecrow Press , 
1978) r Marilyn D. Merenda, Speech^-Communlr?atlon^a nd Tfa ea^trB 
Arts; A Classified Bib l iography • of Th e ses and Bissert ations , 
1973-1978 (New York: IFI/Plenurrij 197?ii Kenneth R^ Sparks, 
A Bibliography of Doctors-Dissertations In Television 
J^a^i43- thraugh -1961 (Syracuse , *New York: Nev\diouse 
Communication Center, 1962)1 and, Speach-a nd He a r ing:- 
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75 

Dissertation Bibiio^iaj)hy (Ann Arbor, Michigan; University 
Microfiinis Internat icnal > .1979) • 

^^The notest reference list, and/or_ bibliography from 
each thesis, dissertatibn, jpaper, article , manuscript j etc . 
was examined for further references. For e^fample Smith; 
and^ Niven^ "The Development...." 

^"^Gomprehonsive Computer Searches of Oi^se r ta^bi^n 
Abstracts International ; Horris Library, Southern Illinois 
University at Carbondale , 5 March l982_and 26 April i982| 
and, Gomprehensive Dissertation. Query Service iDATRIX II 
Search) , University Microfilms Iriternatidnal, 7 April 
1982. :The first search used descriptors .including Radio, 
Skills, Needs, Suceessj Administration, _Managementj_Pdst- 
s(§condary Education^ Higher Education* Two Year Colleges, 
eolleges. Universities^ Mass Media,. Curriculum, Iristructidn, 
Mass Commuhicatioh., and Broadcast. _ Some releyaht titles were 
discovered i The second search used all jpossible combinations 
of the terms Broadcast^ Mahagement* Radio • Progfarnj Success, 
Employ(^^s, Employers* Teachers* Executive, Priorities , 
Institutions^ Colleges § Uhi.-ersities* Mass. Commuhi cation > 
ihstmactor, Curriculum* and Instruction. More than 160 
titles were realized and those deemed appropriate were 
abstracted.' The third search used the same descriptors 
and related the investigation tbresiareh methods. No 
relevant titles__were_ realized. _ See Dissertation Abstracts 
Ihterhat iohal j Humanities and, Social Sciences (Ann Arbor, 
Michigan: :Uhiversity Microfilms International, 1935-1981). 

£i 0 _ _ _ __ _ _ _ 

Education Index (New Yory . H.W. Wilson, 1929-1981). 
^^Ohly tphgehtially-related literature was realized. 
-^ ^Broadcasting/Cable Yearbook 1980 . 

^^The five-states actually contained more than 1,200 
radio stations when the restriction of dual-facility owner- 
ship was hot imposed. 

^^See Spot Radio Rates and Data and Spot Radio Small 
Markets Edition i 

'53eonsult the bibliography for listings of broadcast 
studies reviewed. Broadcast educators at Eastern. Illinois . 
University ahd_ station managers in Charleston, Illinois and 
Carbondale, Illinois were interviewed and consulted. 

•5^Broadeast managers a.t WEICt Charleston, Illinois; 
WeiL, CarlDohdale, Illinois: ancl,^WYER| Mt. Carmel, Illinois, 
completed t^ initial pilot study instrument. 
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EASTERN IbyNOIS UNIVERSITY 

CHARLESTON, ILtlNG|S 61920 
DEPARTMENT OF SPEECH COMMUNICATION 

Midwest Radio Sw^ey 

Directions: Please respond to questions as Indicated in each Itan. 

1. In how many years of full time radio station employment have you been engaged? 
(Circle the correct response.) 

A. bess than 2 years 

B. 2 to 5 years 

C. 5 to 9 years 

D. 10 to 15 years 

E. More than 15 years 

2. At what age did you become ^ station or general manager? (Circle the correct 
response.} 



A. Before age 25 

B. Between ^5 and 2'? years of age 

C. Between 3d and 34 years of age 
b. Between 35 and 39 years of age 

E. Between 40 and 45 years of age 

F. Beyond age 45 

3. How long have you been a station or general manager? (Circle the correct response c) 

A. Less than 2 years 

B. 2 to 5 years 

C. 6 to 9 years 
b. Id to 15 years 

E. More than 15 years 

4. What war ^our primary area of radio experience, prior to your becoming station 
or general manager? (Circle the most appropriate response.) 

A. Sales 

B. Programming 

C. Announcing 

D. Production 

E. News 

F. Engineering 

G. Bookkeeping and Accounting 

H. Other^ please specif y 



5. Did you attend a college or university? (Circle the correct response.) 
A. Yes B. No 

CONTINUE CN THE BACK OF THIS PAGE. 
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6. If yot. artswered "yes" to question number, 5^ which statement below best 
describes your college education? (Circle the most appropriate response.) 

A. Some college study In broadcasting but ho degree Was earned 

B. Some col lege. study but no degree Was earned 

C. Two-year college degree In broadcasting was earned 
p. Two-year college degree was earned 

E. Four-year college degree In broadcasting was earned 

F. Four-year college degree Was earned 

6. Graduate study In broadcasting With advanced degree earned 

H. Graduate study With advanced degree earned 

I. Graduate study t^*t hb advanced degree was earned 

7. If you answered /^»s" oirestlon number 5, do you feel that you college 
education has ited yoyr radio career? (Circle the correct response.) 

A. Yes B, Ho 

8. HbW many Individuals are employed on a fuH-tlme basis on. the staff of your 
current radio station? (Circle the most appropriate response.) 

A. Fewer than 5 persons 
5 to 13 persons 

C. 14 to 24 persons 

B. 25 to 4d persons 

E; More than 40 persons 



For questions 9 throuch 11, please rank in order of impor^^nce the entry-level 
radio skills for newsl announcing^ and sales personnel. (Use a numerical scale 
with the number "1" representing the most Important and rank these skills from 
most Important to least important by placing the appropriate numbar In the space 
to the left of each skill . 

9. Rank the following entry-level radio skiMs for news personoeJ. 

^^^^^ A. On-air delivery 

B. Newswfitlng _ 
C. Typing proficiency of at . ;t, ' * >: ,p.m. 

D. yriderstandl' of FCC Rules anv K^gutatlons 

E. Ability to oj:erate broadcast equipment 

' F. Knowledge of ratings 

G. Production technique 

H. Interviewing technique 

I. Awareness of competitive media 

J. News gathering 
K. Others i please specify - - - - 
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10. Rahic the followtng entry-level radio sMlU for announcing personnel 

A. On-a-fr delivery 
B. Cojpywr-ftlng - ' 

Cr fyplnq T)roftc1ency bf^at least^&Ti<^^mii^ - 

b. Understand-fng of FCC Rules and Regulations 

E. Ability to operate broadcast equipment — 

F. KnoRl edge of ratings 
6. Broadcast engineering 

— M. Production technique 

_____ I. Awareness of competitive media 

J. Others, please specif y — 



11. Rank the following entry-level radio skills for sales personnel . 

- - ' . > . 

A. On-air delivery . 

B. Copywriting 

' C. Typing proficiencyLOf at least 25 w.p.m. . 

B. Understanding Of FCC and FTC Rules and Regulations 

J E. Ability to Operate broadcast equipment 

F. Production technique 

S. Awareness of competitive media 

^ H. Jtorketihg technique * 

— — r. Others, please specify ■ ' ' - - - - ■ 



For questions 12 through 14, please rank in order of importance the radio industry 
characteristics of success or long-term employment for news, announcing, and sales _ 
personnel. (Use a numerical scale with the number "1" representing the most Important 
and rank these skills from most important tO least Important by placing the appropriate 
number in the space to the left of each characteristic.) 

12. tonk the following radio Industry characteristics for success or long-term 
employmetn of news personnel . 

A. Community invqlvanent 
B. Aggressiveness 

C. Responsibility and dependability 

. D. Initiative and dedication 

E. Quality of gn-air delivery 

F. Typing proficiency of at least 25 w.p.m. 
6. Understanding of FCC Rules and Regulations 
W. Newswri ting ability 

I. Interviewing technique quality 

3. Ability to operate broadcast equipment effectively 

K. Quality of productlo^^hnlque 

L. Depth of amireness o^^o%etitive media ' . 

M. Deptfi of news gathering: 1 

N. Willingness to accept constructive cHticism 

0. Others, Please sDecif y , 
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13. Rank the following iradlb Ih^usti^ eharaeterlstl^s for success or long 
employment of anhbuhclhg persb^ 

' ^ Gommptty 1nvb1vimeht , 

Bi Sggresstveness _ - 

G. Bespbnsf bf nt^^^^^ 

Ihtttatlve and dedfcatlon* • 

Ei Quality of on«alr deTlyery^*^^ 

. F. Typtng pratlclency 0^ 

G;^ Undjerstnadtng of FC^^Rules and 

fl. eopywflting ability V ^ 

I. Ability to operate bmadcast egalpment effectively 

6.y Broadcast engineering knowledge V 5 

R. Quality of production tMh^^ 

t. Depth of awareness of competU^ 

M. .Willingness to^aocept constructive cr^ s 

N. Others » please spec#y — 



14. Rank the following radti) Intiustry characteristics for success*^ or lofighterm. 
employment of sales persionnel. 

■ _ _ ■ __ _■ . - . r ■ , . \ ^ » 

— — Community Irtvcylvement 
— H. Aggressiveness ^ >: 
^ . Cx Rispohsl bill ty and de^^^ 

' D. "^TffTtlatlve and dedication - * * i i 

, E. Quality of bh-air dellvejry _ , 

F. Typing proficiency of ^at liast 25 w 

G. Understanding of FCC and FTC Rules and Regulations / * 

_-H. Cbpywrltlhg ablllly 

I. Ability to operate broadcast equipment Effectively 

J. Quality of proctectlbH ti^hhl^ue. * = 

K. Deptb bf awareness ,0f competitive njfedia / 

^ L. Willingness to atc^t CQhstructive criticism . 

M. Creativity of marketing strategies and fechni^^ 

^ N. Knowledge of current marketing techni^ufes ' ^ ^ 

0. Others » please specif y ; . * ' ■ ' . \ ^ ^ 



J. 



For questions 15 and 16, rank the vocations In order of Importance a 
In each Item. (Use a numerical scale with- tfie^number "1" repres*^ the most ' 
Important and rank these skills from most Important to l^ast ,1mpQrtaht by placing 
the appropriate nunNr In the space to the left of each, position.) y 

15. Rank the following vocations from within your radio 'station. In terms of 
the positions wKlch you find most difficult to fill. 



A. Engineering \ 

B. News • / . 

C. Announcing ^ 

D. Sales . .. ' * 

E. Clerical , - \. , 

F. Other* please specif y . ♦ 

CONTINUE 15 to THE NEXT PAG^^ ^ 
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Ranit tfie foijowfog vocattons frbin wttMii your radte statton. In terns of * 
trie posH1on| Whfch most frequently imist be filled. 



A., 
B. 

cv 

D. 

E, 
F'. 



Eligtneer'fng , 
News J - ■ 
Apounclrig 
Sales. 

eierlfal , 

O^her, please specify. 



; f 



f Fprv^est Ions f7, through 2B, circle t|ie mbst appropriate response designating 



the averiige, weekly 1 approximate salary for all fUll-tlme ahplcQrees of each 
posltlon^at your radio. station. . 



17. Engl neerllig employees: ' 

; , f ____ 

* ' " A. Under $150. OO per week 

y ' . B.g^tween $151.00 and $200.00 weekly 
" c;- between "$201. 00 and $274.00 weekly 
, < Di Between $275:00 and $350|. 00 weekly 
, E.-^ Between $351 . 00 and $424 . 00 «ekly 
.* F, Between $425. OO and $500.00 Weekly 
.Eri. More than $500.00 per week' 

18. JleWs ajl^lbyees: ^ ■ 

A. Under $S^0.Q0i*r week ^ 

'? ' B. Between/ $151. or and $200.00 weekly. 

; ' Ci. Jetween' $201.00 and: $2?4.p0 weekly 

D; Between $275.00 and $350.00 weekly 

' • E. Between $35lV09 and $424 rOO weekly 

fV Between $4|5. 00 and $500^00 weekly 

m More than^$5OO.00 per week ^ 



19. Announcing empl^yies: 

_ _2'^,'- — - - ■ - , 

A. Unde^ $150.00 per week 

B. Between $151.00 and $200.00 weekly 
e. B^wee^ $201.00 and $274.00 weekly 
d. Between $275.00 and $350.00 weekly 

E, BetwMit ,$351.00 and $424.00 Weekly 
" F;/ Between $425.00 and, $500.00 Weekly 

7 el Mbre than $500.00 per week 

20. ' Sales^onploy^es,: not Including conmlssloh: 

^ . '^ A, Under $150.00 per we^'^ 

> ,. •* B. Between $151.00 and |200.00 weekly 

j. • V C, Between $201.00 and $274.00 weekly 

1' / D. Between $275.00 and $350,00 weekly 

^ ' - E. Between- $351.00 and '$424.00 -weekly 

F. Between $425.00 and $500.00 weekly 
S. More than $500.00 per week 




COHTINUE ON THE BACK OF THIS PAGE. 
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2\. Htat Is the av9ragi, ,1^ approxfmate amounit^of co^ 



sales anployees at 
response.) 



your radio station? (eircl 



the most approprfate 
t 



B. Bettveen 



^ ).00 and ^500.00 monthly 
C. Between $501.00 and $800.00 monthly 
b. Between $80i^0 and $1^500.00 monthly 
I. Betwien $1^01^00 and $2,500.00 monthly * * \ 
F. More than $2,500.00 per month 1 i 

; ■_ - . ._. _ \ ^ '_ : 

22. ^ Do you give serious consideration to ^a college degree when hiring engineering, 

news*, announcing an^d sales personnel at your radio station? (Circle the 
correct response.} ^ j \ 

A. Yes , . B. No • * : 

23. Do you consider a college degree In radio and television of more Importarice^ 
when hiring station empioy^^^ degree. In some other specialty 
area? (Circle the correct response.) — 

A. Yes B. No 

24. Do you consider a coll eg^^ and television br professional 
experience ^n broadcasting as more importaifit when hiring engineering, news^ . 
announcing and sales personnel at your radio station? (Circle the most 
appropriate response;; 

• » ' ■' \ 

- A. Professional brwdcast experience 

6. A college degree fn broadcasting 

C. Both are cbnsidere^^^ / ' 

D. Neither is an importaiit consideration . ' : 

25. What is the one piece of 'advice you would give a person who is Interested 
. in succeeding in radio today? (Write your response below.) 



Additional Comments; 



■I . 



Y0U_HilVE eOBPtETED THE QUESTIONNAIRE. THANK YOU! PLEASE RETURN THIS QUESTIONNAIRE 
IN THE ADDRiSSEBi POSTAGE-PAID ENVELOPE INCLUDED WITH THIS MAILING FOR W^R CONyENlENCE. 
- YOUR PROMPT RESPONSE HILL BE GREATLY APPR^^^ lUU ' 
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EASTERN ILLINOIS UNIVERSITY 
GltoRLESTON, Illinois 61920^ 



Department of SpeecR CoinnunIca 
Midwest Radio Sorvey' 



. * \ ' February 25, 1981 

• i 

bear Station or. General Manager: 



Will you please assist us? 



He are conducting a survey of radio stations In Illinois, Indiana i 
Missouri i Iowa* and Wisconsin to determine what station or general managers, 
believe are entry-level skills, long-term characteristics of success,, arid 
current vbcattbhal rieeds frt the broadcast Industry. The purpose of this 
research ts both to Identify current vocational opportunities for students 
arid to establish ^Industry priorities for bfoadcast higher education. Vb"«' 
answers will assist us Iri determining what changes may be necessary In our 
fadto program and enable us to provide better training to our broadcast 
students. TJie results of this study will also assist other colleges and 
pfversltles In adjustlrig their broadcasting programs to better reflect 
the needs of the broadcast Industry. 



It will ta Ice you only a few minutes to complete the simple questions on 
the enclosed, questloririaire arid then return It in ttie stamped and, addressed 
envelope Iriclttded with this letter. • . 

It ts'lmportirii that only you^ the station or general manager, complete 
this questionnaire, si rice all of the Information Is being gathered frpm a 
management perspective^ % 

All replies will be strtetly confidential » as no specific identification 
between responses and resporiderits will be made public. The dnly published 
means of Identlflcat^n will be the market-size of the responding stations. 

We wilt greatly appreciate your returrilrig thi completed questloririaire ; 
at your earliest possible cbriveriience (rib later than March 3l , 1981).- Your 
^assistance is greatly appreciated. 




is» 

Project ^Ifectbr 



SECOND INTROrSCTORy-dRIENTATION IBTTERf 



'Mi: 
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^ ■■ ■ ■ 
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RASTERS ILLIHOIS mWmMtf 
' , ■ C^RLEin-oN, Illinois 6 



eEPARTH^NT OF SPEEeH GeMMUNIGAtlON 
Midwest Radio Survey^ 



'April 9. 1981 



bear Station or General Manager: ^ / 

/ Rectntli^ We sent you a questionnaire askl^ abbot your bpliilbh 
or entry-leve1^sk1lls,1png'-term character^ and • , 

current vocatlcmal needs in the broadcast Industry^ As of yet we^ave g 
not received your^ completed qufstlonnalre.. However, your response Is 
very Import^ t to us 1 Would you please take just a few minutes tb 
complete the survey Included witii this letter^ § ^ , • 

the purpose (off this research Is both to^ldentlfy current vbcatlbnal 
oppbrtunltles for\ college students^and to establlshfhdustry pribrltles 
for broadcast higher education throughput the njidwest jrea.^ Xhu^^ 
Important that we receive your resppnse,*from 9 management perspective, 

tb Increase the accjiracy and compffehetisiveness of the sCirvey. 

* ■ . _ _ . . 

The return envelope ^s coded to 1 dent 11^^^^^ 
practice will be used only to determine the responding station for our 
.records. Nb specific identification between resporvses and respondents 
Will ever be published. All responses will be -confidential 1 

Since we ha\re missed your respphsi from the first mat>ifSf we \ 
would greatly ^aippreciate ybur colnijrletlhg and returning tKIs questionnaire 
in the stamped and a^ldressed envelope Included'^^lth this malTing. * Ypur 
prompt assistance w1 IV facilitate the completion of this very^practical 
research pirbject. ' . } 

Jhan^ybul , _ y ' ■ : , : 

i • • ■ ■ ■ 1 ' . ' ■ * ■ 

' .1. -7 

. • • : S1j>^rely/ ^ /f 




Ffank Ei:ParceTls, 
ProjectOi rector 
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APPENDIX D 
MARKETS IN THE MIDWEST RADIO BUI^VEY 
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Markets in Midwes^jRadj^ Survey , . ■ 

M,1br_lLarge) - ' ^ ^ ; 

_ ■ 4 ' ■ ' • . ■<',■•■: 

0hicagb| Illinois ' . r, . 

Indianapolis I Indiana ^ * * ; ' * ^ 

Hilwaukeei Wisconsin : . • " 

St. Louis I Missouri 

Kansas Gity^ 'Missouri _ ' 

Medium . " , 

Apple tdn/Oshkdsh', Wisconsin . \ ♦ 
Blbbmingtbn/Ndrmal , Illind^ v,^ - 
Ge dgir Rapi ds x I dwS. : ' a * : ; :^ < . 

Goiihail Bluffs Iowa . ' . . ^ 

Er*%.Mbinesi lovya _ 

Svai^yille^ ;indiafi-& • • . . 

Ft'r Wajne r ' Indiana 

. &reeh BayitWiscbrisin / ^ ^ 

Badisbh^^Wiscbn|ih ^ • ^ 
Peoria,, Illinois • J v . ; _ _ __ 
Quad Gities XMoline/Eaqt Moline/Rock I Illinois stria 

. . _ Davenpbrt/Betteridbrf , Iowa) ^ 
iRocfcf ord, Illiribis . , " ■ 
■Bbuth Beridr Indiana H : 

/Springfield^ Miss^uri/Springf ieid, Illinois ' x . 

fuper*'ior^ Wiscbrisiri 
erre Haute Indiana _ . > 

Water! oo/Qeidar Falls ^ Iowa .V . ' . . . 

^All other cities in Illinois^ Indiana, Ipwa, Mts^ aiid ^ 

Wiseohsiii identified in the IQgO-^r^^adca&ting- Yearbook as 
having a ^eQinm^.rcial radio station, axe considered at^ sira.!^ 
market radio s§^tation^ (excluding all non-commercial 'statti-bns) 
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FIVE STA^ SMALL MARKET. RESPONSBg- 



Every ginail majrfce t , commercial radio statiprr in_ lilinpi s , . i 

I ndi ana » I dw^. p v Mi s s pur i r and^ Wis e on sin 

stations) arid 290 stationi returned the survey instrument' 
for a respond fate of 58^- V ^ 

i. The numher of years of fulj-t^pe radip atatiort J^pl03mienjb 
• in which responding jnattagei^^ wfre eng|tge<ii 



A. Less ' than 2 years . 3^ ( Jl^) * . 

B. 2 to 5 years .28 (10^) V- t 

C. 6 to 9 years 33 tH^Si^ 

. p. 10 to 15 yeari $5 (19!5)- i- 

E, More than 15 years 171 (59?8) 



2* 'Agi at which respondents heciame station/general manager t 

. .A- . Before age 25 38 (13?5) - i - 

B, Between 25 and 29 years of a,ge 89 (31^^ 

G. Between 30 and 3^ years of age 7I (gif^L - . ^ * 
' n. Be-^een,35 and ifO ^ye^s af age 49 (i^JSSr ; V ; 

E, Between i¥Q and ^^5 y^ajrs of age 20 (7%)^ ' : 

: . Beyond age if 5 23 (8^) / ' , ' ; 

3- Length of time fespbnderi-fes have been a station/^e^^ 

• ■ manager: . ^ ■ - ' '■ ■ H ' . ■■■ 

• _ ■ . _ . _ _ _ ^ _ __ _ . V # ■ ^ / . .■ • . . ■ 

t A. £ess than 2 -years 55 1^9?^) ' « . 

^ Br 2 to 5 sfears S5 (22?g) V ' ' ' ; 

^ e. ^ 6 to 9 years ;50 (17?t} ■ ' • 

- B. - 10 to 15 years 1^9 (1?^) ' - : ; - * - " 

• E. More'tft^ 15 yei^rs. 7* (25^) . V. 

4 i Respbnaehts priSary ai^a of * radio experience , 'i)ribr'^ to ' : V ; 
becoming a station/geheral. msuia^ ' ' 

k. Salas 102 (35?^) . i ' ' ; 

B. Programming 35 (12?5) , • ! 

• - e. Annatmeihg 15 (5^) ' t - • 
B. Production 'La 'U^S) . '' 

E; News 1-| (5^): -" > ■ ■ . - ■ • : ^ ' • 

P; Engineering 16 (6^6) , i . . . •, - 

Si Bookkeeping arid Acebuntifig 8 (3^) ^ , j > > ■ 

H. V Other (includes combiriatipns of febbve^reae) 9?+: ( 325^) : 
i.V.No Respbnse *3 (1^) " ' . 'v 

5? AtteJ^daiice at a coilege/unirersity: ■ : ; _ ' . V 

ptended pl^f?^:^) - . ' : \' ■ 

S"; Md not attend 63 -UE^) • ' ; ' 

;*The first\ number is the iotal numSer .of me^ 

as ijidicaiedf, the: second number is. 'the \pe&»r^^^ 

i numeral rMres»nis,^^ ^ ^ ^ ' 
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6 i - Descriptions-, of responding mamagers* -hig^ educations i . 

.ft. Study in broadcasting but nq decree ieanied 21 (7?^) 

B. Some college study iut no degree^eanied 32 (iSjJ) ■ 

C. Twq-yegr brqadcitsting degree earned 1 (1^) 

p. Two-yea^ degree earned 7 (2^J ' > 

Four-year broadcagtipig de»ee earned 3i2 

P. Four-year degree earned^ :^ 

^ G. Graduate "degree in broadcasting earned 6 (2jC) 

' Hi. Graduate degree earned 15 i5^j 

I. Gradustte . study but no advanced degree earned 11 (ifjS) 

J. No Response 6^1' (22^) ' 

(5095 of ije^sponding managers with a college or university 
education have a bachelor's degree or ^better-) ^ 

7. Did your college education benefit your radio care^^er? 
A. Yes 188 i6^%) ' j - ^ 

,Bi • m 39 (13^3 . 

. €• Nci Response 63 {22%) • ' 

-- ' - . ^ ( -' - -- - - _ - _ - - - * •■ . 

8. Number of full. time employees dri staffs of responding 
^/statiori/gerieral ma^ radio stations! 

A, F^ewer than 5 persons 

B, 5 to i3 persbris * 153 (53^i ' 
. C, lif tp 2^ persons 90 (31^3 ' 

. p. 25 td^O-persdns 32 (li?61_ . 
: £• 'More than ^0 per ions 1 (35*) . 
F;. No Response 2 

Questions 9 through 16 are summarized in fblldwihg pages. 

17. Average weekly salaries for engineerir^ 



A. rUrider $150.00 per w(Sifc_ Jf3- (15^)- 
"B. Between 55151 -tJO and $200.00 weekly 
Between 'U201. 00 and O27Jif*O0 weekly 

D. tBetween n2?5>'.00 and J5350-O0 weekly 

E. -itetv^en (5351.00 and 55^2^.00 weekly 

F. Blr^wefen $^^^ weekly 
^ G.' - More than $500^00 per week 2 (l^J 

H. rib Response if2 (1^?6) 



50 {17%) 
72 (25^) 
i21%X 



61 
2 



18, 

i 
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Average weekly- salaries f or news emj^eiye^sj 

A. Under il5d.00 per week ' 25 (998) ^ " 

B. Between {5151.00 an<3 $200.00 weekly 100 i^tfi) 

C. • iBetwein {5201.00 and 5J2^if.OQ weeSiy. lli^-. £399^) 

D. ' Between {J2?5. 00 and {5350.00 weekly 2-5 i^) 

E. - Between {5351.00 and {5^2^.00 weekly 8 (3^) 

F. Betweenj55'25.00_and $500.00 weekly 0 

G. Mori than $50.0 j.o6 weekly 0 . 
-<ft. Nb Reajpbnae 18 i6f6) ' 
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19-. -Aver&ge weefely salaries for araioimcing empldyeesi 



A. under $150.00 per week 23 (8^| i 

Bi Between 55151.00 aoiS $200 iOO weekly,^ 129 

Si Betwe.en 55201 i 00' and {527ii'iO0 we 

D. Between {>275i00 and 55350 * 00 we 

E. .Between 55351 i00 and •5>ij'2iJ'i 00 

F. Between §$25i00 suMr $5OOi0O we 
S. More tfian $500 .^00 fper week 0 
H. No Response 18 (6p5) 



11 



20. 



Average weekly s^aries for sales empiloyees (hot • 
including commission): 

A. Under $150.00 per we.ek 59 (21^) •« 

B. Between §151 sOO and- $200.00 weekly 75 (26%) 
Gi Between |2Oli0O and 5527ii'iOO weekly 50 117%) 
D. Between $275*00 and 55350.00 weekly " 25 (9%) 

• ' E-. Between $351.00 witi 55il'24.O0 weekly 10 (3%) 

F; Between ^kt'S.QQ and $500.06 weekly ^l- (1%) 

■is. More than $500 i 00 per week ^ (1%) 

H. No Response 63 (22%) • 

21. .Average monthly commission paid to sales "employeesi 

I 

A . 
B. 
C. 
B. 
E. 
F. 
' G. 



Under $300.00 per month 26 X?%1 
Between $360.00 and $500; 00 monthly- 5^ (19%)- 
'Between 55501 .00 and- $800.00 monthly 56 (19%) 
Between 55801.00 and p.^Ob.OO monthly 82 (28%) 
Between $1 1501 . 00 and $2 ^500 . 00 monthly 39 ( 1^) 
More than $2, •500. 00 per month 7 (2%) 
^No Response 26 (9%) 



22. Do.you'gi^ serldjas consideration to a college degree 
' ' when hiring radio station persQijhel? 

A. Yes '157 (5^%) . 

B. No . 122 i^2%) 

C. No Response 11 



23. 



Do you give more consideratibnto a college de^ee in 
radio etnd television than a cQllege degree in some other 
etrea when hiring raffib station personriel? 



A; Yes 13^ (46%)' 
B. No 148 (51%) 
G. No Response 8 



(3%) 



24. 
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Which is given the greatest consideration when hiring 
radio station persohnei? , ^ 

\ ^_ 1 _^ 

A. ^Professional Broadcast _E;cperience 164 ( 

B. College Degree in Broadcasting 3 (1^) 
e. Both considered equally J95 i33%i_ 

D. Neither is an important consideration 21 ( 

E. 'No Response 7 (2?S) 
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25. What M3_ -Qie one piece of advice you would give a person 

• who iH interested in succeeding in radio today? 

^ Themes f rom jianagers ' Responses 

• „ A. . Be willing to accept « constructive criticism. 

B. Gain^STJB^e uhderstscn^ing of many aspects of tadio. 



e. Specialize in some area of tadio, if plans include 
a desire to work in a large radio station. ' 

Di Be dedicated and committed to your' gob. 

E. Learn in a._small^radio station and work toward / 
a larger radio station. 

F. Gain commercial ra.dio^ station experience while 
in college . - . ' 

6. Get aliberal arts college degree with. a concentration 
in marketing or business and hroadcajsting. 

H. Set career goals and develop a plan to achieve them. 

i. Al^ys desire to learn mare. 

J. Always try to cooperate with co-workers. 
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' > \ ' 100 , ; I ^ . 

Ordinal' Multiple Ffiar^^^^ , • 

Ordinal S4agle^^rj^6rjAy Ra hfeings (Weaned) ' H 

9. Entry-level radio skills for news -personnel i . 
-. Ranic • ^ ' Skili^ ^ ^ ^ ^ Mean Valtie 

1 • NewsWriting s-- j. 2.^ 

2 Oh-air delivery ■ . 2.42 

3 Others* • • . 2.70 
1+ News gatkhering . ' 2 . 74 

5 Interviewing technique 4.7i 

6 25 w.p/m. typing .6.03 
proficiency - y- £ 

7 •'Ability to operate • 6.0p^ 
^ broadcast equipment 

a Production technique 6<32 

9 . Uhderstandihg bf FCC . , <■ 

Rules and Regulations .■ ; 7'Q5 , 
10 Awareness of competitive ' 7 •82 

media ,. - 

' ±± Knowledge of ratings •• 9-5^ 

10. Entry-level radio skills for announcing persohheli 

* Rank ■ : Skills Me em V^lue 

1 ' On-air delivery l.|0 
2v Ability to operate 2.83; 

broadbast equipment 

3 Others* ■ 3.15 

4 Pr c due tiori technique 

5 . Understsmdihg of FCC • 4.70 
' Rules sold Regulations . • . ., 

6 Copywiting . ^ V |*°2 
6 7; Awa^^ess of cbmpetitiye ' 6.3 i- 

media - 

8 Broadefest engineering . 

9 25 wi.p.m. typing ' k6.94 
proficiency 



Id Linowiedge of ratings > 7.^7 

■ ' - ' - \ ■ ■ ' - - - ' - - - -, 

11. Entry-level radio skills for sales personnel j 

R^k " Skills - — -^Mean yalue 

1 '. Others* i.72 • 

2 Marketing technique 2.24 

3 Awareness of competitive 2.95 
media 

4 Copywritihg . . 3*55 
- 5.: Production technique 5*2 

6 Hnderstahdin| of FCC & FTC 5-27 " 
Rules and Regulations 

7 25 Wi Pi m* , typing 5-69 
proficiency ; 

8 On-air delivery 6.70 

9 Ability tb_ operate 2 6^82 



Radio 

employirient 



1 
. 2 

3 

4 

5 
B 

7 
8 

^9 

10. 
11 
12 

13 

ik 

i'5 



ipdus try characteristics for success or long-term 
of news personnel » ' ^ 



Others* . 2.66 

Responsibility and -dependability 2.77 

Initiative arid dedication 3*66 

Ne wswri ting ability . 4.66 

Quality of on-air delivery 4.88 

flggressiveness 5.20 

Depth of news gathering 5.|e 

Community' involve inait 5.82 

W^illingness to accept . 6i3 
constructive criticism 

Interviewing technique quality 7.28 

Quality of productibn teefihique 8.20 

Ability to operate broadcast 8? 39 
equipment effectively 

2j Wi^p.m. typing prbficiehcy 8.89 

Understanding of FCC 9409 
Rules and Regulations 

Depth of awareness of 9*29 
competitive media 



Rads 
empl 

Rant^ 



industry chara.cteri sties for success or long-term 
oyment of announcing personnel j 



Char acteri sti es 



!'alue 



1 
2 

5 
6 



8 

9 
10 

11 
12 
13 

14 



Quality of on-air delivery: 2-59 

Responsibility and dependability 3.34 

Initiative and dedication . 3.86 

Others* 4*5 

Quality of production technique 5. 21 

Ability to operate broadcast 5.27 
equipment effectiyely 

Willingness to accept - 5.88 
constructive criticism 

Community involvement 6.49 

Aggressiveness 7.19 

Understanding of FCC . ■ * 7. 80 

Rules and Regtaations 

Broadcast engineering taiowledge 8.9jQ 

Cbpywriting ability 8.95 

Depth «f awareness of 9.54 
competitive media ^ 

25 w.p.m. typing proficiency 9.76 



11 



102 



Ik. 



15. 



16, 



Radio industry chajracteristiqs for success 'or long-- term ' 
employment of sales per.son^rieii 



Rank 



Charac/be'ri sties- 



Mean Vatlue 



1 
2 
3 

5 



7 
8 



ether's* . 1.82 

Responsibiiij^ and dependabiii / 3«16 

Initiative and dedication • 3«27 

Aggressivene ss _ _ _ ' ' 3.3^ 

ereativity of markettng 3- §8 
strategies ahd techniques 

Knowiepge of curr&nt marketing .^.73 

techniques ' . 

. ebmmunity^ involvement ^\ 5«53 

De|>th of awareness of .o-39 
ebmpetitive media 

ebpywrij:ihg ability 6.66 

Wiilih^ess* to accept ^ 6.86 

constructive criticism " / 
Understanding of Fee aSd FTG 
Rules and Regulations^ __ 
Quality of productiort;:^^te^ 
Quality of' prj-^r delivery 
25 w.p.m^ typi'ng proficiency - 
Ability to opera te txroadQasI^. 
equipment effectively 



9 
10 

11 \ 

12 
13. 

■ i 

Radio station vocations found most cJi'ffictat to fill: 



9.0^* 

10.06 
.10.36 
10 S 5 



fiank^ 



Yocati on 



Mean Value 



1 
2 

3 

if 

I 



Sales 1*68 

Engine ©ring ' 2.2Q 

Dther* ^.25 

News 2.?1 

Announcing 3/28 

Clerical if. 66 



Badio station vocations which most frequently muftt-'be 
-filled: > " . ■ . 



Rank 



Vdcati on 



Mean Value 



1 
2 

3 

4 

5 



Ahnbuhcih^ 

News 

News 

eierieal 
Engineering 



1.59 
2.33 
P 2.95 
^ 3.52 
4.38 



♦•See ihaiviSuai question summaries in this section for 
' a listing of specific "other" -responses. 



fiulDber of Rephjaehtsi 258(9o|j Number of HonrRespohdentsi 32(10^). ' ^ 



statement of |ntry-Level-Skil|s 
• News Personnel ' 


1st 2nd 3rd 


rity -Rankings b^ Manage^^^ 

^ Jth 6th • ^th 8th 9th tdii 


J.J', 

Sn-air fieliverv ^ 

— ^-1 




47/18 


i7!^/29f 


31/12^ 




J/liJ 


i 


j/.J 


W M W w 


H •* «P B 


lewswriting. ' 






WH 


Wn 




3/l!« 




l/^3)( 


Ml B M 




-•- . ' - ■ ■ ■ ■ ■■ ■ ^ 

25 w.p.iii. Typing Ability r 

. "i —It 




1 if 


















Jnderstanding of PCC ' :; \ 
Rules and Regulations' : 


-- *^ — 






_ . , 




29/11 










!518/11 


y3/ai 


?S38/1 


5je2/<i 


Qperation of 'Broadcast 

Dlj^Uipillcn 0 " 

■ i -;■ 






13/5^ 


if hi 


31/12? 


<0/lQ' 


>-^l/20^ 


1^1/12' 


910/ 




fnowiedee of RatinpB 







1/ IS 




i / a 


3/l?6 




10/if^ 


f8/19s 




Ptjtduction Techniqrfe 








i t /Id 


'(8/191 


m/16 


55V21 




P2/5 


»/? 


Interviewing^ Tephniniip 


urn ' 




25/id^ 


32/32^ 




5^i/12 


MM 


)/3^ 


fi/eU' 


2/.7j! 


Ihrtihetl ti VP MaHia AwarPripeQ 
uuiupwviuivc iiicuia nnaXvIlcoo 




l/..3^ 


m 


8/3^ 


io/itjf 


23/* 


i6/il)( 


t2/l^)i 


58/2? 


es/iii 


■ ■ ■ - - 

News Ga-therihg Ability 


84/33^ 


50/19^ 




!8/ll^ 


18/7)! 


11/^'^ 


6/2)1 


4/2)! 


1/.3 


I1/.3!; 


Sthers* 




23/9^ 

■ , 1 


5/2^. 










l/.3^ 


2/i7!l 


■ M WW 


i/.3>; 



' ■ ' _ _ _ _ 

♦Exaaiples of "other" responses listed by managersi ."Kn^vdedge of slander, fairness guide- 
lines;" "Knowledge of goverhliientj" "desire to iinprovei" "ability to deal with peoplei" 
"ability.'to think cleans' underpressure i" "sales;" "business appreciation;" "working 
effectively fith othersj" "dep^hdability;" "awareness of the law;" "coiinon.sense;" "ability 

Jo.get along . with peoplej";^etling along with other individuals;" "general' awareness.;" 
"integrity;" "accuracy;" |"l/cal Siinniiinity awareness;" "ability to write;" "ability to' take 
constructive criticism;" ^an'd, "rea . 

9. Sntry-level sfcilis for news personnel. • • . • 



Number of Respdnilentsi 237(89?^) Number of Non-Responaentsi 33(ll^) 



Stateroetit ctf- Entry-Level 
iyinoancing rcrsQnnci 


Skills 


* • . • 

iflt 




Prfor 

JL\X , 


'ity Ri 
4th 


iiKing£ 
^th 

i 


if 1 


7th 

1 VII 

- -- - 


3 

8th 


9th 


ibtii 


Dri-air Delivery 


\ 

■ 1 
I — 


jli/82 


?25/l6 












* 






Sopywriting 




id/i 


ilM 


j6/i^^ 


36/1*! 


5if6/l? 


126/10: 


g28/l.: 


?16/6?( 




25 w.ip.m.' Typing Ability 






If JL _ 


17/7JS 


2l/ii: 


^8/11 

r 


jl3Vl3: 


t * 


P/lj 




lJnderstan|Jing of FCC 
Rules ah^ Regulations 




18/?^ 




50/23^ 


53/2i! 




;2i/8^ 


m 






Operation olF Broadcast 
Equipnllnt 






S6f2S 


527/11} 




9/4? 






...... 

• 


■ . . «li . M 

1 1 


Knowledge of Ratings 


♦ 


3/1? 




5/2^ 


17/7j« 


26/l{ 


JJ27/11 


|2/1^ 


!i5?/23 


Sll/4?{ 


L- r*— — 1 

Broadcast Engineering , 








21/9^ i 




Wv 


^38/15: 


{32/12 




e/^ 


Production Technique 




67/26j! 


loV*2 








5/2^ 


5/2? 






Coiiipetitive-MediH Awareness 






Mi 


22/9?5 


)5/i¥ 


J3/13? 


^2/16^ 


}e/t2? 






Dthers* 


20/8? 






5/2JS 


2/.7?j 


t/2jj 




1/.3? 




3/lj! 




^ — 1 






1 








1 — ^— J 





•Examples of "other" responses listed by managersi "production deiivei^i" "reading abilityj" 
"willingness to learni" "flexibility 1" "interpersonal comunication skillsi" smd, "self- 
motivation." ' ■ ' ' 



.10. Entry-level skills for announcers. 



'lipber brRespdndln^^^ Nuiiiber.of Noh-Respondehtsi, 36(12^) 



Sale's Personnel 


Priority Ranj 
1st': 2nd 3rd' 4th jth" 


ihffs I 

6ttl:': 


ly'Maniiprs: 
?th ^th 


5ith 


m 




/ • Jr 










3e/i2« 


30/12^ 


mi 


lV6^ 


5/2f 


Copywriting 






66/26: 


09/15! 






12/5^ 




l/.3?8 




25 w.p.iii. Typing Ability ' . 






18/??S 


31/12! 


»31/12? 






33/13' 


^/3?J 




Rules and Regulations 

1 




Uzi 






t 


26/10^ 


^6/10?£ 


8/1 


7/3^ 




Speration of Broadcast^ : 
EduiPiiieht 




r 


1/.3! 




17/7^ 


35/lW 


l8/i9?5 


39/151 


512/5?^ 




Production Technique 




ilJP 


1 Q/9« 


09/ It/ 




J9/11J5 






7/3^ 


1/^3 


6oinpetitive'Pdia ^warenesB 






52/20) 


137/15! 


fe/l*jS 


7/3^ 






m 


<■ H M H 


Marketing fechhique 


.56/61 




1.3/5J 




.3/1? 




i 

■■ <■ " 


1/.3) 






OtheSs* 


'64/25 


m0 














• 

1 










■ t 





O 
0\ 



♦Examples of "otter" .responses listed l^'iiipnage.rsi_"salesmajiBhipi" "aggressiveness)^ 
"iinigination}" "self-confidencej" "motivation)" "desire to succeed)" "organizational 
skills;" "creativity)" and i "siLes experience." : 



11, Entry-level skills for sales personnel. 



/ 



oU3 
ERIC 



Number of Respohdentsj 235(,8.1j?j Huiber of NQhi-Respohtfehtsi 55(19W 



Statenents of 6haraeteristies 
f6^rlQcces8"(Long-ferffl . 

News Personnel 



1st End 



, ' Priority Rankings Hanagers 

3ra (fth ^th 6th ?th Sth . 9th iOth 



Coniwunity Involveinent 



If 



li 



^4 




Respohsibility/Sependabiiity 



Initiative/Dedipation 



18/8^ 19/8 



Quality of 0n-air Delivery 



25/|ll:S23/}0^2e/ll^J7/11^26/1195)2/li»^ \hlW^% "^1^ 



25 w.p.ihr Typing Ability 



-V 



12y 



Understanding of FCC 
Rules and Regulations 



W 12/5^19/8?6 



Newswriting ftbilijy 



W31/l3?35Zlj27/ji 



3/lSt 



Quality 'of- interviewing 
Technique 



5/2^ 



17/795 32/1^1^26/1 1^27/1: ^l6/7?8 



Quaiity of Production 
ue 



2/i?^ 2/. 7^ 5/2^ 



^1% 



21/9^ 



Sffective Operation of 
Broadcast Equipment 



2/.7^ V2^ 



Depth of Awareness of 
Qmp etiUve Me dia 



.l/.3?2 W 



}epth of News Gathering 



23/lC ^19/8^20/9^ 21/9^ 23/10^ 17/7^ 18/8? 20/9^ 13/6^ 



Jiiiingness to Accept 
3onstructive Criticism 



m 15/6? 25/li^i?M 




2/. 7^ l/;3? 



v.: 



^Examples of '-other"' restjonses listed " by raanagersi "credibility of 'presentatiem " "honesty i 
''ability to work effectively un^^^^^^^ PMs^^ej" "legal system knoledgei" "understanding of 
the business world)'', and, ''positive attitude*'' ' • V 



ERIC 



12, Success charatffeeristica for news' pf^ 



I2i 



ERIC 



Huiijbsr of ReBpeKd6ntsV235(8i^j Nuibei'. 




-RjBppondentii 5j(i9^j 



StftteiMhts of ehs^aetdristl 
for Success (Lohg-Terin 
Smploymeht) Ahhouhcihg 



CB 



lit 2nd M ifth . jth 6th 7th. ^ 8th. 9th 10th 



oiiirounity Involvement 



%- ^/Qy 56alJl 6/3! 



9/ 



^espohBibility/Bependabillty 




Initiative/Dedication 



3/1^ 



Quality of 0h-air Delivery 



25 w.jj»iii. Typing. Abilityv 



M,3jS 2/_,a M2i 2/. ?i 



25/i: jS3/i^ 



/.3^ l/.3j« 



Understanding of. FCC . 
Rules and Regulations 



1;/% 



)m 15/6)12/5)! 



Copywltiiig Abliity 



5/2f 



Jffective pratlon.rf 
Broadcast Equipment 



26/11 121/958 37/i6!i 29/12:ei/9jk5/llj(:5/6j{ 16/8j{ 



TIT 



Broadcast Engineering 



I/. 3^ 3/i^ 



5/2^ 



\^fk$ 



a 



Quality of Production 
Technique ^ 



1/ J 26/11 ^28/12j;30/l3?S|8/l6^;!9/12?; 1^6 



Depth of Awareness of 
oiiipetitive Media 




6/3)t 



6/3!« 



8/3)! 



9/8jJ 



16/7)! 25/11)1 



flllingneis to Accept > 
bnstructive Critickl _ 



thers* 



♦Examples of "other; responses listed by (Mtnagersi ability to delate to listeheri' 
'•peijgohalityj" "positive attitude ^ ", 



1); Success Gharkiteristics for announcers 
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Nuniter .of Reepondentsi 233(80^) tfurojer of Non-Respondents i 5^{2W}f ; 



Statlifisnts of Characteristics 
for Success (Lpng-Terni 
SiiiplQyiiierit) Sales Personnel 



.1 



Priority Rankings by Managers 



ist 2nd 3rJ 4th 'jth ' 6th. 7th 8th 9th 10th 



r5_ 



ioimnunity Irtvolveiient 



8/3^ 17/?j 116/7 



2/18?S ii/n wiwvji%m% 



5V23 



Re,sponsibility/eependability ^J/ie ^ mi^ gS/l 2 ^62/95 !1 5/6?S ll3 



^1% 



Ihttiative/Bedieation 



Quality of On-air Delivery 



i/.39 i/^3^ lIMM 



:»:v 



2j w.p.ffl. T yping Ability 



m m M% 



Understanding, FCe and m 
Rales and Regulations 



opywriting Ability 




Sffective.'eperatioh ef 
Broadcast Bquipment 




Quality of Production , 
Techniqi^^ l_ 



lepth /of Awareness pf 
Qflipet itive Media 



8/3^ 



2/5^ 17/7^ 



ereativity of J Marketing 
Strategies and Tecteiips 



illingness to Accept: 
onstrlictive Crit icism 



2/.7j;2/.W15/6^; 



37/l(i^25/l 1^3^/1 mft^W^ f 27/1 }mtM 



Knowledge of Current ; 
Mark et Techniques 



Others* 



ll/5^;2/.?^ i/.% il^il,yir^- 



X 



fExaiijples of "other^ responses , listed by iijanagersi "proVeh,;8ales,^,s^^ 
"salesroanshipi" "ability to selij'* "natural sales abilityj*' "iffldte busiheSsj' 

2iER|c "collection tols." / , ,': ; : . .^v / . . • ' - 

I4i , Success characteristics for sales^pirsoiis. - ' v, ^ : .:.|^ 



Number of Nqn-leapondeintaS 19(7^) 



Nttttbtr of Seepbndejitat 271(93J6) 



Radio Station 
Vocations 


' Prior: 
lat 2nd 


Lty RanlcingB 
3rd. »th 


by Ma] 
^th 


nagers 
6th 




2ngine«rin^ 




SO/2298 


27/1 0J8 


f&^17^ 








News 






L22/45 








AnnounciniS 






71/26 


"89 3/3*! 






Saa.es 




i55/2$ 


jl22/8j6 


15/696 






eierical . 




7/3J8 


7/3J8 


i2/l5^ 


.8V68- 


6 2/i96 


Others"^ 


2/196 





















^^3camples•6f ^"bther" reaponses listed managers: See , * 
state listings for specific responses. ' 



15. Positions most difficult to -fill ^ 



Number of Non-Respontdaitsi 28(10^) 
' ^umber of Respondents i 26ti9Q%) 



Radio- Station 
Yb eat i oris 


• Isf 


Prior. 
2nd 


Lty 'Rankings by Managers 
Ird - ii-th ^tR ^ 6tft 


Srtgineering 


5/2% 


'9/3i^ 


19/796 


61/23J< 


tJ^/55 


— 


News 




67/26? 


5>6/3798 


53/20^ 


13/596 




Announcing 




84/329 


18/7^ 


7/396 


2/196 




' Sales 


85/32^ 


5V219 


;57/229! 


38/15^ 


11/^98 




. Clerical ^ 


15/696 


39/15? 


;50/l9? 


77/29J 


59/23^ 




5 • O'tiiers*^^ ''^ ' ' : 


2/196 













♦Eacampies of "other'- responses listed by managers: See 'each 
state listings for specific responses.- • ; . 
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' ILLINOIS SMALL MARKET RESPONSES^ I ^ ^" . 

'Every small BJarket,i|-coi!^ station in the- stat^^ 

Illinois was 8ur^eyed_(122 stations) an cf Sd stationa returned 

th^ ::ingtrttfflenjb: forzjfc^zrasponae^ — — = 1 



V- 



1. The ffumber of yeqr&'of fu^ radio station, emplbsrment 

in whic5h responding managers were efngagedi 

A. Less thap 2 years 2 (2j6)* 

B. 2 to >5 years (13^) 

Si 6 to* 9 yestrs 1(3 (13^J . , , ~ 

D. 10 to 15 years 1? (2l?6) ' ^ 

- E . More than 15 'years 41 (5I95) 

2i Age at whicfrre"iix6n^ station/general man 



Ail Before age 25 18 (23f} 



B. Between 25 and .29 years of age^ 28 (35^) 

e. Between 3d and 34 years, of age 19 (25jll) " 

, p. Between 35 .and 39 years of age 7 (9^) ' 

E. Between §0 and i|'5 years of age :6 (8^) 

^ P. Beyond age 45 2 (3?S) 

3. Length of time respondents h^ a station/general 
manager I \ 

A. Less than I years 14 (18jS) 

B. 2 to 5 years 20 
6. 6 to 9 years 12 (1^ 

D. 10 to i5_years 16 tw,^-, . 

E. Mqre than I5 y^frs : 18 (239i) 
_ . _ _^ I 

4 . Respondents_^rimmry a^ of radio experience , prior to 
. becoming a stati ory general manage ri 



A. Sales 35 (43^) 

> B. Programndng 8 (10^) 

e. Announcing 4 (5^) 

D. Production 0^; / 

E. News 2_(^)^ - , ; 
P. Engineering 8 (10^) 

G. Bookkeeping and Accounting 0 

H, Other '(includes combinations of.above areas) ; 22 <(2896) 
- -I . Nx) Re^pp^ise t/ V 



5- Attendance at' a college/universityt : 1 ^ ; - :^ 

• A. Attended 69 (86^) 

.B. Did not attend 11 (149^) : • 



♦The first riumber^ the total number of managers responding ^ 
aS|^indicated, while the se^cond numbed is_ the percentage i;ha 
humeratl repi»esenta# - ^ ^ ' ^ ' 0 



lit 



6. Descriptions of responding managers V higher ^educations t 



A. 
B. 



D-. 
E» 
P. 

H. 
I. 
J. 



Study in braQ'dcastin^ tut no degree was earned 3 (^90/ 
Some college study by t no degree earned 12 (15%) ■ 
TWo-year=broad«as1^ng^e^ee=Heit^^ 
Twc-yea^ deiree earned 0 



5 (-698) 



7. 



8. 



Pbur-year l3i*badcasting degree ea^ 18 (23%) 
PeUr-year degree earned 22 (28%) 
Graduate degree^ inVbrbadeast^g eaxh&d Q 
Gradua,te advanced degree earned 6 (8%) 
Q^paduate study biart ho advah(Bid de^ee eaz^ed 
No Respdlhs^ 13 ii6%) - . > 

(63% oi responding ms^iagers with a ebllege or uniirei*sity 
education ^^have a bachelbr's degree br better.) : 

Did y^oUr ebllege education benefit your radib carei|1r?. 

A. Yes 61 (76%) ; 

B. No 9 (11%) ■ , . 
Qi Nb Response IQ (13%) 

Number of full- time employees on staffs of responding 
station/general managers radio stations. ^. 



&. Fe^gr than 5 
— 5 to 13 p e r s ons 



5 A 6%) 



G- 1^ tb^2if persbne 32 {^0%) 
Bi 25 to ifO persons 5 (6^) i . 
E*, \^6re than ifO persons 1 / t 
Fi No 'Response 1 {!%) ^ - 

Questions 9 through 16 ^ixe- summarized in ^f ollowing pstges. 

17- Average weekly salaries f'br eiiygiii^erii^ employees! 

%. ■ ^ 

A. tinder $lJo.6b per week 13 (16%) 

B. Between {)15i. 00 and $200.00 weekly 11 (1^%) ' 

C. Between {i201. 00 and* {>27if. 00 weekly 18 (23%) 
^ D. Between 5J275.00 and 55350.00 weekly ZQ iZ5%) 

E. Between {l3|l.0O and iJifZ^.OO weekly 7 (9%) ••VS 
P. B&t1^en p'25i00 and $500.00 wfeekli^^^^^^^^ 
'G, More? than $500.00 per week 1 (1%) 
H.. No Response 9 {±1%) \ ' . , / 

18. Average jreekly salaries for news eiB|>lbyeesi 



A. 

B'." 
C. 
Dv 
E'. 
P. 
G. 
H. 



Under ^1 50 vOOi pe r we ik-j-Jl ^ 9%) 1 : 
Between {1151.00 aiid $200.00 weekly 
Between {)2g 1.00 and \\Z7^,QQ weekly 
Between J 52'E5. 00 and.5>350.00 Weekly 
Be t^^n 55351.90 and 5542^^.00 Weekly 
Be-twefn- $^25«00iaild ,$500»t>0 weekly 
More than $5Q0 . 09-_pe'f week 0 
Nt) ResBonse 2 ii3%) : ^ 



25 (31%); 

36 445%) 
? 0%) 
3 ■ " 

0 



ERIC 



' \ ' ■ ' '"-7* - 'i'-'" -^r. 
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t9i Average weekly 



• * 
s f or 



aimbunelng employee at 



f 



22. 



23. 



2^. 



erJc 



26. 



A. Undef' |15e 1 00 per weefc- 5 C W 

B. . B&twe eiL |l;5i.i0 0 ^aad $250j OB we^ ly^^^ 
e. Between S?01T0g fiuid {r27if7X)0 weekly 
D. Between §275*00 and {J35S»00 .weefeiy 
Ei -Between §351 4 00 and {Jft2ifs00- weekly 
P. Betwe^ §if25i00 and $500 » 00 weekly 
G; 'Mote isten $500*00 per week 0 .• 
Hi No Response 2 (3?6l . ^ * 

Average Weekly. ssiar for iales employees (not 
inclading coQmd.ssloh) i 




C. 
D. 
E. 
F. 
G. 
H. 



Under $l|0i00 per week 19 iZW ' 

Between §151 i 00 and $200^00 weekly 

Between |201 i 00. toid S ^274*00 V^^ly 

Between J275..00 a3>d-5J350i00 wee|ly 

JSetween |35i«06 and" {5*i'24i00 weekly 

Between $^25.00 and |500.00 weekly 

Mgri^ than 1500.00 per week 2 (3J*) 

No Response 10 (.13^)^ , 



20 {25%) 
17.iSl^) 

10 tl3?6) 
2 (396) . 

0 



21. 



Ave x«^e ^monthly etmoxant of commission paid to setles 
employeest • , : 

Und er $ 300 .00 pe r month 



14 (IW, . - 

Between $300.00 and $500 monthly 18 (23S|) 



A. 

B. , . _ . 

C. Between {$501.00 and {5800*00 monthly 12 (155*) 

D. Between, (5801 i^0 ahd^fli 500* 00 monthly 20 C25^i 

E. Between $1,501*00 and $2^ 500-00^enthly 12 (15^) 
~FT~tKror e llia n $2 , S &&tQQ^ per-fflbn4h— 4-^:5^ " . , — 

G. No Response 3 (4^) " 

Do yott gi^e. serious consideration to a college degree 
whfen hirin'g radio station p(|rsennel? ^ 

A. Yes 53 (66^) * 

B. No 2$ i^8%) ^ ■ ^ " 
C» No Response (5^) " ? 

^ ■ ' _i l V - • . 

Do you give more consideration to- a cbllfege degree ih 
radio and television titan a college dei^ee in seme other 
^area^wfien "hiring radio- station ^rsonhel? 



'A. Yes 38 (i^8^) , 
B. .No 38 i^8^) 
- No -Rfesponse • -4 



^ Which is given the gyeate^ consideration vdien hiring 
radio* station x)ersonnel? 

A. Professional Broadcast Experience _^ 
'B. College Degt^e in Broadcasting^l (1^) ^, . i 
C. Bto-ai coTisidered»e<iHaaiy 27 ||9ti-j^:^- ^ j.tirfy 
Neith«r^ s .ait imD6»,t«it consi'derattion 8 . { io?6f 

. /wq?-;R§!B^9nse:^'^:;l ■ 



i. 
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25. What is the^^bne piece of advice you wbuia giva ^a 
who is interested iA Bucceedijjjg in radio today? 

Responsea ^ _ r 



A. Be willing to accept constructive criticism. * * V ; * . 
BS ^elf-motivated. . / / ^ 

G. Iieam about many, aspects of tadibi > 

B. Gain-e3cpe£*ience at a commercial radio station * ^^y^ 
.While in college. * ' ^^51 

Get a^ variety of different types of radio experience 
in small markets ^d then move to bigger rfitdio 
^ .stations. ^ • ; ' 

P. Le^ni -to- sell. ^ ^ 

Gi Learn how to type fast eind accurately. 

H. Get a degree in brqadcastir^ from a good college. 

I. Get a**well-rounded college educatiohi. 
J., Take marketing courses -while dn college. 
K. Always desire to learn more, . ' . 



L.^ Cooperate with your co-workers. 



Set dBfinit? care gr goals. 



V 
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o 

ERIC 



News Personnel 



3n-air Delivery 



JnderBtanding of PCC, 
Rules and Regulltions 



.p.in; Typing Ability 

^ , : ^ 



Bpera:tion of Broadcast 



knowledge of Ratings 



roduetion Technique 



Interviewing Technique. . 



onipetitive Media Awareness 



Sews Gathering Ahliity 




♦Examples ol "other" re^ons^^ ^^^"^d uy •.j;nowi0«|^ of slander, faimesi guide- 

linesi" "knowledge bf ,gpverfj|^^\»" i-degir^ to ^mp^tj^ei" 'Wty' to deal with and, 
/"Mlity to think ^arly u^i^^^*^-^^ '^^^^^^ ^ ' " ' 



Nunbir of Respbnd'entSi ?0|86|(j Nuisber of Nbh-Respohddnitill 



'Stateint of Ehtry»|ev6l Skiili 
AnnoiinciM Persorinel ' 


Priority Rahltihgs. by Hima^^^ 
iBt 2,nd m *th 5th; 6th Jth 8th ?th 

...... . . ■. .' ' ' . 1. . ( 


16th 


.1. 


■ '[V^ — -1^ — 


¥ . 




















^ rfOpywriting i / 








m 






m ■ 


6/9K, 






. :': '.vv ■;; 

■ ' ■ '1 
V • • ^ 

' ■ 1. 

V: . 
p 




"■%'' 






it Vast 


Mm 




ij/i^ 


ii/io| 


ly/io^ 




; IprSarfi)irig.^V;M ' 
Ruies aS Regi»iation,s^ , 








1V20J6 






ll/l6j{ 


2/3? 




if '' 


_,.v,^,. _ ,-_ 

Ope.ratioh of • pidcait ' ; • 
^^';^j5uipin6iif >i v-' V ■ 




















> 


Knowledge of Ratings ' 




ill 












m 






, iroaddastihgihe'ering ■ 












9/i1* 




il/lBSl^/lliii 




Production Technique . 














# 








"—^7-: . 

gompetitive Media Awanenesa 






'■■ " ' 






9A3K 


lop 


8/ll)< 


¥^ 




Others* ;i ~ , : 

.'■-A- 'f." ' ' ' ■ ,» ■'— ' 

.... , .. ., 


■ 




n ^ 


Ik 


^ .'i ■ _L . 








'. 1 


1 



■.♦Examples Qf: "otheP resp^ listed by- inanager&r^^^^"^ "well-read in a 

variety of topics I " "aMlity to read inct speai^ clearly i " , "grasp of progtfamiiiing approach! ' 
•anti, "under staiidif| #t irr^^ ' ; ; V ' • . 



' ..: . 10., ;^ntry,-lavei skilli^^^ ■■ 

■ ^ ■ . ' ^ : ■ ■ 



I I 
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r . 



Nuiber of Re8portdentsi7l(a9ff) Number of flpn-RMdentsj 




5titeiiin1i.bf Enti^ tivel Skills 
.•ba±68 rersMinei * 


lit M 




'riori' 


ty Rahls 

5X11 


ings t 


Manageirs 
?th 8th 


(' 










i/iji 








7/10^ 








Gopywritihg 


8/11)6 


' f • 










W 


■ H «* «• H to 


' ■ 1 ' 

■ 1 . 


4 1 ' 


94 w K lis TvRififf ShIHtv 


i/i^ 




7/10)1 


^11' 


9/1 3^ 




?/16f 


13/lfljl 






Undsrstanding of;M/FTC 
Rules -ftna neguiauons 






11/15 


^/iij( 


il/15jl 


11/15? 


1D/I4j( 

' I""- 




2/3^ 




jperation oi.firoadpast . 
Equipment 








1/1)1 




13/llj 


J . ■ ■ ■' 


9/13)1 


,5/7f 


—A r 


Producti^ Technique ' , ' . ,^ 










9/15S 




pi 






- . 
< i 


Coptitive Media Awareness 






12/1?: 


!13/18 




m 


2/^ 


l/li^ 


^ * - 

'2/f 


/ 

mmmi 


Sarketing TecSque 


10/56? 


:20/28?«, 


7/loi 


l/l^' 




Jr 


















Other's*' 


17/2'HI 












_ 






u 
















; 









♦Exanples of "other" responses listed by 'n^viagersj •;Knoledge. of hew Jo selJJ" " ^ 
knowledge of broadcast adverMBingj". "fri^^ pgoingi" "coping wM re jeetiom" [,1 .;^t> 
:' "salesDKaishipi""aggresBivenesBi" "desire to achieve i\" and, "organizational skills," - ■ " 



fl'/, Entry-level skills' for sales persons 



If 



■A. 



ERLC 



f 4* 



If-'- ■ 



■f.'z' 



NufliB^r of Resparidehtst 66(83^)- 



Statimerits bf.CharaiiJeristice 
for Sudcfifiii (LoM-Tern 

" Bflifiloyiiient) Nem Personnels 


ist 


, P] 
2nd 3rd 


rierit 

to 


y Rank. 
5th 


Liigf b 
6 th 

1 — 




igers . 

8th 9th lOth 


Community; Involvement 






5/8^ 


7/11)1 


m 




?/U? 




3/51- 




Aggressiveness 






6/9^ 


6/9!8_ 




2/3! 


p. 


>/» 


5/8? 


3/5?. _ 


• nesponsiDUity/DependaDiiity 






m_ 


8/12j! 




3?^ 


2/3!: 




2/|_ 




Initiative/Dedication 


■5/23) 






5/8^ 


m 


3/5? 


5/8? 




1/2? 


,2/3? 




6/9)! 


b/9f> 






■9/11? 


It/I?) 










-Qyfility of Dh-air Delivery 




0 Wip. Ml Typing ADiiity 










11% 












vilUwi □ UCUiUJLjlg Ux X VV 

Rules and Regulations _, 










2/3^ 




3/5? 




6/9? 




ffewswriting Abililiy 

- — ' — 




m 


12/18) 






m 


2/» 


6/9? 


2/3? 




Quality of Interviewing 
: Technique 




l/2f 


3/S8 


8/12j! 




^1 r 


8/12)! 


?/ll! 


B/12?; 




Quality, of Production 
; . Technique 








1/2? 


.2/38 : 




3/5? 


S/12? 

f f 


V9? 


6/9^ 








Sffective Bperatien of 
Broadcast Equipment 






W: 


0 lid 


2/3f» 


113 


2/3f« 


m 


2/3? 


/iit? 


Decth of Awareness of 
Competitive Media 




- — 


...... 


▼ 


2/3?? 


2/3^ 






> 


3/5?- 


3epth of News Gathering 
Ability 




6/9^ 


6/9? 




9 /Hi! 




T/Oj» 


6/9^ 


2/3?, 


5/8? 


fiHingness to Accept 




,2/3^' 


8/12)i 

- 




i 

l/2?6 


8/12?^ 


P 




5/8? 


2/3? ■ 


Dthers* 


2/3^ 


1/2? 


■ 1 


2/3^ 





























*ExarapleB of "other" responses listed by maii^ersi "intelligence i" "curiosity and interest; 
%ne8tyj" and, -"ability to work effectivBly'under presB^^^ ; 139 
o 12. Success characteiris-tics for news personnel 



Nttober ol Reipondentit 5i(6i^j Nuiiiber of Ndh-Respbhdehtst - 



Statanents of CharacteMstics 
for Svccess j Long-Term* 
^nploynent) Announcing 


' Pribri$y,Rartii 
lit . 2hd 3rd • ith 5th 


lings of Hahagefs 
6th ?th 8th 


"itii iotk 


1 II — ^ ■ II 1 — 

Somuriity Involyenient 






]m 

^ 


8/12^ 


- 1 - 


5/8? 


. 

8/1 2?S 


7/ii? 


i5/8? 


2/3?- 


Aggressiveness 


1/2? 


11% 


A y>ii# 

3/j^ 


w /aw 

5/8^ 






10/15^ 


Vs? 


3/a< 


V6?- 




lt/22ji 








-7/lii< 




2/3^ 






i/2? 


Responsibility/Dependability 




15/23^ 


l?/26?g 


Initiative/Dedication 


15/15 


^13/26 


K/9)5 




7/iii 

If . f 


8^2) 




m 


1 




Quality of On-air Delivei^ 
.A - • 






11/1?? 








i«lli'>ii,«i» 


V 


1/2JS 




25 w,p.iii. Typing Ability 




2/3i 




■ i 




2/3? 




2/si 


■^3?i 




Understanding of .FCC 
Rules and Regulations 




i/2^ 




m 


m 


8/12? 


2f3? 


7/li! 


i3/5^ 




eopywriting Ability 


H wn 


.l/2i 














8/12t 


5/8?8 


Sffective Dperatibh of 
Broadcast Equipinent : 




13/20?? 




, ■ 1 


0 ' 


4/6^ 


8/12JJ, 


6/9)8 


5/8^ 


. # 

1/2^^ . 


Broadcast Engineering 
Knowledge 




2/3^ 


2/3?b 




3/5^ 




6 /oaf 








Quality of Production 
Technique 




5/8^ 


0/15^ 


10/15?5 


.o/i5?6 


2/3^ 


6/9^ 


3/5^ 


3/5^ 




Depth of Awareness of 
ConiDetitive Media 




















7/ J-^T" 


Willingness to Accept . 
Constructive Criticism ' 




lit 


10/15> 






9/l'() 


m 


3/5? 


7/11? 


f 


Others* ; 


1/2^ 






















"I 














r 1 ' I.H 



♦Examples of "other" responses listed by' managers i "personsility." 
.13. Success characteristics for announcers - ■ 



1 - 



V 



HtiiSr it Riipbnaentsi ^3(79!!) . Nutter of Hon-MspohdiSntsi il<M) 



for Success iLpng-Terin 

iinpxoyiKnx; ooiss rerBonnei 
" — - - 


1st 

" 1 ' 


2nd 


• 1 

3rd 


Pr] 

: ifth 


Lority 
5th 


Rank! 
. 6th 


ngs by 
7th 


Manaf 

8tJ 


;er8 
i 9 th 


loth 


Sommtmity Involvement 




km 




lV22ji 


2/3? 


5/i:» 


> 'j*. J 

}/lO^ , 






i/^s ■ 


Aggressiveness 






10/16^ 


?/")! 










i/¥ 


1/2|« 


"J! till X^. /ti[^mamJ««V 1 1 « 4.iff 

Responsibility/Dependability 


■"■ 


■ 


10/16? 


9/i^' 






2/1^ 


♦ 


* 


-— — 


Ehitiative/Bedieatieh 


.1/175 




17/27? 


§^10^ 


10/I6f 


m 


f 


0 






Juality of On^air Delivery 










1/21 


2/3* 


1/21 


H Jr 














25 w.P'in. Typing Ability 






f ^ 




i/El 












Understanding PCe and PTC 
Rules and Regulations , 






m 


i/2^ 


1/2)S 


•2/3)! 




^ 






Bopywitihg Ability 


---- 








4/6) 


:il)/l'6!! 






io/i6?i 




Sffective Operation of 
Broadcast Equipment 


. 




*: 

m B a M H 


1/2^ 




MM M»M MM 


— — 






3/5)8 


Quality of Production 
/ — s Technique • 




1/2!! 


1/2)5 






iM Mm MM 


i/2r 








Depth, of^iiwarehess of 
Competitive Media ' , 




1/2^ 






■2/3? 


2/3)S 


10/ii 






i/ii 


Willingness to A"ei2ept ' 
Constructive Critioisffl 




1 






W 


7/11!! 


io/i6^ 




m 




Creativiify of 'prketlng 
Strategi es and ' Technique s 


12/19 




'7/ll!f 




8/13 


J8/13^ 


l/2i 


5/W 


2/3^ 


l/2>: 


Knowledge of Currenit 
Market Techniques ' 


8/13^ 




^/^ 




12/19 


87/11^ 


5/8^ 






m ■ 


Others* 

i. ■ , 





































I 



♦Examples of "other" responses listed by m^tiiagersi "p and appearancej'' "honesty 

' in sellingi' "ability to sell;" ^dp "sales initiative." * 

ErIc I'f. Success charac,teri8tics for sales persons , \¥l 



Numbed of Nbn-RMf>on(iiiifttsiT**C59^ 
Number of Respondents i 76 (9p) 



V 



" . Radio Station 

Vbcatibris^ 


Priority Rankings by Bdanagers 

ist — ^ »th 5th — 6th. — 


















5/7^ • 


20/26S 


533A39 


115/20? 


^2/3^ 




; Announcing 

• 




16/21 J 


520/26? 


S8/379 


; 5/79? 




Sales 




i2/i6j 


;-6/8?l 


7/9?gf 






Clerical 






4/5^ 


8/1 ifS 


53/699? 


1/lfo 


Others* 















♦Examples of "other" responses listed by, nanagers: None 
15._ Positions inost difficult to fill 



A 



^ Number of Non-Respohd^tsi 11(1^5^) 



Radio station 
Vocations 


Prior: 
' 1st 2hd 


tty Rankings 
-^rd 4 th 


by Bte: 
5th 


nagers 

^th^ 


Engineering 
♦ 


2/395 


3/495 


5/7^ 


13/199 




t 


News 


4/695 


15/22! 


836/435 


51 6/2 39 


; i/195 




Announcing 


29/42^ 


31/^5: 


1 3/4^ 


V4^ _ 


1/lf, 




Saies ♦ 


32/4695. 


13/19! 


§11/16; 

f 


58/1295 


2/3^ 




■ eierical 


3/495 


6/9f» 




23/335 


517/25? 


f -.— 

F 


Others* 


' f 


. 7 























♦Exampres of "other" responses listed by managersi None 



f 



16^ Positions which must most frequently he filled 



ERIC 



14 



Every sMtll m^ke t , ' «5o«ig^*|jS, f^dio sta|^%v" ig^llii*;- 



Indiaiia wets surveyed (^^^ ^*J&nsf and ^l^e^^'^lo^a- 
the iris^trument f or a re^l^^J^^^ 

■ 1. The number of yeaxa /^^W^^ 
' ;. in whicJ^ respohdtog i^^^-S^^ 

>v" A. Le|s th^ zlyi^O^^. , 

B.; 2 to 5 years ^JJ* 
>: C. 6 to 9 years_^g . \ * 

I). 16 to IJLyeara P "Ub^J 
E . More than 15 yg^^^ ,30 ( 6^5?) ' 

2. Age at- wfiich respon^^^^^ "b^c^e stati'^ti/e^jjiral maJ*^§eri 



ERIC 



A. Before, age ?3 I li ? 

B. Between 25 and ^^^ucis of age q^.v 



C. Between 30 and 3J g^^s of age 

D. Between 35 an^ ^-^s of age, J^^fg) 

E. Between ^ and of age ° ^^^J.- 

F. Beyond age ^5 



3. Lengthlof time respo<»'^®'^^9 h^ve been ^_ st5^^.ij5ij/gera«*^ 
manage??! • . ... ' ' ' 

A. Less than j2 ye^3,»| CI 5J^5:^}^^'' ^ ' 

B. 2 to 5 years i-^)^'-- ' ' • . ^ 

C. 6 to 9 years g i r ' ' 
' D. 10 to 15 years ^ ^ 5%) . 

; E. More than 15 y©^^ 12 (2^^) 

^. Respondents primary J, Of i^adio exp®^iej^^.e prio^" to 
be c oming a stat ion/g^"®.r ^ miinager i \- 

A. Sales 13 (28^) .Q^v 

B. Programming • ,.V - 

C. Announcing (9^^ , 

D. Production b \ 

E. News 5 (1195) ^..v ' \ 

F. ' Engineering i Xf'^i,: y/,«s ' 

G. Bookkeeping any Jf^lP^ting ^ %r. 

H. " Other (includsg '^<"°^inmons of are^s) (4098) 

5. Attendance at^ a col^^^'^'^^^^ivSrsityi - - 

A. Attlnded 35 C"7^fe / - v - ^ 

-B. Did^ot attend -US^) 



♦The first number 
as indicated, whil 
numeral represents. 



is th^ |<5|^ numter""or ^^fna^j^g re spJ^'Jirig- 
le th| ^®°^nd nuinter i^ >he ^erc^nr^ta^® "bhat^ 



- - - • W 

V . ^ ^ . ■ \ 7 



122 



■I- 




6. b^scriptibris of Mspbnding managers • highej? edwci^tionsi 

A Study in broad east ii^^ui esamed 3 

\ v B* Sbme coliege stu^ buip 10 (21jC) . 

Gi Two-yegff broadcasting [de^ee earned 0 \^ ( - 

. Bi T^-year^de^^e e Ix (2jt) - " _ 

Ei Fo^r-year broadfi&sting de^ee eatrhed 3 

F. Four-year eB§^ee eame^ 11 (;23J^) _ ' x r ' 

e. Sradtaate de^ee in broadcast^ig earned 3 C6j5): 

Hi Graduate advsthced degree ^i^cnp^ y ^ _ ^ 

i. Graduate study buV no^ advanced degree earned^ '2 (4^) 

J; No Response 11 (23^5 5 

.{^7% of responding managers with a ,c6il€^ 

education have a bacheibr/,s: de|!^*ee bi^;^St©r«) ' 



7.. 



Did your feoiiege; education benefit your radios career? 



A-y Yes ;31 (66^) 

Sr No 3 

0. No Response 11 (23^) 

Number of/ full time ^employees on ,^t^^i^> 0;f responding 
station/TCherad. Managers* radio i"tatlo'nsi 



.; A. Fevrer than 5 persons ' 3 ' 

B. 5 to 13 persons 29 (68^) 

1^4- to 2^4- persons ±2 itS%) ' \ 

B. 25 to Jlp persons 5 XHf^) * 

E. More than Jj-O persons o! 

F. No Response 1 (tfi) - ' . . " , 

Questions 9 through 16 are summarized in following pages • 

1?. Average weekly salaries for engineering eipioyeesi 

A. Under: $150; 00 periweek 7 (15^1 * ' i 

B; Between 551 51.00 and $200.00 weekly: 11 (§3^). * 

e; BetweTen 55201.00 and 5527^4-. 0D weekly 7 (15^) 

D; Be-tween 552 75iQ<3 and 55350;e0 weekly 13 ^28^) 

E. Between 55351*00 ^d 55'4'2'4-.00..weekly 2 

F. Between |425i00 and $500*60 weekly 0 

3; More than $500*00 per week 1 (2%) . 
St No Response 6 ; , 



18i Average weekly salaries for hews employees 



A. 

e. 

Ei 
Fi 

Hi 



JJhder $150 . ea per \»e ek 6 (13^) ^ 
.Between $151*00 and $200*00 weekly 
5201*00 and 5 527'+ i 00 weekly 
5275.00 and 55350.00 weekly 
^351*00 and 55'4-2'4-»e0 weekly 
)'4-25*00 and $500.00 weekly 
Mq^ than $500»00 ^pe^' week 0 
No"l=le8Ponse 3 (6j8) : 



»en 
Between 
Between 
Betwee*! 



la i3Q%) 

3 (695) 
1 (296) 
0 
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194 Average fveekly salaries for ai3li£>uneinj|^^mp3.p^^ 



22. 



23- 



£. 

S. 
D. 
£. 
F. 
S. 



Under $150 i 90 per week 6 .( i;^) t' 
Between i SI5I « 00 arid ^200 i 00 wee&iy 
.Between !l20iiOO an€i iiZyHnOQ Weekly 
Between {5275*00 and {5350 4 00 Weekly 
Be t'We^h {5351.00 and {5424.00 weekly 
BetWeen^25iO0 iffid $500^00 Weekly 
More thari ^$500 * 00 pe r * We ek 0 
No Respbnae 3 16%) 



0 . 
0 



20 i fiyerage' jwejBkly se^jtries saleQ employees (not 
including 'coBiajissibn)'t ' 



a'; Under $150*00 per week 9 {19%) 

Between §151*00 said $200.00 Weekly 
G*; Between $201 s 00 and-! 5274^00 Weekly 
DV Betw^an §275 ;00 and (5350.00 weeSly 4 
E. Between §351.00 Mid^{5424.00 weekly 1 
Fi Between $425.00 and $500.00 weekly 0 
More than $500 .00 per week 0 ; ' 
. ».■ No Response : >! 3 (2896) : ' 

21. Average monthly commission paid to salens employees 1 



13 (28^) 
7 (15^) 
V9%) ' 
(2%) 



y . I. . 



A. 
B. 
C. 
p. 
E. 
F. 
<}. 



Under #300,00 per month 6 (13^)_. 
Between $300.00 and $500 i 00. monthlfe lb sf,j./v 
Betv^dn .{5501 . 00 rand {5800 .'00 monthly 9 ' (19^) 
Between {5801.00 and $1,500.00 monthly,^;. 10 (I 

•Between $1,501.00 and ..$2^^500. 00 monthly 8 (l7?6) 

>go re than $2,500.00 per month 0 

No-Raspohse . 4 (' 



Do you givejserious consideration ;to^:^^^^ degree when 

hiring radio station^ peYSbmiel'^ ; V 

A. Yes 29 (62^) ^. / " ■ . ^ > 

No 16 (^^) : — # \ 

0. No Response 2 (456) ' ' " - 



fi^ you give more consideration to a college degree ih' iradio ■ 
and televi si bn than a college dejra:ee in some other arjaa 
when hiring radio qtitipn personnel? 

A. Yes 19 (4095) 

B. No 28. (6096) ; - . 

24. Which is^gitren the g^eat consideration when hiring 
radio station personnel? * ^ 

€* A. PrdfesBional ^oadcast Expeirifnce 30 (1 

B. College D»^ee in Broadcasting ':' 0"^'^ ^ ^^^^^ ^^^.^ ^ 

C. Both considered equally 14- (30J|).. v> 'i' togts 
p. Neither is an important cohsideration 1 

E. No Re8pd|^e.v^.:?r;i4^) _■ ■ ■ ■.v::-;.;-; r.:;; - 



ERIC 



What is the one pifece of ^advice y5u would give a person ■" 
XB interested in succeeding in radio today? 

The me s from" Maragers ' ^egponses y^^i^^--^- 6 ' 

A. Accept constructive criticism wiliyjigly. , 

B. Gain some uhder^tanding.of -a^ aspects of, iTadid.' 

C. ' Get a good iiberal arts ?dui»tion. „ 

D. ' Be dedicated to your jol^T ' < 

E. / StEurt at a Biikjai station, lea^ 

then move to a bi^er station. \ 

P. Takcl * college ddtir^es in liberal arts axtd business . 




H. Get ;|i business fliajor i^itS & broadcksting miii^i^>in 
".colle'ge. ■ \ 



I. Get. a college' degree in broadcasting. 

■ .- . ■ . ,■■ . 

J. Take , courses in mgurfcetihg in college, 

k,"v Set' p5trt£cular career goalg arid pbiectives. 

L. Always want- to leatii more. ^ f 



-> 
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♦Examples of "othlrf responses listed 
effectively wi til othersi" "dependabiiityi'* and 



lagersi "saieir" "biisineif appre.c^^^^^^ "wo rking ..' ■ 
ind', "awptehess of the Jaw'." ■; . \ , 



9i ajtry4ewl Bkiils, for news persormel 



Nunbiiir ,ef Idspondentgi M(~0) Nuiber of . Ron-Respondlntii 



Stltiniht (if Ehtrv-Livsr Skills 
.fcineuncing fersdnnel 


Prioi 

1st ini M ' 


•ity Re 
4th 


ihkingE 
5th 

U — 


1 by M 
6th 


anageri 
7th 


3 . 
8th 


1 

9th 


16th 


i i'. ,- 

•' • '[is. 
• ■ ■ .' 


On-alr Delivery ^ 




















lJ 


3opywriting . : \ 






m 




8/l7jl 


m 


5/11^ 














jf 11' 










9/20^ 


9/20? 


-3/7? 


- wmaiidlng of-FCC--- : • 
^uUs'U^legulatlon^^ 


mi 




{ 


1^28? 






• 






' t 


■ V- 
■:V;; ■ 

» 
OS 

\ ■ ' ■ ■ ■ 


Operation of Broadcast. . ' 


m 


— ■ ■ 


10/22^ 


m 








r ■ 
— — 
























_ _ _ _ 
















Broadcast Eiidneerlns 












UJJa 








1/21 


Product! orf Technique 




10/22) 


2^/50? 






w 








.l/2il 


Qplpetitive Media Awarlhess 
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■ M ^ n ■» M 






■ 


I— ^ : , • ar- . ' ' m. * ' i.T'f"' 

•Exaipies of "other" responses listed ?by':inamiier£ 
» all ar ^as i " and , "atti.iid,e . " 


It ^'wi 


' -, ■ . 1 
; ^ - / »' 

liiiijpess t( 


)'16£irn"j" 7w( 


1 

f 

)rk wel 
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10. £n^y-level skills" for announcing personnel 



Nuibdr of Riipondsntsi 



Niiiber of Noii'-RespHtBl^^^ 



Stiteint of liitr^ lievel SRiHe 
Sales Persoiinei 



^ teiorlty Rahkihli by ^ 

igt 2na m m 5th . 8tR i?tfi p: ; P im 



3h-air Deliyery 



Copywrlting 



ES'w.p.Bi Typing ibillty 



St 



Understatielihg of FCC/FTC 
Rules 



Jixirattsn of Broedcast 

it 



1/2!! 



toduction Techniiiue 



Cdlnpetitive Media Awareness 



2/^ 



1/2?! 



Slarfceting; Technique 



28/62?:i0/22?S }/f$ 



1/21 



Jthers* 



♦Examples 'of "Other" i^spdnses listed by ijnagersi "knetedgM, retail business i"' " 
ability!,"' "self-orgahizatiDni" "creativitjri; "business coinpr&p|siph)" "eolleetibn,, 
technipi" "sales experience j" "selling technique)" emd; "de&flf to seli." 



sales 



ll;- 3ntry-level skills for sales persons 



1 ^ 



NuHl)er:>Df' Rssp&ndentii 3B(8ij^j 



of Non-Respondents t 9(19^) 



.1. . ^. . ... — - — 

for SuocIbs (Long-Term 
Bnplopent] Hews Personnel 


1st - 




, P] 


riorit 
4th 


y Rank 


IngB by Mai 
^tfi 7th 


6th 9th \m' 


-'- "■■ . . ■ :'.,t/^ 


Cdmiiiunity Involvement 






'ViiJJ 


5/l3> 


2/5)f 


1/3^ 




¥11 


'1/3^ 


M /aw a 


V 

■ rS 

' ' '. / / 


I^essivenesB 


1 






5/i^ 














ResponsiMlity/Dependability 


11/29 


811/29^ 




:i/3?( 


2/5?{^ 


2/5^; 








MS- 


^SBiative/fiedication=^- 

L — 




yi"3if^ 














«■ H H H f 




■'■ '.-P- 

' :''.::hr'i 


Quality of On-rair Delivery 








3/W 




7/18?5 


2/5!< 




3/8^ 


B V M ^ M W 


^v.p.ras Typing Ability- 


" ^ " " 






mmmmm 




l/3t 


1/^1^ 


5/13^ 


J/13^ 


5/13^ 


. 

to' + 


Unaerstanding of PCC 
Rules and Regulations 






■— -- 


w 


2/5j(^ 




6/ J/? 








lewswriting Ability 




2/3!,, 


















Quality of Intervieiing 

^ Ifechniqae J^/^ - q 




■ 2/5f ' 






VlW 




)/l3l< 




Vii^' 


5/13!i 


i4UaIIGjf VI riPQuCbiOu 

Technique z 






* 


1/3^' 




2/i 


2/^ 








Broadcast Eguij^ent 














2/5ji' 




















i/i 


i/3)f' 




W 




3eDtfi of News Gatherihff 
Abiiity: ' : 








5/13^ 


3/8?! 


!/5^: 


3/8i8 




3/8ji 




iliilingness to Accept 
3onstructive CriticiBm' 


Hit 




3/8JS 1 


3/8)8. 


5/1 s 


1/3!^ 


5/13^ 




3/8)8 


2M 


3thera* ' 


m 






. .J 


r 











^Examples of "other" responses listed by managers 1 
ing of business woridi"- . ' . 

12 r. Success Ghiracteristics for news persons 
ERIC . 



system knowledge 1 " and , "uhderstand« 

■I 



v ■ : 



t OF Success \iiong''T6riii^ 
Snplbpept) Amioancing^' 


' . < ■. 
Ist • 


2nd 


' ''-} 
#d 


Priortt 
*th , 


? iiuiii 


;ingB of kill 
6th 7th 




v^hi 


lets , 










im: 








2/5)! 


m 






- mmm mm 












W 






n/im ^ 


ieilpopaibilitpependabiiity 




10/26^ 














1/3*3 


' MMM Mm 


rnitiative/Dedication ^ 






3/21JS 




A /aw 






.1/3)! 




MmiMMmm' 


Quality of 0h-air Belivery 


'22/^8 




6/16^ 








1/3* 


l/3jf' 


---- 




25 w.p.n. Typing Ability 

— -ir" — — — 














1/3*.. 


5/lS 






- 






( ' ; ^ 






■ ~n 1 J 1 " "i * " " " #1 MM 

BSderstandirtg of PGG : 
Rules aiid Regulations 


1/3)! 


■ M MM 


1/3* 


— T— 

2/51! 




m 


6/16* 


3/8)1 


!t/l'lj(" 


2/5)! ■ 


Qopywriting Ability. 




« M <k P< *■ «i 

4 - 






2/5* 




.Vll* 


^ ^ 


■ 




Effective pp^ation of 
Broadcast EqUipent - 














VH* 

»L _ _ _ 


HJ? 


\jf 


M M M M M ■ 


- — k — ■ -— 

Broftdeaat Infiineerinfi 
' -Knowledge 


m " M Mi 










1/p 






,l/3)«. 


i/2^* 


Quality of Production ' 
Technique ; 










d/16* 


<f 

7/18? 


f 

:}/8* ■ 


!/5* 


1/3^ 


' MMMMfliM 


Depth of Awareness of 
agpetitiyi Jledia 














2/5? 


1/3* 


3/8* 

— 






— - - 


- 


^ilp|ri@ls to Accept ; 
Gbhstruc||ve Criticisiii 






JI ^Ji* 


w/ . * \Jff 






: 2/5)8 


•-, 


T 




Others* 
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■*"r"'.-.' ' -.fit. 



NuabtJ^ of Non-R««poTWl«n;-6ai .Mi^)' 
^^uibir of R»iponaottt8 1 *f^.96?65 




♦E'jttuaplas'^^of ••bther'\ responses listed by managers i "mahagemeftt. 

- - ■ -t '■ _ L ■■. ■ _^ • ii ' - — 

Positions in radio most, cffff icult to fill- ?■ • ; 



■ \ 



\ * ■ _ " 

tfumber of Jten^Respond^ts j 3(65^) 

'^w. ■ ^ . _^ ^ - - •_- - _-- 
Number ' of Respondents i ^H 9W 



Radio station 


1st 


Prior 
2nd 


tt'y Rahfeings 
3rd #tE^ 


5 th 


nagers 

/1th. 


Sngineeriiigf 


I/29S ' 


2/5% 




9/20J6 , 


^6/59?e 




- News . 




19/^3? 


;i 5/3^1 


8/1 8?6^ 






Announcing . . ^ ; 


13/5296 


15/;3i^? 






l/2?l 




,.^Saies . • 


12/27J! 




' 13/30 


^9/?Oj8 

.• . .t ■■ 


1/296 




. Clerical ,, , .. 


7/I695 




7/16^ 


17/39^ 






' Others* . . ' ^ . . ■ 






v.- - • 






r i/2?l 



♦Exattjjgles !of "other 'V responses listed by .rBari8^r8i ' ""ra«m 



: Positions irt radio 



ERIC 




'\ 



' . IOWA SMALL MAldffiJ^tffiSm * . - ^ -^^ 

lorn wai*l%vs'yed (8it stat^ • i: 

. * "• ■ ihsttuinent Tor a resBonae^ata "'of ''^'i^cV. i^^i' "."^1^ 

... rl-i THS^tiutffibftf' of yearp oUffull time radio statiOri :empic^jj*^ 
■ • -J ' in vmich 'reepondilii nitoager^ 



ERIC 



fii 2 to 5 years 3 i?^) ; /^^ ■ 

Si 6 to 9 years 5 (11^^ -- , . '^^^ 

B. IG to 15 years 8 (18^5 > 

E. More -aiah 1''5 years 2? (.61^) :v ,i • 

. . . ^ . _ _ ■ :'i r ■ ■ _ ■■• v:. ^ 
2. Age at vtfjidh respbhaefits beeaffla statio?v^geheraa ;roanager^- 

A. BSfora age 25 if (9^) • , "-^ ; / .• 

. B'./'^-fifttwien 25 |^ 29 years' of age- 12 (27^J > 

0# ,<Bef«roen 36 and 3^ years of* age 1$ 



Jetweeh 35 39 years ot $e^ ;>^S It 
E"? Betiif ^jfi; 40 and 45 yaa^s of : age 1 ( 2^^,^^ ; 
F. Bey6nd-age 45^7 ( "^" 



3; Length of time reBjR6hdent& ^a"^, "^^^ a atatitin^general 
'manager^ I ■ . '''' • ■-. * "„ ■ 



v.- • 



A. Less thanH2 ySars 9: 

B. . 2 to 5 years 6 CW) r • , : ; 

C. . 6 to 9 years 6 (13^) . - : ' 

Di IS to 15 years -9 (20^) i ' ^ y 

.:; More. -HiSh 15 years 1^1- (32^) • ^ 

4 . . S^efeondents priSa^yi area of rgdib ' experience , > prior^o ; ^ 

lo«oming a statibn/general mahageri 

Sales, 17 (39?«) - " • ' . : 

|i. .Programming 3 (il^i 
I -C. Armotmcing 2 (5^6) J . ^ ^ - 

rP. Production 2 r*. " 

. Ei News Zi{5%} . . - - . ■ 

: ■ : .Fv Engines ring 0 - . .-V . 

- 'G. Bbokkeeping and iiiccounti-ng** 3 C7^J • - , ii'v^ , 

' Ji^: ,Q (includes combinations of above areas) ' 13. :(.3G^) 

5. Attend^e<fe:ra!^ a colle ' / - 

■ . * . . ' . •X'^ 



A. - Attended 35^1809?) 

B. • Sid not attend 9 



■*The first number is the total husnfier of manage|?s resporiding 
as. indicated, while the seeoijjd' huMbef- is the. perc^iita^ that/ 
numeral represents. ' ' - :/^i^^-^^w«* ,i ^ ^ w-" 

•■■ , • • . ;• • ■ ■ , • : •••• ^ ;■ 



1B2 







ERIC 




. ];^B8crlptlon8 irespohding 




)rs' higher edU(Sail^b^8r% 

^ _ .■.«, ■■••■■■' 

Study ih/brbadcasting lju^ no degree eiEtriled 
Some edllege study bgt dej^e^fearnfed ^8 /18jS) 
Two-year broadcastin^^aegpr^e ^ai^^ 0 
Two-year degre§' earoed^ 1 _C23C) '. / 
Pour-year brqadcasting degree eiii^ned 1 (Zfi) 
Pofir-year degree e6^edi= 13 13^^^ 
Graduate de^ee in brojafRasting earriei 2 {5ft) 
Graduate adyai&ded degree earnSd 3 (796) • > 
Graduate^ study but no id-vanced degree earned 1 fz*) 
No Response 9 (EOJg) . 



A. 
B. 
C. 

E. 

P. 

Q.. 

H. 

I. 



.(^65t or responding managers with a college or university 
education Save a bachelor's degree or better. ) 

7. Dfcd ybxir college education benefit your radio career? 

• A. ■ Yes 29 (66j6) ' 

B. No 5 : < 

e. No Response 10 (2396) * 

Number of fuy. time i employee spn staffs of respond 
stati.on/gertseral managers' r^dio stations » 





Fewer than 5 JP^ons Z {3%) 
5 to 13 persons i'8 
14 to 24 persons" 16 iM^ 
25^to 40 persons 8 ilQ%) 
More than 40 persons 6 



Quesl&ns 9 through 16 are . summarized in following pages. 
J^fF^^® weekly sallies for engineering employees » 



m 



A. ^ tJnIer. 1150. 

B . Be ^v«^ i t|f 5 0'' 

. A've 



week 4 ^995) 

id $200 i 0^ weekly 5 (1 195) 

Ja74.00 weekly 12 (279?) 

™i,.00 weekly 12 (279S) 

".00 weekly 3 ■ . 

TOO weekly 1 (2%) 
si&fc 0 



r7< ; 



ior news employees! 



'• 4 - 



''■ ^^^^^ M '» -■^,^ad e'r r 





Ueik 3 '^795) 

||r|200.od weekly - 8 (18^ 
B2^4.00 Ifeefcljr 19 (4391 
|35P. 00. weekly 8 (1895) 
??)0 and $424.00 weekly 2 (5^) • 
1^.00 and $500.00 Weefcly' 0 
^",00 per we^k V b /' ' 
(99?) ^ A;^-- J , 



19. Average we^ekly saiaarie%^fbr anhbuh 



20. 



A, Under $150,00 per we^ 2 (5^) 

Bi Between Sl51,Q0 and $200.00 weekly 

Bi Between $2Olfy^0 and {>?7^, 00 weekly 

Br Between $275 •.9© and {>350,00 wee^2. 

Ei .Between $351 'Q© said mZi^.QQ week£^ 

F. Between $4^25 -O© and $500.00 weekly 

B. More than $500.0© per week 0 
Hi No Response • 19%) 



16 (36^) 
3 i7%) 



0 



Average weekly s^ariep f. or sales employees (not 
including coiiffliission)j 



A. 
B. 

e» 

B. 

E.- 

P. 

G. 

H. 



Under $i|Oi dp per week 2 ( 

Between §131 -00 and $20.0 , (id wreekly 

Between^201 .dC aaid |274.d0 weekly 

Between^275.dd and |35d.dd Weekly 

Between |351.Qd and |424.dd wecgtly 

Between $425.00 and $5dd.dd weekly 

Mpre^than $5dd.bd per week 0 
No Response .if ( 39^) 



7 fl6^) 
9 (2p) 

3 i7 m - 

2 (59S) 



21. Average monthly commission paid to '^ai^s employeesi 



A. 
B. 
C. 

D. 

E.' 

G. 



Under 
Between 
Between 
Between 
Between 



.00 per month 0 ^ 

30d.dd and $5dd.dd monthly 5 (11^) .• 
5dl.dd and SSdd.bd monthly 8 
Sdt.dd and |i,5dd.dd monthly Itt' (32?li' 
i, 501.00 and $2i5d0^idd monthly 7 ( 1 W 



More than^$2 ,500 . dd per month 1 
No Response 9 (2d^) 



e2 



23. 



24. 



ERIC 




Do^ybugive serious consi deration to a college degree 
when hiding radio station peips onhel i 



A. Yes 23 (52Jt) 

No 17 (39^) 
e. No; Response 4 



So you giv^ mpre consideratij^ degree in radio 

and television than a coll in som? other axea 

wheSi hiring radio station personnel? 



Which i^"^ 



A; Yes 

B^ *No.jMr(3iffj;^^ 

K^th|| grjala^ St consideration when hiring 
radio sf&t%d^''pe«"sonriei? 

Prof gs^a^i Broadcast lEjcfierience 
eoll«||e*'SSgree_in;Broad casting d 



A. 
B. 



2i {}*8fo) 



e. Botlj considered, e^-yally _17 _(^.. 
Di ''Netiher is 'ani-'ii|(ojc'-1;aht consideration 3 ( 
E. No.Rafeponee 3 C?^) * • 



What is Ijise one of advice you would give a 

who is ^terested in succeeding in radio today? 

Themes ^*frocB Manikger^s ^-^esponseB 



per s one 



A. 



listener . 



B. ^i^fcessiveriess . 

. W^-^/^':- - • _ • _ . / : ^ 

e . ^^^fpafc coitmnercial' radio while in 

^^''^^^^^ sain a wic^e undirst|nding of 

i> :r^mim^::fU^tB of radio. 

.to deal with 




• ■% ■ . 



(Tedicated and 

t(^^'aoce 

_ Si5*n as'-ma^ 
TsSal^ ma^i 





ru c 1 1 v<§^';pr i t i c i s m , 



igr :^ radi^^^ aci pc>sfiat>le>in 



^t"^^fl7tHin;vinove* to higget 

i. *Gedl?.:,Ss much practical experience, in brq^a^as 

;aQr'^i>psSi'ble i ^ " 



.ic career 

0 



S • 



K. ^Always desire to learn'more. 
L. : Goorperate with' your co-workers . 



Nufiber of Jwlfljd^^^^^^ 35(80^) Nper of NQn-Respondentsj ; 9(20^)' 



Stateiwhi of Entry-Level SJcills 
Hews Persohhei 



3n-air Deliver^ 



Priority Rankings ty Ifenagers 
ist 2nd 3rd M 5th 6th ?th Sth' 9th ' Idti 



feiswriting 



Typing Ability 



pefstanding of Fee 
and Regulations 



r 



Dperati"^ of Broadcast 



(noffledge of Ratings 



^ ^ ■ . ' . ' 



'3 



2/6^ 




1^ 



Production Tei5hni(jue 



Vll?5 &/23?g 5A^JJ,2/1 



Interviewing; f echhique 



15/43557/20? If/ii^ d/3? 



39j 



ompet'ttive Med:a Awareness 



1/3^ 



News Gathering Ability 



3thers- 



♦Examples .ar"other". responses listed.by.nianagersi- ."coiBinon sensei" "ability to get. 
with people j" and, "getting along with other mdividuala." ^ . •• 



9. 'ilntry-Jevel skills, for news persons 



NuiDber-df Respondentsi 38(86^) Nuoiber Qf NDn-Respontlentsi 6(14^) 



Stateijiht of Entfy-LiVii Skills 
Afiluhcihg Fer^onnfl 


' ; Priority Rj 

lit 2nd 3ff> it^^^^ 


inkingE 


6th 


_ _-_ • ^ 

lanager 
?th 


8th 


?th 


lOtQ 


' 3n-air Delivery ^ 




































Jppywritirig ;; 










if/iij 


'm 


d/16? 






1 


w h iii Tvflinff fihllitv 

tij nipiUit Xjj^J.Jig nuxiiuj 














5/1 3^ 






1/3?,' 








- - - > - 
Jnderstandii^ of FCC 

Rules and Regulationi 






03^. 


— ' .. ■■ t>-^i\ 


6/i6i 





l/S 


Vii' 




1 ■ , # 
M H ^<mm 


Operation of Broadcast 

' ErinifiiilBfit 


«W MM ■> 


20/539 


12/32^ 




rfw IB W « W 


■■■■■ if" :\ 


2/6? 




> M « ^ mU m 




(noffledeB of Ratines * 






<fc " t- *• 

f 




f/ii?i 


T/ J. 1 


(-3/8? 


■»/ W/¥ 


9/24? 


2/6? 


Broadcast Engineering 










VI 1? 

r # 


?/l8? 


4/11? 








Production Techhiq^ 




■12/32? 
















m 0 B M • 


GaflfSSttttve Media Awarsneaa 








1/3? 


















i/3r 


y 


2/6? 

— 










It- 


1/3)5 



*jExlrajii'i| responses listed by managersi .."spontaneityi" "coimnph sense i" "inteliigenfej" 

'ihterpersonal /•' 



j:^;|^V.;abite^M^ with people)" "flexibilityi" "awareness df cdiiimunityj" "ii 
^Ppj^^^fe; skills}" aiid,. "getting along tth staff," ■ ; 



.-10. Sntry-level skills for announcer^ 



.V 



\ : 



16,: 



ERIC 



■.I 



Number bf ReBjpondintit 33[73W ef 



Statement of Entry Level Skills 


ikt 2nd ;' 


I 




ty.Rink 
^th 


.ings t 
ISth 


ly Mana 
7th 


gers 
8tii 


1 

9th 


• 

ioth 


dn-air Delivery ^ 













4/12)1 


pi 




2/l5^ 












Copywriting 










5/15)! 




1/3)8 


2/6)S, 




'fc ■ 




25 w.p.iili Ty^hg Ability 










6/18jJ 


2/6jf 


%^ 








Understanding of FCC/raC 

Riil^^q ahS RAffiilatibhS ' < 








- 7 

2/6^ 


2/6)S ■ 


2/6^ 










Operation of teoadcast 
jiquipKent ^ 










C/Ojo 


















Production Technique 

r - — -1 — 


...^'..Tijt 
if, Iti'J : 










5/15^ 




Vl2?S 


1/3)5 






Competitive Media Awareness 




10/30^ 


11/33 




1/3?J 






1/3)8 


1 v. - 




iarketing Technique 








3/» 


V3?« 




»• ^ " " 


« «■ M W *i M 

< 






Others* 














U, — 1 









♦Examples of "ISier'' response# listed by managersi "desire to be a sales person)" "self- 
motivated I ".iiJsitive attitude j" "sales abilityi" "enthusiasffli" ."seiytarteri" "general 
' advertising knMedgej" and, "intell||en^^ • i'i « 



il. ^ntry-ievel skills for sales persons 



y 
; <x» 



ERIC 



statements of Charic^eri^t 
for Success (LongrTeriB 


Ist 


./ : .,P) 


riorit 


yJank! 

;5tft 


tngs b 
ith 


^Mana 

7th, 


tgers 
8th 


9th 


V "ioth 


coinniunixy xnvoxvoiDBnx 








9/2?^ 




2/6^ 


1/3^ 






hid 


AKsressiveneis 






.3/5f 




P'2? 




3/9? 




m M Mtoww 




Resnonsibil itv/DeDendabilitv 








Jl7i Ofl? 


;/9?» 




* •> H to 








Initiative/Dedicfttion 








V 




fa/"/" * 






^ to«i 


^ * M MLI* ■> ■ 


v . 

Quality of On-aif Delivery 












I*/12? 






.1/3* 


«l»M«»toiB«to 


25 .w,p.ni. Typing' Ability 






1 


m 




i/3f 


m 


mmmm 


■3/9* 


VP' 


Uperstanding of -PCC , : 
Rules and Regulations 








1/3)8 


mm MMi 








Wto to«W«*M 




Newsv^ting Ability 














3/9? 


¥12! 


^to ■» to to to « 




j\^ality of Interviewing 
V. Technique / 








to w> ■* 




2/6^ 






■ ( ■ 

J5/i5?' 


3/9* 


Qiiality,- of Production ; cs. 
vv Technique v 


■ Mi.. 

... _■ 


to M H 

- 






.Wtototo. ' 


• 


2/6? 


1/3? 


5/15? 


4/12)1 ■ 


Sffective Operation of 
BFD^aeast Equipment 








* to H ,U H to 


m 


l/3f 


1/3^ 


¥"12: 




5/15* : 


Depth of Awareness of - 
iompetitive Media 














'1/3? 


2/6? 


2/6? 




M ^ H irt ^ 







■ to to HMM^ 






jepth of News Gathering 

Ability ' : / 




2/6^ 






2/6^ ■ 


3/9^ 




2/6? 


3/9? 


1/3*" 


miingnegs to Accept 
Jonstructive (^iticism 


1 /"^^ 


M W M» ■» W 








1 H€ 




0/ 10 




1« — '■ — — 


3thers* ' ; 

• . -r- 






1 
























1 









•Examples of "other" responses listed by roanagersi "ability to get along with people 1" ahdi 
"positive attitude.";;' ' 'm. • ' ^ , - ,^ 

12; 'Success characteristics for newspersons ' ' i ' 



ERIC 



■ ^7 ' 



"Nu'mSr of Son-Re^ridentii : ioj 



Statenntd of Qhaflcteristlcs 
f5r Success (Leng^TIP. 
Jmployinent) ^Announcing ' 



1st M 3rd,, tth 





'?th^ 8th 9tH ioth 



loflmiunity Involvenient 



[nitiative/Dedicatidn 



Vl2?5 9/26?? 



mm mmm 



Quality of 0n-air Delivery 



25 w, p.m. Typing Ability 




Unaerstanding of FCC 
' ' bns 



1/3^ 



3/9)! 



5/l» 3/9si 



Ability 



1/3^ 



ffective Operation of 
Broadcast Equipfflent ' 



Knowledge 



Quality, of Production 
Technique* ^ 



De^th of JwareDess of j ;• 
HjropeiitjiVe Media, • 



iillinghesfi to Accept 
bhstructi've Criticisiii 



5/15^ 



It/12: 



•1/3?! 




Jthets* 



' .»E](anpler'of "other" rstponses lipd by .iiiansgersi "ab6ttylo"get|along with othersi^'' 



personal appearance and' pi^tahei^j" *'p^it:ve attitude aSd,- "glttingJl^ng with ■ 
other einplpesi" ' , , ft ' t; V 



i'3»; Success characteristics for anhouncers 



ERIC 



i7o 




ERIC 



of N(9h-Ri8pondeint|j: - 5(llj5) . ; 



i Kumlair of Ri ap(|fe enta i 39 jt 89^) 






- PiMbtity Rankings' by Managers 
let JBnd 3rd I »th^: 5th 












7/1 8%- 


1/3% 








3/8% 


11/28 










- ' ftnhbuhci^ 


1/395 


6/15% 


10/26: 


613^33! 






■ Saies ^ . . I 




^^ii% 


2/5^ 








- : — 7W 

■ ■ ' i 


Clerical 








9/23% 






F--^ ■ ^" ; 















^•^writlngr' and/ ?cdntinul't^g^|^^ 
. 15. Radio Positions' most. diff?cu^ 




Number of' Nqsri-Respoftdent s i ' 



~r : fMte'CLJS tat ion ^ 
eat ions- • a 


^;;,Prior 
' 1st 2h<3 . 


i t ^RahkirilEs- by' Mailafe 
3r(a 4th «5th.l 6th > : ; 


.2ngin*erins; • '■ 




i/2% 


4/10% 


9/22% 


18/44% 




i 'News / V- ■ ^ - :«t- 


3/7%-^ 


i0/2i|'? 


;i3/3??i 


4/10%. 


2/5% 




: - .- - ^ 




aif/3^ 


► 1/2^ 


1/2^ 






^aies ■ ' 


|£/24^ 


5/12% 


6/15^. 


6/15%. 


#12% 




/^Clericii^ " 


2/5% 


6/15% 


9/22% 


13/329! 


3/7^ ' 




/Others* 


.1/2% 













•Examples of "other" responses listed by Ullanagers: '*copy^ 
writing."' r '■ '■ s. ■ . • 



16; Radio Positions which^ must most frequently be filled 



ERIC 



l7 



5'- 





: . • V MISSOURI SMAIili^l 

^^■**:^^e^ smaii marek t j, • commdrcijEdL 



P RESPONSES 



^ _ . staticjn Jin the sl- 

q| Missouri ms- survey^^^ 

returned the iiistnament *f or •-a.^i[^^p^^e;'ra^ 5^. • . / : 



1 . r^'TJfed ntikber 



'•of- fu n^i ^ae 



. whi.ch' resfrondihg fflanagerB '^wfre 

•X^'. i«i!s'thaji years 5 
• 2 to 5sye^ 6 (lift)* * l 

tjj. i6 to 9 ysars 9. n7{«5 _ f 
• D--? * 10 to 15 years- lo (,10)^1 ' "-v 
i- ' i,B.'- Morfe titan 15 years. 29 ' 




2 , : 4g& at which; re sBbndents" • he cape* stat 



-^^r . A.J^ Befbre/ige 15 -5 l9?6)i' ''WMy-'-'- ^-i^.'. 
B. iietwee?! 25 "and 29 years b^^^ 25 ik6^) 
Q.*. Betweeji '30 and 3^"y#^g 0:fe^p.^^^^ ^8 ^ 



perai i manage i* » 



•••;.-!if-- 




D.^ Between. 35 andi39 yeai-s of -^g^ 9 
• E^ ^ Betweef^i .^O and ^5 year s of agC W i7%) 
i F< . Beybnd age>5 -3 (6^)- -if % • 

3. ■ Ji^^^th 5f time re^spondehts'^lliave heeaa a ^itatin^^rv^'gehe^ 
, ^ .. manager,^.; , ^ ^ -^'. -/v"'' / ■■■- -•"'^'SC^ ^ 

•|< . - Less, than Z: yt^a||16Y'' 

B. ., 2 to:^ years 

C, - 6 t o- f §eara W^f 19^) • 
D:. ' 10 to 15 years' 5 i9?5)-^- 

. More than 15^^^^':- 3^ .(•2||S) 



^. Jlespbndehts pi^imarj^^ area' of ^*ad±6 experience r prior to' 
b^cpriiihg a i^i»tion^ene^ai^msff^ - | 

/ A. S^es "1^/(31^) V " " * 

- . B; .Prbgran^ming 1.0 (1 



• D. ; Prbductlbrfi 0 



E . News 3 ( 6? 

pV- Engineering ' 4 ( 7?$)' ' ' ; • , • 

G. Bookkeepings' and AccoUhtihg.'' o 

H. Other (includes cbmbihatibns of above areas) : 18 



5 . __^tendance at a cb 

Attended - U^ M^^) 
B. ■ Did hot •attend " 1^*^ {26%) 



liniver^ityi 



♦The first" hUmber is the total ^humber^jof^m 
as indicatcstd ^ while the second numberM.s the percentage that 
huirieral represents * : • : > _ * • . ^ • 



ERIC 



r 



6 . Descsripti'ons ' of spohding manajgeri * higher educa^igns i 



A. ' S'iS^y .^^'bto^^ %nt no degree earned • 

Lsge study biit np degi^0 earned 5 
G.. TWcfii^i.r brdadcsasting^BajaBed ^ 
iar degree earned (6?g) 1 
■^■fE % -'FBur^yjar brbadcftating <tegree earned 



if^: ^ - -^rQy^;;^fc^-^Qgjj.g^Q^ earne(|i«^l6 vt^09f)"~"~~" 
■ W-" S.' firaduafe 'degree in broJIcapting earned 
" C"T H* Graduate dSgree eiaiiyi 1 (^^) 



Graduate dSgree 
I. . ; iEr SadUat e s t u dy but 
J . ' Wo Response I5 '(^t 



is-dvanced deg2*tfe e-a^ 




{51% of responding iahagers flfth^^ .c 
« ducat ion ha a bachelor's: degree, or better"*); . - 

7. eid -your cpllege e^Ucatibn. benefit your radio ciareer? 



ii Yes. ^5796) ^ 
jB.^ No (139^1 • 
e. No. Response 16 (3095)- ^ 



'6.^^ Number Qf full, time empXby^e^ on staffs o if* responding 
s.tatiorv^genpral managers ^ , radio «^stationst ... i 



V ' - 



vBV 
. C. 



Fe were than persons * 3 ( 6?6) 
5 to persons 32 &59^J 
1^4- to 2if ^persons .lif :^ 
■^-t^I^^^^^^^^ persons 5 



Questions' 9 



6u^ 16 ^^e «tijiimari|gd in following pagSs 



Average wdlikiysa3.8pte,s for engineering employees t 

A. ■ tJnder |l|0iQb p^*v^ek Til7§) 

B. V Between . QQ*> agd" |200 i QQ we efel^j- 

C . Between #»0i • 00 and i)27^ -. 00 weekly 

D. Betw^fen B275.-0O and J>350.OO-5weSfcly 

E. * Between 'a 35 t^S.O fcd i5^2ifiQO weefcly 
F(. Between ^i^Zf.QO said $500 * 00 "weefcly 
S. More than $500.00 per >e@fc 0 
Hi " No- Resp bn^e^ 11 {ZQfo) 





18. Average weekfy salaries for news emplqyees: 



A. 
B. 
C. 

D.' 

E. 

F.- 

G. 

H. 



Under $150*0.0 per week 6/ (11^) . • 
Between |l5f^.O0^d |20Si00 wejefciy 
Between. §201 . 00 and . 00 weekly 
Betweepi |275i00 ^fflid {)350*00 weekly 
ijela^pn $351.00 and .ai|-2ij'ieo weekly 
^it^en^$^25rOQ and $500*00 Wekl^ 



19 (35^) 
22 (ifO?Sk) 
3 ( 6?5) 
0 
0 



More th^ 
Response 



p 00 "per week 0 '* 
4: . (791) ' " ' 



19. AV€;ra^B:.iwee^ salaries for .jjjKiC) 



-A. 
••. B. 
G. 

E. 



employees i 



20'. 



S. 
K. 



■ Hnder $150 tpOLper w^ifc 5 (9^ 
^^etwien ni5i*00 and $200.00 w< 
Between U2gl .00 arid s^?^. 00 we 
Between 55275 '00 and J35py00 we 
.Beiyfeeifcj ? 35 1^0 Q 

BS tweeri ;$ii'25 » 00 an6 $500100 weekly 
More tftfiSi $500*00 P^r we ^fe 0 
NovResponse ' (7961 




Average weekly salarie (3 f^r ia^Les e^ 
including . colpiSs^^ ' "fa 



A. 

Bs 

D. 
E.; 
F. 
G. 

Hi 



Und^ri^i :^0"i 00 :per 
Betwe^ri^ 




200 . 00 *weekly if (3195) 



00 weekly j' |i^'5 ' ,^pr 



rrso aiHB350 weekly 

Between $351*00 aiTO^42%O0 weekly 

^tween^/j'E^iSQ an weekly 1 

mre thmL $ 50®s 0 0 per we efc 0 



; 21i jiveMtge- monthly cbSiMssion' paid .tcT s employees i 

Bi Betwe&i^ MB^gg ^ and4$S00 s 00 mbhthly ;, 10 ir^^ - 
' * Ci . Between iMHI^ {5e00i00 montfti^ 4i^^S0^Jf ' 
D. ' Beirweeh ^laPrafe and ai , ^00 > 00^mQ^|feKl.T (33^) 
E i Between |ty5P**S0 .in^l^ $^^|00 . 60 moStfii^il|itl^X 
n • ;^ Bio^ th^ f 2 , 30 0 i 00 ^'pe r? inontft. i, ( 2^ ) 



No Response 5 3 ^ 



Do you give s^^ous corisj^deratipn to a . colle ge 'degree or|^^^^'' 
vSien hiring radio ' station persbrffiei? .> _ : . r.-ife^ 



23. 



A* Yes 2B \Hro7&^ 
B. -No'- .28 (52^) 

Do_you give more ^^^sideration to^ college dfl^ee in 
radio and televl^^^ than^^^ college degree ''in/some other 
area 'when filling radio station personnel? ; 

■ . i ■ 

A. Yes 23 (A3?S) 

B. No 31 'i57%) 




24 i 




Which is given the greatest cdhsideration vdien hiring 
radio station personnel.?^; ' - /' ^ 



Ji^j%j:f^q^s^ 28 (52^5 * 

f, € I Botfli con^ (jfslj^ V • - - 

' i). Neither 'is an important eonsid^ration Ji^^ (7^)1 ; ^ 



25,^ JBtet is the -bhe^^piece of mdviqe vybu^wbuld_givS a person 
.y}J^'^^-^viho^ is irrberested in suceeedihg in radio . 



Theme a frc 



* Re s po nses 



Av^ Ge't vtork expe^rence at a cbmmercial ^ZTK^ stati6ft 
while ip college, ^ 



■ ife ' Be ^dedicated to i^Sl* job. 

C. Ge-^.exjperi fa:c^6ts 6f:^r^tb 

v^U D- ^B^ willing l^d ablg to- wbrk ^ 



r. 



co-workers. 



.2. Gatk a;-: college de 



in qiai*keting.- 



f^. a *'two-year ^ v:xJcational degree in brpadcasting ; 



^ 6i ■ ; Be <^illlhg tp- acbep* criticism . 
H; ^^;Alv^yB>aeslr0 to ifeam mpr? . ; 



si _.. 



I . - '^specif Icf^career goals-^rri. 
J .^^^Gj^i ^Jbrpa4 ^ts college de^^re^ 




* ■■■ 



'1. ■ ■■■ 




ERIC 



,. .. -Z^* 



Huifiber of Respphaentsi. iB(89^) Nuiiibw If Non-ReipondentBi., 

- - ... . . . . 2 , ■ ■ *' VV ' ,' 'i' — 



^^tajb8iiie.nt of ..|ntry|ievel Skills 




es of "other'" responses listed by i|ina|ar'^i •. "-lihital "accuracvi 
eommunif awarmessi" "accpr^^^^^ " ■ 



9. Sntry-level sfcilis for news personnel ■ : . . , 



■n, - 



Nuiaber Of ReSj^dentgi ^ll^i) Nuiber of Ni)n--ReBporidefltBi;:'7(13^) 



Stateiiient Entif ^LmiI SillB 
Announcing rersofinei ^ , 


ist 


Cm 

> 


'ir>A 


Ity R£ 


innng{ 


J oy w 


anager 


B 

oxn 


» • • ■ 


* 


}nrair Deliverjf ' 


32/665 




















y 
















ii 


Cofjywriting ' ^"''"■^ - 








m 








5/11^ 


2/1? 




25 w, p • fe". Typing Abittty 






1 HP* 


( f 




f 






t/t9)6- 


'' . » 


Jnderstanding of -FCC 

Dill AO £ivii) Di^i^lll i^nd 

nuies anu iteguxGiuono 






10/Et? 




?/# 












Iguipient , ' 


1 




10/21? 






2/^4^ 


■ 

-J 


Mm H MM 






knowledge .of Ratings 


Mm 






3/6^ , 


m 




4/9^ ' 

Iff 


7/15SS 


11/231 


!3/6^ 


Broadcast Engineering • ^ 


M « *f PVM 














9/19^ 






Pr^di^ction fechniqlie ' 






!15/32i 






m 




■1/2^ 






r—lip ^ f- ^ • 

t!oinEi6titiv& IdBidia Awarehfist 














L\jf Cifl 


-f 






mt^' f 






i/2!i 






■1/2^ 

-=3 


If 









1 

»__ 



/ 

od: 



: ■ »Exan$les of •''itheri^^ listed 
iir motivaMq.n;" "^er^ffirawafe^lssr': "aMlity to 

t t- r ■ " 




cb-wbrRersj" "leif- 
worlE and manage^ 




..._. ievei sjciiii for announcers 



-';<,• 



4 



f 



Via 



7 + • 



ERIC 



'4^ 



i 





SWuent of pry Lfer Skills 
Sales. PerBpSfiei* 



in-air Del|yery 



' *|xaini)les of "other" i^.sponses listed by i#agerBi "a|pearance and'||iM:dei|^e ) " "desire t)) ^ 
..achieve success)" "desire to seyai^d lublic relations aMlityi" "ak'iipy t 



•lis :Sntry-lev*el skills 
\ 



persons* 




V 




■ i 



.Number of 'RespondehtBi 



Nuiiiber of Noh-Respohdentst , io(19^j 



for Success (ijong- Terra 
cinpioyiiidnt) ri6ws rersonn6i» 


ist 


2nd . 


Pi 

3rd 


'*lorlt 


V Rank 

5th 


6th , 


\r Mans 
?th 


ifi!6rl 
8th 

— ! j_ 


1 

9tfi 


m „ 

< 


Coiiiiiiuriity InvDlveraent . 


y/n 


..,..1— 




3/?l 




V9)< 


5/l« 


V9? 




3/7^ ' 




)m 


Jin 




7/16^ 








2/5?»^ 






KeaponBiDiiiiy/uBpenuaDirix 


IV32/ 


)ll/25^ 








A Md 




3/7^ 




1/2^ . 


Initi,ative/Deaicatlon 


to/23? 


!lO/23^ 


■3/7^ 




7/16^ 


3/7^ 






J 7a ^ 

1/2^ 




yuaiiiy oi on-air tieiivery 


5/1 y 




0/14^ 


0/14^ 




tliAi 

5/11? 


^ l td 


'iltid 


*il^d 

in? 


6 l td ' 


25 .w.pim^ Typing Ability 














¥% 




¥^ 









- — - 


Understanding of PeB 
Rules and Regulations ; 












,l/2?j 


if% 


m 


1/2^ 


9/20^ 








■ '■ 

Newswritirig Ability 






11/25! 

/ . 






3/7f' 


il% 




i/2j5 




l^uality-of- Interviewing 
Technique 




l/qo 


n^a M M H 
















Quality of Prdduction 
Techhifllil' 












2/5?« 






■ w 


i '__ 

3/7i 




• 










yfective Operation of 
feoadcast Eauipineht 






l/2fo 


m 


3/7)! 




l/2f» 




Sf7jS. 












Depth of Awareness of 

>>Ulll|^v bX live jij^uxa 




|l/2?i 




* i 




r 

r 


1/2)5 






J/i8^. 


)epth of News Gathering 
Ability 




6/li|?S 

» 






5/llf' 


5/11^ 


1/25^ 




!3/7^ 




(illinpss to Accept • 
yonstfuctive Gritieisra 














5/11^ 


2/5^ 


3/7?9 










Others* • ? 


























■ ^ 













*ExaMples of "other" responses listed by nianagersi None 



12; Success characteristics for news persons 



ERIC 



NiiDiWr bf lespondentsj; ilif(8p ' Nuiber of p^^^ 10(19^> 



SlatBinents of . Characteristics 
fdr.Success (Long-Term 
Jiiipibyinent) Anftdunoing 


\ ; , ■ ■ i 

isX M 3rd 


PriSrit 
«h 


y Rai 

jth i 


in^s of Maiij 
6th 7th 


8th * 




ioth ' 


3oiiiinity Invdlveiiient * ^ 












10/23 


l3/?jt^ 








Sggressiveiiess 


f ' 










6/llf? 


ia/21^ 


1/21 






Responsibflity/DependaWlity 








8/18?. 















initiative/Dedication ' : 

- — ■ '■ (i .^1' — ^ p 










id/2i^ 




3/7^- 




i 

Mm m mm 




Quality/of bn-alr Delivery 


19/1»3) 


'film 








+^ 


W 








25. w.^iin.. Typing ,^!5ility ' 




L 














m 


m' 










■ 


,i_ 


-IF 


Understanding otEee 
Rules and^Regulations^ 




^ 

1 


— ! < 


> 

- 


3/7? 


- 




m 


* 




Gopywriting Aibility. 






m 


i/2? 




— 


i/2? 














--- ,. .1' .'..J. ^— — 

Sffgctive Operatidn of 
Broadcast^Eqvfpiiieht 


1/2$ 


2/5? 




?/l6!i 






^3/7? 




m 


l/2j{ 


Broadcast 'Engineering 
'.Knowledge 




i/2!( 


MS 

4 






— r 

— 


V9? 




¥% 




Quality of ,Pr|ductidn 
' Technique! 




e/i8« 




3/71 


rim 

■ f 


3/7? 

^ \- 


3/7? 








Depth of Awaireness of 
Goinpetitive Media 


1 ' 


J 


1/2^ 




■1/2? 


■T 1 


1/2? 


5/11? 






ffiiltngness fto Accept 
Constructive Gritieisiii 


i fifo ; 




■y/n 


5/11^ 






1/2? 


)/(? 


— 




jtners' ' , 

' ■* . 






\' ■ 


1 -^^ 































— ' — — ~^ . . — ^ ^ I 

• . *Exaiiiples of "other" responses listed by managers 1 "good attitude 1"- and, "spontaneity and 
■ . crea^tivify;" ' ' . ' : ■' ' . ' ' 

. :'' t3,^\$uccess characteristics for ™ IQ'^ ^' 



Nuinber of Respondents. WW Number of Non-Respondehtsi 12(22^) 



Statements of. Characteristics 
for.Succfss (Long-Term 
mp^oyment) Sales Personnel 



ist 2na 3rd 



Priority Rankings by 

jth 6th ?th 8th ^th lOth 



omraunity Involvement 



1/29J 



li^gressivehess 



Responsi 



Initiative/Dedication ' ; 



Quality of On-air Delivery 




Understanding FCC and PfC 
Rules , and Regulations 



2/5?6 



13/3 



opywritmg 



ffective Operation of 
Broadcast E quipment : 



Quality of Production 
' Te( 

Depth of' Awareness of 
ompetitive Media 

tfillingness to Accept 
Cohst ructive Criti cism" 




Creativity of Marketing 
Strategies and Techniques 



5/12? 



7/17^8/19? 



Knowledge of Current 



5/12: 



5/12' 



. others* " 

■■J 



J 



i *Exafflple_s of "other" responses listed by managersi,^:"understanding retail business i" and, 
I * "collection skili's.'' } i ^ '. ; 

ERIC Success charraristics for &es persons ^ - .IBi \, . • 



Number of Respondents i 5Qi43%) 



Radio Station 
Vocations 


Prior; 
. lat 2nd 


Lty Rankinga by Managers 
3rd 5th 6th • 


Shgiheetring y 


12/2 if 91 


16/32% 


8/1 6?g 


lb/20J 


'A/B% 




• News 




13/26 


l22/i*-4: 


S6/i2^ 


3/^%\ 




Announcing 




\5/^0% 


15/30! 


621/425 


i3/iQ% 




Sales 




13/26: 


53/698 




1/2% 


X 


eierieal 


1/2% 


l/2?6 




11/225 


;3V68? 








Others* 



























♦Examples of "bther". responses listed by managersi None 



' 15. Radio .positions most difficult' to. fill 



Number of Nbn-Respohdehtsi 6(11^)^ 
' Number of Respondents t if8(89^) 



Radio Station • 
Vbcatidn& 


Prior 

> Ist 2nd 


Lty Rankings by Managers 
3rd ifth - 5th 6th 


Engine eririg 




3/6^ 


3/6^ 


12/259S 


23/^*8^ 




News * ^ 


3/6^ 


13/28^ 


11/23^ 


11/23^ 


3/695 




Announcing 


'25/53^ 


12/255? 


7/15^ 


.1/2^ 






Sales 


17/35^ 


?/15^ 


16/33^ 


6/13^ 






Clerical 


1/2^ 


L 1/235^ 


^105« 


I 1/23^ 


L5/29^ 




d timers* 


I/29S 























♦Examples of "other" responses listed by matnagersj "very ' i 
little turnover." ^ 1 



16. Radio positions which must be^ost frequently -filled 



I' 




WISCONSIN SMALL MARKET RESPONSES 



Every sSall market , commercial radlci ' station in the state 
_of Wisconsiiri was surveryea (98. stations) and 65 statibhs 
'returned the instguttrent for a respon ses -rate of 



; •;< In whlch responding managers were engaged i ' " • 

' A. Less than. 2 years 6 4 \ • 

.": , B; 2 to 5 ysars 5 ^ 

. • • ' j C.* ;6 to 9 years 7 ' 
, * 5. 10 to 15 years 9 (1^?6) 

E. - More. than 15 years 44 (6^?g) 

.2. Age at which respondents, be eaSe station/general manageri 

A. Before age 25 5 (8^) . . " • 

B. Between 25 and 29 years, of age 13 {20|!l) * : , 
0. Between 30 apd 3^ years of age 20 (31^3 

B. Between 35 and 39 years of age 14 (229S) 
{ , * .E. Between 40 and 43 years of age 3 (JjS) 

F. '. Beyond age 45.- 10 (ISJS) / 

I - - ' 1 1 

___»_._ _ • ' _ _ 1 

3- Length of time regpohdehts have been a station/general 
manager: ~» _ 

A. Less than 2 yeai's 9 (1^5*) ' — 

B. 2 to 5 years 15 (23?5) 

C. 6 to 9 years 13 (20^) _ • ' 

D. 10 to 15 years 15 ^2395) ^ ^ . >* 

E. More than 1^ yegtrs ' 13 (2095) ' ' 

-4-. , 'Respbhaents primary area of radio exjperiehce , prior to 
beeoMng a stati oh/ general manageri 

A. Sales 20 (31^) J - ' ^ ^ 

B. Pro^aimftihg 8 (12^) • * ^ 
* • Ei Ahhbuhdihg 3 (5^) . 

B.-" i^roducti^h 2 (39Sr , : ' 

E? News -3 (5^) ^ . % 

Pi Eftgiheering 3 (595) ' ^ * 

S, Bookkeeping and Accoxmting jt (6^) ^ 
Hi Qther (includes cgmbinations of above areas) 22 (3#^) 
* ^ " * • . • 

5- Attehdahce at a college/university: ^ • 

V . ^ Ai Attended 48 (7^^) - - ^ ' 

B. Did hot attend 1? (26^) V - . 

- __ _ _ . _ ■ ^ ^ * . .. t • • , q • ■ - ' 

♦The ^ first number, is the total number of mmageta resport'd^ 
as indicated^ vrhile the second number is the * percentage that 
lluraerfiLL represents i - • . 

■ ■ • ' . • ■ . ' ^ < ■ ' ' ' ' 

ERIC 



- a; ^ 

- - - . - - - ^ -. . i 

Descriptions of responding managers ' higher educations t 

•A. Study iri broadcasting but no degree earhed_ 5 (8^) 

B. Some college study but no degree eaxlied 1?^ (26jC) 

e. Two-year broadcasting degree eanied ^ ^ 

Br Two-year /xle^:^e^-ea3naeja^=2-( 3^ 



\ 



1 B. Pbur-yefiup broadcasting dag^ 2 (3^) 

* F. Pour-year de^eeieetrhed If (29^) 

S. Graduate degree in" broadcasting^ eaiirod 0 

H. Graduate degree earned 2 {3%) • - 

i. Graduate study but ho adyancjed degree ei^rhed 2 (3^) 

Ji No Response 16 {Z5%y ^ 

j__ : __ __ _- _ - 

• (38?6 of responding^ managers with a college or university 
educatibn-have a bachelor *s degree or better*) ^ 

.•7; Did your college education benefit ybxj^ radia career? 

A. Yes 36 (559^) . , ' 

B. No 13 (20^) 

C. No Response 16 (25^) 

8 . Number af full time employees oh staff s o^f respohdihg 
station/general mahSgers V. radio statiohSt . 

- ; • * 

A. Fewer thsin 5 persons * 2 (3J6) * 

B. ' 5 to 13 persons, 38 (58?^) ' 

C. 14 to 24 persons i6v(25^) 

D. 25 to J?d_ persons 9 (14^) • 
Mor§ than 4b persons 0 ' 

Questions 9 through 16 are summstrized ih followxftg pages. • 

17. Average weekly sal^trles for ehglheerihg employeesi 

1 . 60 per week id ( 15^) 



A. V. Under v . 

B. Between ll^l.QO and $200,00 weekly ll < 

C. Between a20i.dd and 55274.00 weekly i7 ( 

D. Betweerj {)275-00 and {>35b.bb weekly 13 ( 
* E. Between jq5l.bb and {>424.bb weekly 5 

F. Between $425.00 and $50b.0b weekly 0 

G. More than $5bb.0b per week 0 • 

H. No Response 9 {1^%} ' ' 

ii8. Average weekly salaries for news employeesi, 

i A. Under $i|0.00 per week 3 (596) 

B. Between 5)151.00 and $200.00 weekly 30 .( 

C{' Between^520i .00 and $2?^.0b weeklj^ 21' (32%) 

D. Between "5275.00 and .§350.00 weekljT 4 (6^) 

E. Between JJ351.00 and |^2^.bb weekly- 2 (395) 

F. ^ Between $it25.0b and $500.00 WPkly 0 

G. More than $500.00 per week W 

H. No Response 5^ (8f6; 
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1<9' ftve'ragi 'weiitiy salariei for announcing empioyeesi 

A. < Under $1 50^09 per weft!: 5 (8^) : ; . ^ 

B. Between {|15X. 00 ahd $260.00 weekly 36 Wfi) . 
e. Between:,IJ^01. 00 arid 5J2?^. 00 weekly 22 (3^*^) 
B . Bet weeri i^75j 60 and i 1350 • 66 mei:l y ^^^^) 

~ EV Betweeri* { f351'*66 and J |52r.TO^ekl^- 1 (2%) 
P. rBetwe)^iti 51*^25*00 arid $500.00 weekly 0 
6. •'SIbre tftaft' $560.06 per week 6 
H. *Nb Respbrise 5 



e^5 



26. 



Average weekly seklarie^ for sales emplbyees 
includihg cGmmfssibn) i v ; 



(riot 



A. Urider $l|e.e6 per week 16 (25^) 

B. Belween {^51. 06 and $260.66 weekly 
G. Befweeri 55261.66' arid ^2714'. 66 weekly 
p. Betweeri 55275.66 'Snd n350. 66 weekly 
E. Be tweeri" 55351.66 artd {542i|'*06 weekly 

Be tweeri .$425.66 smd $5^6*66 weekly 

G. More than $506.66 per weifc 2 (3^) 

M. No Resp*nse 13 (26^) • 



18 (28^) 
10 (15?6) 
3 i-5%\ 
2 i3%) 
1 {2%) 



I 

22 . 



A. 
S. 

e. 

Q. 
E.- 
F. 
G. 



21. Average monthlj^ cbmmissibft paid to sales emplOyeesi 

Under^$366.66 per moSthVl (2??6) 
Betweeri $366.66 and $566.66 mbhthiy "11 (17^J? 
Betweeri 55561 .66 and $866.66 monthly 16 (25^) 
Betweeri 55861.66 and, $1 ^ 566. 66 monthly ' 26 (31^1 • 
Betweeri $1,561*66 arid'.$2,566.60 ponthly S? (1^^) 
More than $2,566.66 per _morith 1 (2^) : - 
No Response 7 (11^) ' ■ 



Do yoiu give serious consideration to a cbllege degree 
wheri hiring ra^o station persorinel? * 



A. Yes 26 (46^1) 

B. No. 36 (55^)" 
C» No Response 3 



23. Do you j^ve more corisideratiori to a college degree in 
,^>radio ana television thdn a 'college degree iri sonw? -other 
Vi are a- when" hiring radi o station persormei? 



A. Yes 26 (J 

B. No 36_(55^) 
vC, No Response 



3 V5%) r 



24." 



Which .is given the greatest consideration, ^eh 
radio- station Igrsonnei? , 

i y^. ■ - 

A> Professional Broadcast Ixp^ 42 (65^) 

B^ ..College Degree in Broadcasting 1 (2p5) 

C. ' Both considered equally 16 \%^\ y . 

D. Neithe^ is an important consideratiph 3 (8^) 

E. No Response 1 (2^) * " - . 



ng 
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^ \ ■ J' 

»#hat is the one piece of advloe ypu woul4,_giYO a perebn 
who le interested in succeeding in radio today? 

) - - * 
Theme e- Sr^m Jlanag€^^ - ^Re^ponaes 

' ^ 7 

A. Be self-motivated. : - _^ i:^ 

B. Specialize in a specific area of radio, If you 
de$ire to move to larger markets. 

d. Work in a variety of areas. of radio in sm^.11 
markets. , . 

■ % ___ _ *__ •_ 

D. Get a degree in humanities and social Science with 
a «iinpr in business or broadcasting. 

E. Ge-^ a liberal p.rts education with a minor in 
broadcasting. 

_ • _ _ _• ^ . _ 

F. . Gain experience at a commercial radio station 

while in college. 

G. Gain experience in all phases of radio, 

H. Get a college degree in business or marketing. 

. - / - 

I. Be willing to accept constructive criticism. 

_ • _ . . _r _ ■ 

J. Set spNBcific career goals. > 
K. Always desire to learn pibre. 
L. Cooperate ■ witl:i your do;;-wdrkers . 
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Ntiiititr of Respondehtsi' j$(9lj() Ntiiiiber bf Neh-Respdentei i\fjt) 



S.tateBent of £nt?^-Leyel Skills 
♦ Hews Perstainel 


ist . 


2nd 


Prio 
:3rd : 


rity R 
*th 


anking 
5th 


Bbyt 
6th 


bn&gei 
7th 


•B . 

8th 


91 

Ah 


lOtt 


V ' 

». 

i 


jn-oir ueiivery . . 






It/ CTyl 






t 


1/2^ 
















^ewawritini 


tl/l9* 

• 






i/2i 




m^m mm 


l/S 








^S w^P-n- Typing Ability 












7/121 


m 


iM 




|/12> 


Jhderstahdihg of FCC * * 
Rules Sid Hegjlatibns ' 

4 '. L_ : 








3/si 




10/17! 


112/20) 


ao/i?! 


l8/liD 


tat 


Operation of Soadcast 

liC[Uipi8BnX 


* 










1 
















1 


1.5/29 


Jii/i^ 

4- 


'7/12)5 


2/S8 


f • ' 




vnowieoge oi natings 






1/2^ 








1/2^ 




12/21 


|523/'l 


• < 






2/3^ 


2/3^ 


3/5^ 


15/29 






n /a 


2/3^ 


1/2J 








i A' li fid 


19/32) 




13/22? 


'3/5^ 


Z/Jf 


1/2| 


2/3* 


Conpetitive Media Awareness 








2/3^ 






6/10^ 


11/iii 


fl2/2l 


p* 


News dithering Ability ■ 


22/3?5 








m 




3/5* 








Others* ' 




m 


















> 


■ ■ » 
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♦Exaniplea of "other" responses listed by iiianagersi "accuracy)" "ability to take constructive 
critMsmi" and, "reaiiing aM^^ ' - : , ' • 



9. 'Mry-level skills fop news persons '• 



I 



.J 



1 • 



Number. of Respondentsi 56(S6^j . MW of Non 



Statement of EntpJ-Iievel Skills 
Ahribuhcxng |er3onnel 


. Priority Ra 

1st- 2nd/ jrd 


UlMllgC 

5th 


1 bv 1 
otn 




a 

9 

dtn ; 


Vtn 


luxn 


Dn^air Delivery 


52/931 




i/2i 




_ 








• 


















Jopp'iting 


• • ** 


■ 1/2?^ 


:m 






12/2 






1/2^ 




— — — 

2-^ w.D.ffl. Typing Ability ' 


H M m M M I 








Mi 


6/11 


jli/20^ 




1(^18> 


i/2j( 

f : r 


Jnderstandif? of. FCC. , 
Rules and Regulations 




2/it^ 


¥% 

If ^ ' 


16/29^ 


12/21^ 

) 


3/5)! 




/ - 

m 


l/2j{ 


K 


All n «^ 1 J- 

Operation of Broadcast , 
fiijuipiiient 






18/32^ 


6/11^ 




1/2^ 


M M « 






it 

— "— 


Knowledge of Ratines ■ 




2/tjE 






3/5^ 


6/iil 


56/1 ijl 


ii/2( 


i^te/i[ 


M/^)i 


Broadcast Engineering 






i/qi 








10/18^ 


5/lij5 


10/18^ 




Production Technique 




ia/32? 


20/36J 








1/2?S 








uUlijpc ul tiVC nlwuia nnciiwiiwDD 






l/2?5 






7/1 -3* 
il ^ji 

1—4 ■ 




y/ If/ 


! 6/i l? 

f yJj ^ If 




— ■■ r ' r 

Others* 

, / — — 1 




2/l»^ 


1/2^ 






1/2^ 


1 














I i'l I 





♦Examples of "other" responses listed by liianagersi -"good judpenti". "educational" back- 
groundf" "ability to reaqi" "follow directions i" and (-"production delivery." 



10'. Entry-level skills for announcers 



■ir'- 
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. I . / ■ . . ... ' ' - . .. • 

Nutor of Re8p5ndehtBi 58(89^1 fiNuierof.Non-R^spe^^^^^^ ^(1 



I 



I V 




Statenent of. Entry Level Skdlla 



Priority Rankings by Mana'gers , 
Ist and 3rd' iftL 5tfi; ?ih Jth^9tSv iOth 




knowledi 

and appearance . " 



11. 5ntry-level' skills for sales persons 
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.1 



er ef ResporidentBi; 5W%) Niimber of Ndn-Respohdehtsi 



Statements of Characteristzcs 
f£)r:Succes§ .(LDng-ferm „ 
Personnel 



Cbiiiihiiy Involvement 



Aggres8ivene4 



1st' 



Priority Rankings ^ Managers , , 



y 3ra *tit *,Sth 



7th ,m 9th leth 



2/H 



Responsibility/Dependability 



Ininative/Dedication 



Quality of On-air Delivery 



25 w.p.m. Typing AbiU§ 



dr^derstanding of FCC ■ 
Rujes;and Regulations 



Newsciting Ability 



Quality gf_Interviewing 
j Technique 



0\ 



Quality of Production 
Techni que v 



2/W 



Sffective Operation of 
Broadcast Equipment- ', 



Depth of 'Awareness of 
om|etitive Media 



3epth of News Gathering 
i . Ability 



5/9^ 



7/13^ 



UUingness to Accept 
onstructiye^ Criticism' 



others* 



^Ixaiipies of "other" responses listed by raanageriii "ctedi'biiity of presentation 



1/2 



StateiiientB of. Characteristics 
for Success tJong-Teriii 
SiiipleyiDeht) iihhouhcihg 


i; Priority RariS: 
Istt 2nd 3rd iJth.J Sth . 


iiigs of Hani 
.6th ?th ' 


oth 


9th 


10th 


Soiiiinity ihvoiv«iBe.ht 








6/iij!- 




6/11: 


WW 


d/11^ 


8/15^ 


1/2? 


Aggressiveness 

• > 




2/4)8:' 












6/ll?S 


3/6)8 , 

1 


3/6)( 


5/9?' 


Responsibility/Dependability 


15/28? 






t/7li 







l/2?5- 










Initiative/Dedircation 




ift/lQ? 




5/9?_ 








3/6j5 


1/2? 


1/2?' 




Qualify of On-air Delivery 








5/9^5 






















■ -- i ■ ■ " 

2) w.p.in. Typing ADiiity 










1/2!? 










7/7? 


llhrtSrQ+arirti riff hf Pf!fl 

Rules, and Regylations 


1 


1/29? 


1/2)! 

1 ' 




3/6)S 




7/13? 






0/1 ;/» 


nnnvwritiriF Abilitv ^ 








2/4^ 


M m " ■ 






P? 


5/9? 


V?? 


> 

Jffective Operation of 
Broadcast Equipment 


i/2?j 


5/9^ 


t 




?/i3^ 


ii/20 


^*/7? 

1 


6/11? 

• 


,i/4? 


2/I^? 




Broadcast* Engineering 
Knowledge 






1/2^ 


2/4^, 




— n-' 

l/<2jS 


2/4? 




5/9? 


1/2? 


Quality of Production 
Technique 




5/9fa 


6/11^ 


8/15^ 


8/15S! 


8/15^ 


2/¥ 


2/4^ 


1/2? 


2/^ 


D§pth of Awareness of . 
GflDipetitive Media . 












3/p^ 






3/6)8 


8/15? 


1 










— — — r — — 

Sillinaiess to Accept 

nonstructive Criticism 






m 


5/^jl 




8/15? 


ro/19: 


56/11? 




3/6)8 




Others* 






■ 


r 






1/2? 






: 






- 

















♦Examples of "other" responses listed by managersi "ability to relate to listener." 



13. Success characteristics for announcers 



NuDifer of Rbpndentsi 55(8iJ^j Nuiiiber of Rbn-Rep»^ , .,. 



Statemehts of GharacteriBtlcs 
for Success Uohg-Term 
SipioyiDent) Sales PersdhheL 


* 

XBX 

r ^ 


9nA 

cm 




pri 


.oyity 


Rankii 
6th 


figs by 
7th 


Managers 
^8th 9th 


' loth 


■ 1 

, k t 

Soliijnity Invdlvement 


¥^ 












m 
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M«M ■ 
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Aggressiveness 
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m 


MMM«I MM«* 


Responsibility/Dependability 


11/20 








5/9?^' 






1/2^ 
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m 
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M M M M ' «p M 


m 


m ■ 


5/9* 


Understanding FCC. and FTC 
Rules and Regulations v i 


* ^ ■* 




t W Mb MM 


1/2^- 




1/2^ 


l/2)( 




>/77» 

« 


10/18)! 


]opywriting Ability 








5/9^ 


W 


2/i^9S 




5/9* 


5/9* , 




Effective Operation, of 
B^adeast Equipment 








/ 

-L 




- • 




m 




3/6jf : 














Quality of Production 

ieCjliliqtiB V 




M M M Ml «• 1 


■ 1/2^ 


M M MMM« 


M M Mm M 






l/2j( 




5/9*. 


Depth of Awareness of 
Inmnetltive Media - 


1/2 






— 








8/15^ 


mi 


1/2? 


tfillingness to Accept 
Constructive Criticism ■ 


1/2^ 








m 


m 


■■n% 




9/l6f5 


m 


Creativity of Marketing 
Strategies and Techniques 


6/11^ 


5/9| 












3/6? 


VMMMMMM 




Khowiedge of Current 
Market Techniques 


6/ii^ 


6/11? 








8/15^ 


m 




3/6S8 




Others* ' 










— 1 













♦Exawples of "ether" respprises listed by managersi "proven sales success^' ^^^^essipnessi 



Number of RBspondentsi • 61(9496) 



Radio Station 

y orations — ' 


Priority Rankings by Managers 
tst 2nd ;3rd Utft 5th 6 th 


Engineering 


18/30^ 


5^ 


\10/±6f 


i9/i5^ 




w » » » » 


News 




23/38? 


;29/§8? 


; 2/395 


1/2^ 




Announcirig 


5/8^ 




12/209 




; 6/109! 




Sales. • - 




11/18J 


;7/ii^ 


m% , 


3/59S 




Clerical 








10/169 


42/699 




— « — . 

Others* 



























♦Examples of "other" responses listed^ by masiagerss None 
13, Radio^ positions most difficult to fill 



J 



Number » of Non-Respohdehtsi 5(8^) 



Number oi* Respondents i 60(92^) 



7 • ^Radid Station 

Vocations 


Pribr, 

lat — 2nd^ 


£ty Rankings by Managers 

3rd. 4th. 5th .6th 


Engineering 


1/2^ 




3/3^ 


18/20^ 


3V5796 


« M ^ • • ^ « 


News 


l/2?g 


10/179 


27/43^ 


i.4/i5? 


■4/795' 




Anno'uncihg 




12/209 


3/5^ 


2/395 


- 

-i4- -- 




, Sal,as 




21/35? 


11/18^ 


9/15^' 


3/595 




Clerical 




15/2f 




13/2298 


14/^39? 




,dthers» 

^ -^—^^^ 










'7" 


■ . ir 



♦ExISpres of "other" responses liisted by .mangers 1 fohe , 



16. Radio positio'hs which must mos% frequently be,.;_f^lled 



APPENDIX F. 

r ■ 

MEDIUM MARKET RESPONSES 



•^0 ■ 



r 
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7 



0 
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HBDIUH MARKET J^SP0NSB3 



go3. gL faaio itfction l i^. Illlftol »^ 
Indiskniti Ibwi^i-HiaBOui'i, aiid^fi^iaxiin waa lurytytd 
stfttions) in^ ^^Btfttibni x^HK^ th« ,Burviy Inatarufflint 
for ft response ra^te of 46jJ» ,^*^^ . ' 



.J 

i 



3. 



The number of yeara of full •ea.iili- radio atftion emplbytoent 
in which responding managers weriN, engigidr v 



Less th«i^2 years '& ' 

B. 2 to 5 years 4' (10JI5» 

C. 6 to f years 6 {^%) • 
D; to to 15 y*ars 11 (26^) 

More than 1.5 years* 21 (59^) 



Age at viMch respondents became 



A. Before age 25 ^ (IS^l 

B. Between 25 and Z$ years of age 

C. BStween 30 raid 3^ ys^^s of ftge 
D . Between 35 and 39 yeats of sige 

E. Between |0 and 5-5 yefiS-s of age 

F. Beyond age 45 1 {2%) 



managsri 



8 h9%l 
7 (l?j6i 
13 (31?t) 



Length of time respondents 
manager! 



4 



ve been a statibn/general 



A. Less than 2 years 12 (28jK) 

B. 2 to. 5 years 11 (26jg) ' 

C. 6 to 9 y«ars 9 (2JJI) . 

D. lb to 15 years 3 (7^) 

E. More ibhan 15 years 7 (17^) - 

Respondbnts primftry^^a of to 
.beeondng a station/general ianagSn 



A. 
B. 
C. 
D. 
E. 
F. 
G. 
H. 



Sales ^23 (55J8) 
P.rbferamming 7 (17:^) 
Announcing 0 
Production:^ 1 ' 
News 1 (2!^) 
Engineering 1 

Bgpkke^plng and Accounting 0. • 

Ct^&er (includes combinations of above areas) 9 (2I^> 



5. Attendance at a colle 



A. Atlfended 37 

B. bid not attend 



versityi 



♦The first; number is the total nUmber^of managers^rei^ponc 
as indicated, while the second numbet is the perceiitage that 
huiBBrai represents. \ - . — 



i66 



6, Deaoriptions of rsspondlng manager s ' higher ediioationsi 



A. 



C. 
D. 
E. 
■p. 
G. 
H. 
I. 
J. 



Study In brpadoastlog but no degree earned ^ 2 , 
SgmcJ &ol lege a tudy but no degree e am ed^-^ 0 (2 ^^ 



ear broi^doastlng degre.e earned 

' 1(2! 



3T7P) 
6 (1 



Two •^ear df|[r ee e arne d 1 (2JJ) 
Four-year broadcasting degree etoied 
-^our-y^ar degree earnei^ 9 121%) 
Gr&duate degree In brMloastlng earne\l i {2%) 
Graduate degreeareamed i CZft} - 
Graduatfi study but no advaiit^ed degree earned 
Noj.Reiponse 5- (i2'?C) 



(#9^ of reslTondlng oanagers with a .college of university 
education have a bachelor's degree or better.) 

- 1)1 d ' your coij^ege education benefit your career? 

A. Yes 29 i69?t) 

B. NO - 5 (i2jC) . ■ 

C. No Response 8 (i9^) . . - - •« 

8. Number of full time employees on staffs of responding 
statlon/gendral managers' radlti stations i, 

A. 
B. 
C. 
D. 
1. 
F. 



Fewer/tRan 5 persons X {2%) 
5 to 13 persons 15 (363^1 
1^ to 2^ persons lO £2^55^) 

•25 to ifO persons 9 (21JJ) 

More than^o persons 6 (IM) 
NO Response 1 (2^) 



Questibhs 9 through 16 are aummc^izad in "fb3.1o^ 

17. ' Average weekly Salaries for engineering employeesi 

A. under* $150^0 per we 16 3 t?Jt) ^ . • 

6. Between ^1^.00 and $2p0.00 weekly 2 (5^1 

C. Betwen S52Q1.00 and J^7*.00 ^ekl^r 9 (21^1 

D. Between n275«,00 and 55350.00 weekly. 11 J29^) 
1. Between (S354. 00 and .((42^.00 weekly 6 (14^) 

F. Between $if25* 00 and $500^00 weekly 3 (796) 

G. Here than $500.00 per week 0 

H. NO Response 7 (17J6) 



18. Aversige weekly salarlei for news e 



byeesi 



A* Uhder^$l50.00"per Week 2 (5?*) - ^ ; 

B. Between l51'51*^eF arid $2D0.G0 weekly 9^(21^IX 

Between 51201 i 00 and 5l27ii'»00 Weekly 17 (^0^) 

D. Between J5a75i00 and {$350^00 weekly 7 il7S) 

E. Beti^en n351.0O and ni^-2^^.0O weekly 1 (2?{) 

F. fie tWB|n $425*00 Mid |500* 00 weekly 1 iZfi), 
6. More than $500* 00 *per week. p; , 

Hi No Reaponse $ (12jl) 
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19* Average weekly salaries for aiinouncj^ ent^ioysesi 
A. Under $i| 6.Q6 '^e r week 6 



20. 



^ 22, 



23. 



erJc 



Between^ tt^.po and $200,00 weekly^ 

C. Between (1201.00 |nd ((274*00 weekly. 

D. Between ((275*00 and (t330.00 wedkly 

E. Between ((351.00 and ((424.00 weekly 
P. Between $425.00 and 1500.00 weekly 

G. More than $500.00^er week 0 

H. No Response '2 (5J6) 

Average weekly^ salaries for sales ein|iioyeiy (hOt 
including cOfflmission)i 




i ■ • 



A. 
B. 

C: 

J). 

E. 

F 

H 



Under $150.G0_per week 7 il7ft) i« 1 

Between {(151*00 and $200*00 weekly 9 ('^1^5 * 
Between ( (201 . 00 Sfld ( (274 * 00 weekly 8 ( l^j6j 
Between ((275.00 and ((350.00 'weekly 6^ (1^1^) 
Between {(pl51*00 and ((424**00 weekly 1 (25l| • 
Between $425*00 a*id $500 * 00 weekly 0 
HOre thSn $500*00 per week 3 (7%) , 
No Response 8 il9%) 



21. Average monthly eommissioh paid- to sales employees t 



A. 

B.' 

e. 

D. 
E. 
E.. 
G. 



Uhcter $300.00 per month 3 {?%) - ' 
Between $300*00 8ttid.,$500*00 montJay 5 ilZ%) 
Between ( (501 * 00 ^Srf B800 . ©0 monthly ~ 6 i I45l) 
Betvreen ((801.00.and $ii 500 i 00 monthly ^1 
Between $14501*00 and- $2 1 500 i 00. mphtM 



More than $2 j 500^00 per month 
NO Response 3 {7%) 



10 (24jJ) 



Bo you give 
when hiring 



serious 
radio station 



to a' doi^f age ^aefgr>ee 



A. 
Bi 
G. 



Yes 28 (67?6) 
No 13 (31^) 
No Response 1 



(•2JK) 



BO ybU give more consideration to a college degi^e in j 

radio and television than a college degre^ in s^ 

area when hiring radio station personnel? « . T 



A. 
B. 



Yes 
No 



14 (33^) 
28'(67?6) 



24. Wiic* is given -the ^eatest consideue^ion viSieh hiriiig' 
radio station personnel? i-.' • ' . 

Ai Prbfessie^al fe'badcast Experience 30 

B. ebllege Bqpgree in Broadcasting 0 ■ 

0. BotS_ considered equally 10 Itkft) . 

ip. Nei^e^ is ail important consideration 0 

E, No Rei^hse t iSfiy * . 



■ ■ . ■ ■'. , ■ • > ; ,. 

25* Wiat is tUe 0^ of advice you .wouid give a Jjersoft 

. vdie is ixiter^ste^ in- su-eeeeding in riadib today? 

— - -^ -,TfieiBea fram Jjema^jca : i - 



ERIC 



ft i Begin *worSihg in St smatli^ radio • station »*^learh ah<i 
gain experience t|^ re 9 and then ntbve to ' larger - 

stations. / • - • - 

•»■ • * ' • - I ' * 

B. ItBQXTt' a, vs^riety of radio s^ilis as a beginner i 

e. ^^et a degr6^ in business, with a minbr in radio 
when in college i - 

B. Work at a crtnmercialtradio statibn^br-gain sbm^ 
experience at a* cbmniercial radib statibn White 'dn 

C( 



E. Major in a broad etrea bf liberal atrts in college 
witft a minpf in radio i • 

Se| at college educatibh* . • . 

■ ■ _ ._ _ ^ ^ _ ._ *_ ^ ■ _ '__ __ " J' _ _• _'•■'*'■ 

Gi Set specific goials for- your riidi-o caareeri 

£earh ali ybu can abbut ^jebple^ • 

I. Be fle^ble in your expectatibns fbr different 
' statiortSi — 



J. Act professionally, 




V 



•Ordinal Mult ipi§ Pfiority Ranking Convertea to 
Ordinia Single Pri^ity- Ranking a (Me a n^ - 



9. Entry-lfvel radio /skills for news 

- -Rank — Skills- ^^^^^ — 



1 Newswriting __ . I3 

2 On-air 'del ivety . ' 2 .27 
" News gathering _ 2 . 91 

Intei^Lswlng^t^hnique ^•5. 

Ability to pperate_ *i'.97 
"broaddast equlpfloent , 

6 Productitm teclml^ue 5* $7 

• 7 25 w. p.m. typing 6*00 • 
proficiency 

^ 8 iiLwareness of _ _; ^ 7*^5 
competitive media ' 

9^ Understanding of_PCC 7.47 
Rules and Regulations 

10 knowledge of ratings^ 9.09 

10. Entry-level radio- skills fdtc aijnouncing persohneli 

■> ■ 

Rank - S kills ' M6aa^Va3^ 

1' * Oil-air delivery C 1.65 

f 2 .Ability to o^era'te - ' Z.9»'' 

broaacast equipment ' ' • 

3 ;' Production technique ,. ■ 3^03 
If Others* • ^*^.66 

i 5 Understanding /5f FCC i;. . ' -4 

' Rules and Regulations . . ' P 

' 6 Copywritlng ■ ' 5- 5° . 

. 7 Awaireness of • • 3*91. 

competitive media », ? 

8 knowledge of ratings ' V 6.05 

9 25 w.p.m. typing 7*35 



ERIC 



10 Broadcast erigiheering ^ ^^-^3 

11. Entry-level radio skills foir sales pergorinel: 
Rank - Skills - Mean ^ V a lue 

1 others* ■ 1.66 

2 Marketing technique .1.77 

3 . Awareness of competitive 2.79 

media 

. Ut Copywriting ^.25 

5 Productioh technique^ 5.'i3 

6 J Understanding 6f FCC/PTC 5.57. 
Y Rules and Regulations 

■ 7 25 w.p.m. .typing 6.30 ^ 
• proficiency . 

' 8 . . Ability to operate . 6;60 

' * broadcast' fijUipfflent - i 

5 • - 9n-air''ae3^vei^ ^X^^*^^ 



1 » 



■ , \ * 17 0 

i|; Radio industry charact^risticjs for success (Sr ibng^teirm 
empioymen^ of news personnel 1 ' 

Rank H ; Characteg3.&tic8- * WiMin Value 

- - 1 . - ResponstSH^jr and-i^ . 

2 Qu'iili^ Of • on-air delivery ^i5^ 

3 Newswritlng ability ^ ^^79 
5 Initiative and dedication 5.03- 

5 ^gresslveness • 5*90 . 

0 Commuhity involvement 6iQ6 

7 ^ Depth of news gathering • 6*6? \* 

8 Wil|tlngness to accept 6.97 ^ 
ccSistiructive criticism ^ 

9 Interviewing technique quality 7 .00 

■ 10 bthers*j 7.67 • . 

11 Depth of aymreness jof 8i06 
cgmpetitive nedia^" 

12 25 w.p.^^ typing proficiency Si 36 ^ 

13 Abilitsr-'to operate broadcast 8.69 
equipment effectively - 

lif ' Quality of production technique 8.91 
13 ' ynderstariding of FCC V 9.91 
Rules and Regulations 

13. Radicf iridus^try characterlstics f or success or long-term 
empioyment ^ announcing personnel i 

Ran k Ch^ac-tegistics / v Me a n V itlue 

1 others* _ : _ _ ' 1.00. 

2 Quality of on-air delivery. 

3 Responsibility and dependability -2.83 

4 Initiative and dedication * ' 4.36 ' 
* 5 CoinmunitSr invdlvement 5.08 

6 Quality of production technique 5. 70 

7 Ability to oj^era^e broad caait 5>73 
equipment e^ffectively . - 

8 Millifign.€LSkJi2^^ - 6.24 ^ r ' 

cons trnictiyte criticism^ 
9 Aggressiveness _ _ -d;67 - 

10 Copywriting ability 

11 . Depth of amreness of ' 10.00 - 

coo^etitiye media^ _ • / ^ 

12 Broadcast engineering knowledge 10.17; » < « 

13 , " Understknding of_FGC_ . • ld.'7l * 

Rules and Regulations _ _ • 
• lif 25 w.p.m. typing proficiency • 10.75. 



I' 



14 i Radio industry cftarac^e^ idngrteriii 
> employment of s^es ijersomieli . * * ; 

Rank Gharactert^tlci * Wbbxi Ysaue / _ 



f " - " Agg resalve nes i s — — — r— — 2=f 

2 Others* _ _ _ _ 2*83 

3 ' Initiative and dedications ' 3^07 

4 Responsibility aijd dependability 3*39 

5 Creativity of mart^ « 4.16 
strategies anS techniques 

6 CoDpunity involvement 5«11 

7 • Knrfwi^dge of current , 5.28 

mar ke t ing _ t e chn |qu e s 

8 Willingness to accept_ * 6.65 • 
, ^ ^constructive criticism ^ 

9 ^ Depth of avrareness of competitive 7^-56 

media_ _ _ ' ' - 

10 dopywriting ability-^. , . . 7^9^ ' 

11 Quality of pro d]dcti:6n t^^ 10*27 

12 23 w.p^m^ typing proficiency 11.71' 

13 Understanding of Pee/FT6 H .75 
Rules and •►Regulations ^ 

14. - Ability to. operate broadcast 12*14 

f equipmehtjeffectively : 

15 Quality of on-air delivjery ' 12*47 



15. Radio station vocations foxond most difficult to filli 

^ __ ' ' _^ ■ ^ : - ' • .' 
Rank._ • Vocation Me^m. yalue ^ 

1 ' other* 2.60 - 

2 Engineering 2;d5 • 

3 , Sales - * 2',33 . r 
' ^ Announcing ,3.00' v- 

, 5 .Clerical • 4.71 

6 ; ^ News, 7.33 . 

16. Radio station vocations which most frequently must be 
~~T filled: ■ ~ « — — _ r— 



Ranfc-^ Vocation Wean Val ue Vr * 

• i Announcing l.|0 , 

• ^ Sales ' . 2.'35 / ^ 

3' Clerical- 3.00 ■ • 

'■ : ' • S\ Engineering* .4^62- : ► 

•See individual question summaries in this 
a listing of specific "other" responses. , * 



Huinjier of Respondentsi 35(83^) Nurab'er, of Non-RiBpondentsi fl'llf) 



Statement ^ fihtry-Ijevel Sfellls 
News Personnel . / 


priority Rarikingi by i 
I'sV 2hd V3rd to 5th 6th 


lipgers 

7th/ 8th . 9th • m 




Dn-air Delivery ' 




m 








!/3f 










(ewswriting : " : 


_ 1 








l/3)( 








« ^ ^ mm 




■'■'it' 
;■; 

'■ 

1 > 


25 w.p.m. Typing Ability; 


- A 


— - 




m 


t 










l/» 

r 


indefBtahdirtg of Pel 
Rules find Regulitior 
















■ f 


6/1^ 


7/26^ 


i/» 






' ^ * 


Operation of Bro&dcast 
v; Equipment/ • , . 












10/29 




■ ♦ , 




.7. , 


(nowledgfls^ Iktings 








ft 


■ ' i .■ '. 


I *» M IP M 




m 


i|3i 




d/ij 


■ ' ■ 




Production Technique 










ld/?9! 




5/i*!il 


^ 






Interviewing lechnic 


[ue 








■3/37iS 




1/3^1 




l/3!(, 




' ■ 


Competitive Media Awareness 


*• m w 






1/3^ 








'8/23* 


tG/29 


^/6)f 


(lews Gathering Ability 


11/31?S 








Jf/ll!{ 




1^3? 








Others* 

« 

i. -L . , , 


















f 






- 















♦Examples of "other" responses listed by raanagersi "a persori who reads ." ' ' 

,9. Entry-ievel skills for Sews persons - ' " ■ ^ ' 



; Nunber of Respondents i 



Number 



Statenerit of Enti^-level Skillfl 
Aiiilouheing Personnel 



Priority Ranltingi by MiDiieri 
tst' 2nd 3^d ifth 5th' 6th 7th. 8th' 9th 



m 




♦Ejcamples of "othepr responses listed by i^^^^^ "preparation of showi" "ability to ^'accept, 
direction and criMpisinj'' "interest in pepplej" Jmdj '"basic liberal arts skills." 



1-Oi ■ ^ntry-iai^el skills for pnouncers 



• 



81 



HuiDber ef Ni:>n-Respondir^si ie{2^i) 




I ■ 




Production Te 



Priority RanklngB bjr Managers . 

ist i 2nd 3ra , 4tK • ;Jth 6th 7th 8th 9th lOth 




1 



irotherit* 



•Examples- of ''dtHer^r8^^^^^^^^ 

. "sales Glddng:abil4tyj" "wi'^lbh^^a^^^ ' 
/• thM.dreativeiyi'' "abilitJ P Usieni" "wi],liipeii to'^^X^ ^bU8inessjr:"defflon8wate4- 
sales abilityi" ■"enthusUpi'V''Weting.|n 

pebpli'-and ,lir"^ " ' ' ' 



,,; i'd'. ;|n^r|-!ev,el- sk sales persons .' 



■■..'it . 
/'.it ■ 



■ * .I .-* *.- ' /. 



. :er!c:' 
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. jr.. .11,,. J ._ - _ 

Niliber of Respdpntsi 3^(81^) Number 




ondentsi 8(19^) 



for Success (tong-Term 
EmployiDent) News PersermeL 


let 

• 


Pi 

2nd 


pi&i?it 


V Rank 
5th 


Lhes b 
ith 


7th' 


iger& 
8th ;9th 


idth 


CoiDBunlty Involvement 




J/ 7r 




M 












1 i ^ " -J 

VI2* 


HggiOODl VCilcoQ 

— — 1 — 














it Jfi ^ i 






1/3* 


D A fi h AVI e 4 K i 1 i •!» V /na n A n /) a K 1 1 i t r 

itesponsiDiii xy/i^penQ^Diiiiy 






}/9jf 










1/3? 






initiEtive/ueaic&tion ; 








VI2? 


6/18^ 


2/6^; 




1/3* 


. }/» : 




Quality of Ori-air Delfvery 


9/26| 




m 


6/18^ 


1 - -i i - 

Vl2j{ 


l/3!« 


2/81 


2/6* 






25Jw,p,iii. Typing Ability 












.1/3)8 


3/9j{ 

V 

) 




i/3f 


*/l2)8 












Understanding ojf fee 
Rules and Regulations . ' 






1/3^. 








m 




3/9*: 

.... 1^ 
















News«ri ting Ability 






10/29? 








3/9jS 








Quality.of. Interviewing 
t Technique 




- ' 


2/6^ 




Vl2)( 




5/lS 

—\ 


;'f/i2? 


3/9* 




Quality of Produotion 
Technique 






-r — 




1/3^ 




1/3)8 


2/6^ 


1/-3* 

— — 












Effective Operation of 
Broadcast Equipment 











l/3)« 




l/3)t 


1 Hi 


Mi 




Depth of; Awareness of 
"oispeljitive Media 








1 ' 

1/3^ 


.i/3)! 








'_. (1 


2/6)8 f 


)epth-'Of News Gathering 
Ability 


3/9|i 














im 


5/15)8 




iillingriess to, Accept 
constructive e^itiei'p , 




<• B M 




1/3JS 




m 

-4- 


2/6)f. 


5/151 


il/3)8'' 


)/9j8 

^^^-^ 


mm* . ^ ^ ' 










1/3)1 
1 


















"I 









J,. 



,. »E|(ainple8 of "other" Responses listed by mariag^rgr .' 
and, "libel and slander laws."' ' 

* . __ 

• 12i Success- characteristics for news persons ' 

. o _ ' ' ' f'j. 



II II 



'of 



J." . 




StateMhtfi of ehmcteristlcs 
for Success {Uhg-fm 
kployinent) Anhouhcihg 


Priorit 
1st 2nd 3rd ktlx 


iiaiuii 

Jth : 


ings dl Marii 
6th 7th 


8th 


9 th 


lOth 


jDnununitv Invblvfioient 


W 




■2/6)1, 


3/9^ 


2/6*. 


V12* 


1/3)5 


5/15* 


i/3* ■ 




^ ^ 

Aggressiveness ; ' 










m 


it/l5»^ 


'?/di 


¥12* 


2/6* 


2/6)f ^ 


tespojrsibility/fiepenaability 


ii/;3! 




























Enitiative/Dedication • 






V12* 


6/18* 


6/18*_ 




2/6*' 




2/6^ 




Quality of 0h-air Delivery 
25 w.p.Di. Typing Ability 




ill/33? 


1 ,2/6jS 


2/6* 






1/3* 

-f- Jr 


1/3^ 


1/3^' 

< 




Understanding of FCC 
Rules and Regylations > 








1 


2/6* 


4/12)1 


m 




7/21)( 


'3/9* 










Copptiting Ability , 










3/9* 








2/6!i 


3/9* 


if fective Operation or 
iroadcast Equipment 


t Hi 

HJfP 




5/1576 




. - 

02* 


3/9* 




- - ^ 

2/6* 




1/3*. 


Broadcast Engineering 
' Knowledge ^ 


—- 














1/3* 




6/18* 




- 









Quality of Production 
Tecimique 


- — 






iM 




■3/9j« 




3/9* 


m 




Depth of Awareness of 
Competitive Bpdia 
















2/6* 


1/3^ 










Bohstructive Criticisffl' ' 






d/l§ 




1/3* 




»/l2)S 




3/9^ 


i/yji 


Others* 























♦Examples of "ottier" reprises listed bj; managers 1 "preparation." 

13. Success characteristics for announcers , , ■ jQi) 



■ ■ ■ ,. , . . . < 

Hufflber of RsBpond^si 32(?6^) Humber of rfbii-Respondentsi io(2^j 



StatiPnti of CharadteriBtics 
for Success {Lbng^eriD 
Spbyinent) Sales Personrtel 


l$t 

I 


■ ~ 1 ,■ - 

• 2na 3rii 


Pri 

to 


.ority 
;5th 


wi] 

Sth 

' ■ ■ J • - 
1 


rtgs by 
7th 


Hana^ 
8th 


•era 

9th 




Jdifiiinity InvDlveaent 






Vl3?5, 


1/3* 


if^* 




1/3* 


3/9* 




iig^essivehesB , 


f ft 


9/18: 






2/6* 


1/3* 










Regponsibility/Dependatiiity 




t8 






3/9*^ 


1/3* 


1/3* 




1 M a M ^ B a 




Initiative/Dedication 






7/22)8 








•/ J* 









Quality " of 6h-air Delivery 


f < 

t 










• «■•■» B B ■» i 








•a/9* 


2^ w.p.ra. TVpiSg Ability 


"1" 






J/3* 






1/3* 


2/6* 




•2/6* 


(Jnaerstanding FGC and FTC 
Rules and Regulations 


_ 














5/16! 

i 


53/9* 


'2/6* 
















Copywriting Ability 





— — 






3/9^ 




¥13* 


2/6* 


5/16* 




Effective Operation of 
Broadcast fiquipment 








— ^ 












■ 2/6*' 


2/6*. 








- — 










3iialitv of •Production 
Technique 










1/3* 


1 

1/3* 




1/3* 


1/3* 


2/6* 




. ■ 






* 


Jeoth of Awareness of 
Jompetitive Media. 








1/3^ 


7/22^ 












• 








IJillin^ess to Accept 
Constructive Gritiisislii 










Vl3 


Ji/i9* 


3/9* 


3/9* 


1/3* 


2/6* 


Creativity of Rarke.tjng . 
Strategies ana Tecnniques 


8/23^ 




3/9^ 


2/6*^ 


^/13* 


8/25* 


¥% 


_A 






Knowledge of Current. 
Marfet Techniques 


mm ^ •» 






3/9* 


03* 


2/6* 




3/9* 






Bthers*: . 


3/9^ 






1/3*. 








1/3* 










1- ...1 




■ . .L. . 

— ^ 



*Exaiiiples of "other" responses listed by managfepi "ratings knowledge j" "sales ability i" 
"sales tecSihip inasteryi" arid, "creative jiiin^ 



ERIC- Success characteristics for sales persons 



m 



' : * .'. ■■' • . ■ ■ ' t ■ _ 178 

llumber of N^n-Res^bn l(2j*) 

N^ber of Resppndentst 41(98??) 



Radio Station 
Vbcatibha 


^>rrior: 
iat as4 


Lty Rankings by Managers 
5p4 4th 5tft 6th ^ 


Engineering _ 


22/5^9? 


5/I29S 


2/5^ 


8/2QJ6 


2/596 


. 


News 




8/2 OJI 


18/44 


69/22JS 






Announcing 


6/1516 


3/20^ 


9/2296 


14/34 


« 3/7 96 




Sales 


9/22^ 


18/44 


?68/2t3?6 


5/12^ 






eierical 




' 1/2^ 


3/7^ 


2/5^ 


32/78 




Others* 




l/2?8 











♦Examples of other'* responses listed by managers: "financial 
inanager ^ 

15. Radio positions .most difficult to f^ii < ' - 



Number .of NonrRegponden ts : 1 ( 2:?6) 
Number o^l^R^^ i ^i ( 98^). ' 



Radio, -Stat ion 
Vocati^ons 


Prior: 
1st 2nd 


Lty Rankings by Mainagers 

5rd 4th 5th 6th^ 


Engine erd/rig 




2/5^ 


i/296 


5/1296 


26/63? 


_— — 


News 




to/2496 


tl/27^ 


9/22^ 


2/596 








Announcing 


25/6196 


tJr/27^ 


9/22^ 


2/5^ 






SfiLleS' ~ . 


11/27^ 


10/24 


19/22^ 


8/20^ 






eierieal 


5/i2f. 


6/15^ 


12/29! 


510/24! 


63/7^ 




Others* 



























^'Examples of "other" responses listed by managers r None 



16. Radio positions which musi most frequently be filled 
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23. 



MAJOR MAWCET RfiSPONSES ^ / 



Every major (iar^e) Barfeeti. commercial radio staticsn in^-^ : -^^^^^^ 
Illinbis, Indiana* Iowa* Msspuri, and Wlsconein^w^^^ ,y 
(ip> stations)- fiftd 7^3. stations returned the siirvey instpiament ^ 
for a response rate of --if 2^* ' \ 

i . The numher of ^^ea* s of f uil time r^adi o, stati oh : eijpibyment 
in which responding managers were engaged t ' 1 

A. . Less than 2 years r-0 - ' • . 

B. 2 to 5 jrears 1 (2J«X* , . v . v 

C. 6 to 9 years 7 (16%) * 

i). Ib^to 15 years f (21jS) ;^^ : . . , , • % 

E. More than 15 yeatrs 26 (60%) ! - '■"■'^k 



1^ 



• ■ . _ ' _ . . . ^ . •_ . ii_ L_L__^_;_. 

Age at which respohd«its heiSami^^ station/gen^ 

A. Before age 25 > (9%) „ • 

B. Between 25 and 29 yjarsfaof age 8 .f l9§; ' i 

C. Between 30 and' 3^ ySargfef age 9 Ul%r : ; 

D. Between 35 and 39' year^Be age J0 _ (g3%) 

E. " Betweenjy-O and 45 yeari|pf Sge - 6 (1**%) 

F. Beyond age 45 6 (14%) ^ 

3. Length of time respondents have been a station/ieneral 
manager: 

'a. Less than 2^ years 9 (21%)' . i'" 

B. 2 to^ years 12 (28%) , ' 

C. 6 to ^ years 16 (14%) , ;> / 

D. 16 to 15 years 16 (14%) : . 

E. More than 15 years 10 {2Wi ' ■' . . .. . " 

4. Respondents primary area of radio experience, prior to 
becoming a station/general manager i 

. A. Sales 24 (56%) 

B. Pro^aoaming 6 (14%) ; , 
C- Announcing 2: (5%) 
Production 0 

• EV News l'J2%) . . V : • , 

F. ^ Engineering 2 (5%) ' , 

G. Bookkeeping and Accounting 2 t5%J * ^ /-,^s 

H. otl^r. (i^icludes <5^mbihatibhs of above areas) 6 (14%; 

5. Attendajice it a.coli^g«/tmiversityi 

A. Attended 40 (93%) - . ' . ^* •, 

B. Did not attend 3 (7%) : , • 

*The first number i? the total number managers, responding 
as indicated, while the second ^urober is- the percentage that 
numeral represents. 
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$> Descriptions of respond mitiiagerB ! filghe^^ educationii 



A/'* Study in brbadcasting but no de^jsii earned 1 . . 

B. Some. ccjJr^^er-stil^ bifft no de|3?ee?e^r«ned 7 (i6^) 

G.; Two-year broadcasting degreii^^^^^ 

D. Two-year degree earned ^i : t^^;^: -PJ '!c:: -\ ' ' 

^ Ei Four-year brbadeasti^ (i^) 

Fi Four-year degre^^ .&B^ 1,9 ■ 

Si Graduate d^^eeViii b^ 0 , 

Hi Sraduat^ degsie eSified 3 (7^1 

i. Graduate study . but earne d if ( 9^) 

Ji No Response' ? (5^) : 

- - - , - - - - . ^ ' - - -- 

( 74f of responding 'managers with a, college oj" , university - . 
education have a bachelor's degree or bette^f'.^ 

7. Did your college education benefit your career? 

^ A. Yes .38 (889S) 
B. No 6 if%) 

e. No Response 2 (5^) • " » ' 



8. Number of full time employees on staffs of responding 
: station/gerieral manctgers' radio station^il " 

Aj Fewer than 5 persons 4 (9^) 

Bv 5 to 13 persons 7 (16^J 

e*' 14 to Eij" persons 12 <^8^)> . • 

D. 25 to 40 persons J© fa^) • 

B . More than 40 persons ' 10 (23?5) 

Qu^tions 9 through ,16 are ' sumnteirizect in fbllbwihg pages. 

1.7. Average weekly salaries for engineering emplbyeesj 

* A. Under 1150.00 per^ week "^^^^^^ (2^3 

B. Between $151. 00 >tod |200. 00 weekly 2 15%) 

XI. Between §201 j 00 aid §274.00 weekly '5 i±Z%) 

D. Between §275.00 and §350.00 weekly f (16^) 

E. Between §351.00 and §424,00 . weekly ■§ -(21^5 : 
P. Between §425.00 and $500^60 weekly^ 8 (1996) 

G. More thaii $500^00 per week 5 ( 

H. No Response 6 ( 



18. Average weekly salaries for news employees! 

A. ^ Under $150.00 per week 0 " 

B. .;- between $151 .00 and $200.00 weekly 2 (5^1 



iSetwIen $201. ©o: and iJ274.00 weekly 11- (26:^) 

; '^Between $275Voe and {5350.00 weekly •$M14^) 

Ei Between §351.00 and {5424.00 weekly 6 (14^) 

F. Between $425.00; and $500.00 weekly 3 {7%) 

G. More than $500 ; 00 per week 4j (99S) 

H. No Response It (2p) , i 
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20. 



22-. 



23. 



2if. 




Avei>age weekiy salaries i'or axuibune^iii emjp^^o^ 



%: 
C. 
D. 
E. 
F. 
G. 
H. 



12 U8^) i 
2 



Under ItSOiOO per week 1 (2^)^ 
Between I Si 51^00 §200 .00 weekly 
Between M201.00.'and |?fil'.O0Vweekiy 
Be twe en iiZ?5» 00 vand ^50 i 00 wefkly 
tweep 5 1351 and'^ 
twe en:si525;^pp' aiid i500. 00 weekly 
MoiHB than' $506* bbjper week. jiO ( 
No Response 4 -?7 , 

Average weekly salsuries for sal^s employees (not 
Including commission)* . / 

Under $1 50 .00 per week 3 i^J^rl, ' 
Between 5 5151 . QQ^ arfd |2Q0..,0fi^j(WBekly 
Be tween : 5 »201^ 00 and i l2?^ ekly 
Between 5 »2z|.bb and 55350.00 weekly 
Between 55351 • 00 , and 5542it^';6c?l?eekiy 
Between 1^25 . 00 and ?50b ^ 00 ^ ekl^ 
More than $|bb. 00 per week, 11 ( 
No Respohae 9 (21^) "p^ 



A. 
B. 
C. 
D. 

H. 



2 
I* 

9 
2 

3 



ism 
i?m 



21. Avera^l monthl^r commissiofi paid %>|^]^ eoiplosreest 

A. imder $300r06 per jnonth 0 ; ' : 

B. Between |3bo,00 and |5O6n00 monthly j 3 (7^1^^ ~ 

C. Betwesn isoi.OO and ISOO't^O monthly 6 (l^^j 

D. Between iSOl.pO and |i i^SOiOO monthlj^ - 9 

E. Between $1,501 .OO^and. i2,500.bb_mbnthly 1(a 

F. J5i)re than $2i500iPO jppr month 9 (21^) ^ 

G. Tfo Response 6 (l^t^) , ~ 



« 

4 



Do you :give seiA pus Consideration to: a college degree 
wh^ja hii^ihg radio station personnel? 



A. Xes ..33 : 

B. No«i '10 (23?S)* ^ 



Do ybu' give niore consideratibh_ to a college de'gree in v 
radio and ^glevision than a college de^ee in some other 
area *whenniiring radio station personnel? 

A. 
B. 



Yes 15 (^^ 
No 28 (65^) 



Which is given the greatest consideration wh^nV^iring , 
radio station personftel? N-r;:/ ' \' 

professional Broadcast Experience 2^ (56^) 

B. College Degree in Broadcasting__D 

C. Both cdrisidQred equally 1^ (3^) _ 
D^ Neither is aji important consideration i* {9%) 
Ei No Respiohse 1 (2^) 
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25. What is the one pW^^^^ - 
persort who is ifJt«jf9Ste (3 *^in; succeeding in radio ^bday? 

Gain experl^ric^ a cbmmerciai radio staticw 
during coll^^ge* : . ' 



B. Start wgrki^ in a sfljali radio: market, learn tft6 
skill s_ the r0 ► way up to a bigger 
station. 

C. Perservere^ ^ ^ 

D. Speoialize ^ area of radio as ^you ^on^ 

to improve ^ou^ Ski ils send pre.pare to pove t6 a 
laxger radii? 8^?^"tion . ^ ' ' ■ ■ 



E . Get; a broad jLi^^^al strts 
Do not maao^ ijr? 



• xn o 



F. Be willing /to while on. the job, 

G. Gain as mu<flti e^cP^i^ienc^ as possible in all ^facets 
of radio b^jP^r^ you choose si specialty area in / 
to pbncentr^te your efforts. 

H. . H^ye a defijfilt^ careet-^lan with -specif ic ^^oals.^ 

I. Bi'/Sdnscieii'CioUS- i * 
Jv Enroll in 
k. study 

L. . Be aggressjf^?^" ' -.^ '^r 
M. Dedicated i^idiviSuals go the>^farthest. 



courses in college. . 
arid all media in college 



, .fv-.. 
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Ordinal Singl^^g4g rity Ranki naa JJteAnftaa 

Entry-level radio stfii^ £i6¥'lMym pep^^ ' - ^ 

* . . '■ . " ■ ■ ■ • - .■ '. , " ■ • ■ ' ' 

% Sfcilla V Meag ^g^SS 



I i dn-air "delive'iry • 

2 NewBwriting ^i^G 

3' * ' NeVfs ga^eriitg * 3irJ2 

# in te5«yMwing technique ' ,3,8° 

5 Others* .^f - ' 

6 Productioii technique 5»|° 
: 7 Ability /to operate , 5,* 80 

TbrottdcaatI eg^ipment ^ . ^ 



8 ., 

9 . ^ersta^ding of POe .Si^^ 

Rules and Regulations ^ 

10 ',. Awareness of competitive 7 

mediap 

11 Kiiowledige of ratingsi^ , 9i57^ 
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" 10. Entry-level radio skill s , .^pjb' aiinounci.ng ^^*5^#nel 
Ranl^ ■ - Sk ills^ - • Megn Vg lai 

1 ■ bil-air delivery . 
. 2 ' ProductiOTi technique ^f^k 

3 . i- Ability^ to operate . 2i9o 

: ^ broadcast equipment - ^ 
- if Others*.. - 

5 ' Unders:^andin£ of PCe 4 #7? 

Rules and Regulations , «. 
" - . 6 AWareiiess of .cpffpeti-tive 

ffledia_ ' <afl 

' '7 ^ ' CopywitiJig ' 5.8P 

■ 8 ■ Broadcast : engineering , 

K ', , 9 IQiowlgdgeo'f ratings, 

f/ ' * 10 25 w.p.m. typing - '^^ 7.71 

• - if-; proficiency ■ . 

. , , "^i^*, Bi^^^yrlev^l radio skills f or sales 
j ^ , Rank ■ ^ ^ Skills ^- 

l ' 1 ' Harke.ting ' technique , ^'SS 

2 Others*^ ' i.|0 

3 Awareness of :Compa$itive 2.37 

'4 - : > Obp^^itihg 

Undfrstanding.bf FCC/T?TC-; 3i8i 

Rules arid Regulations , • 

o PrbductiCTi technique V I'^J 

7' 25 w*p*m^ typing '-^ 6.3°'.: 

proficiency _ 
8 •;; - Ability to operate . 6.81 

■ broadicast equipment , 

9v;<..'; • i6n-ai)p delivery : 7.^*3 



.6 
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Radio industry eharacteriitiei for succeseii^ ;c^^^^^^^^^ 
emplbyinent ^of news personnel! ' '' ."■j:'::^^/:-- 

Rar* ^' eharacteristics Wean Valuer: -1 . 




1 Sifters* 

initiative imd dedication 
Newswriting ability 
5 '_ Quality of on-air dea^ 
b AgggeBsivene^s ^ * 

7 • DeptJt; of ;|^^ 

8 interviewing technique ciuality 

9 Community invoiyement ' 
. Id Willin^ess to accept 

cbnstrnxctive criticis ' 
li Quaiittr of production technique 9*72 
.12 Atoi^5'_tp_ppera^ broadcast \ 10*33 

equipment effectively _ ■ , 

Understanding of Fee 10. 36 ' 

Rules attd Regulations " . , . 

14 Depth of awareness of competitive! 0.72 : v. 
ur media- _ _ ^r^:- * 

15 25 w.p.m. typing 'proficiency ,lli06' 

Radio industry, characte risti cs f or; . succe sa p^^^ 1 png-term 
employment /OjpN anniiuncing personaie^^ ' > ^ ' V 

' • ^ ' » __ __ _ , ' ' 1 ' 

Ra nk - Cfiaraj^ri st i es ; - Mean Vaiue , 




Vi Qualitl^ of sn^air delivery^ ' 1.64 
;2 Responsibility and dependability 3<^2 

3 Initiative and dedication iJ'iOO 

4 Willin^es_s_ tp accept 4 . 95 
. constructive criticismj_L J 

5 Quality of prpductlpn technique 5.63 

6 Ability to ppfrate broadcast 5^68 
" equipment effectively^ , - 

y^, - • GDmrauni ty^Liirtvpl ve me nt 6 . 08 

o;* '^Aggress . 6»35 

9 Understandings ofFCG 6.93 

Rules_and Regulations 1. 

Id. ' :.Copywiting_abtlit5t, r' 8iiiq 

11 .':D€ipth_of awareness^of ^ , .-8*60 
• ' competitive me.dial,^^^^^^^^ >• • 

12 . Broadcast engihiering" knowledge 9^23 

13 25 w.p.m. typing prbficiency 11*25 



' ' . ■ ... ' 183.; ' ' ■ . 

ii, Hadib induitigr ohiricttri's^^^ auee^ss or* long^;^^- 

: > r impioytfieni^ of sale b personnel i , . \ 

2 - Initiative and- Dedication^ 2ifi| • 

* .3; AggriMiyen^BB _ '341 
111 — Rea p6na£bility and dependability 3*19 

— " 5 • Creativity of njarlceting^ . — -I 

. ■' ^ fltrategies and techniques . v* - 

:^ ^ Knowledge of current market iilg ' #*24 . j 

'V ; • techniques . 

■'7 Depth of fiwarene • ^ o»3o ^ . 

'^r- ' cdBipetitive media .1 ' . . - . • 

8 Willingness ,to agc^i^t ' < 5*89 . 

* * ■ constructive criticism^ ' • . 

9 ' Cbmmuhity involvement , f?*©^ 

IQ • Gbpywri ting ability : • VXl : > 

11 Hndefstandlng of FCG & FTC j 8.53 ^^ 
Rules and Rigul addons . 

' . 12 Quality of produ^ion technique _ 10.62. - 

« ■ 13 ' 25 w*p.m. typing prof iqiency 12.07? 

• ' 14 . Abili^ to operate bro,adcast 12*31 1 * 

eqtaipment effectively- i • : • . -i' ' • ' 

13 ' Quality- of ori-air delivery 15*00 % - 

15. Radio station vob.ations i&3 fiili^/^^Vp^ 




^ Voeattiqn' ' Mean Value 

: -ether* i.iCf 
■ :';:-^2^- ■ .. ,. ■ S^e^ ' '• 3r."?3' ■ ■ ' 

3 Announcing ' 2.59 

^ 4' > s Engineering 2.83 

■5 News . 3 •12 

• & . eierical ^ - if.Qit • ^ 

• l6i Sadio station vocations which most frequently musi 
befilledi 

. Hai^ Yoeation" " Jtean Value 

1 ' - ether*- ' • 2.00 

• 2 : Saies '^1.61 ' / 

V- 3 Armbuhcing . 2 .13 

4^-> 4 eierteal 2.27- ; i ' 

^ ' ■■ , 1 News ? ,3-.50 ' ' ' ; 

6 Engineering ^t.O^ . j - 

♦See individual que stibhs summitries in this section for 
a listing of specific: "other" r^sponaeai ^ 
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♦Examples of "other" :?f8pon^ listed 
. and, "undergtan^station policy." • V. 

• . ■ 9. Ehtr^-'ievel; skills fotj,riews personnel 



II /be the b^sti" "good sense j" "sales 1'" • 
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Number Respondentsi MlM Number of Non-Respbhdeh^ 5(21^) 



Statepnt ttf Entry-Level Skilie 
Announcing Personnel 



isi 2nd 3td 4tft 5tft 6th» ?th 8th , 9th 



iOth 



S^-alr Mi very 



25.W.P.15. Typing Ability 



Jnderatanding of FCC_ 
Rules and Regulations 



f 



m 




ljperatipn_of BroaJcaBt 
' Equipii»ht^_ ^_ 



3/91! 



Medge d Ratings 

A — J^. 



3/5* 



Broadcast Eiigineerlng 



Production Technique 




dmpeti tiye tpdia Awarenessv; 



1/3^ 6/18JS 



Jthera* 



3/9?f 



♦Exainples of "other" responseif listed by raaiiagersi 
andi' "awareness of niaritet. 7 



. "intelligence j 



t 



eii)) *> 



10. Mry-level skills for announcers 
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Number of Respondent8yi(?2^) Nuifibir of Ndn-ReBi«n«sr 



Statiiht of Entry Level Skills 
Sales Personnel 



let m n *th 5th 6th 7th. 8th 9th 




♦Examples of "other" responses listed by pagersi "sales, abili'tyi" "ability to sell i" 
"knowleiip of ratings)" ''understanding the fcasis of selling j" "aggressiveness!" and, "sales 



11. Entry-level skills for sales »per8oiis 



- M 

4 ■■* 



Niifi^ of Reeponaentaj WH) Number of Non-RespondentBi 



Statpents of .Characteristics 
fitSucceisllongrTsriii : 
EropleyilntLtaws Feriormil^ 



CoiftflMnity Involvemant 



iTdtiativp/Dedi^ation ' 



Quality of On-air Delivery 



25 f .p.m.' Typitig Ability 



Understanding of FCC 
p^s and Regulattohs 



Newswri ting Ability 



Qu4ity.ofJntenie^ing 
ue ^ 



Quality .of. Production 
Tecffiiiiue 



Sffective Operation of 



of Awarene'ss of 
onipetitive Media 



Priority Rankihg8:-by Ham^^^^^^ 
1st 2hd '3rd; W 8th 9th^ ifW 



. m m$ 



)epth of News 
Abi lity 



miingness to Accept 
Jbiistructive Criticism 



Jthers* 



4. 



1/3^ 



I 





■ l/3> 



— 




*Exaniple8 of "other" responses listed by raanagersj "understanding of news involvement)" and^ 
'legal, iibei knowledge, etc." . 

^ 12. Success characteristics for news persons 




3i(72)i) Number of Son-Respondentsi 



for Success (ipng-T^ri 
Sflgioynient') Anno uncing 



3oiiiiDunity Involvewnt 




ist 2nd ' p 




?68pbnfib±lity/Pependability 



EMiiate/iedieation:::::^: 



Quality of On-ajr Delivery 



ZJ w.p.iii. Typing, Ability 



BhSerstandihg^ of : 
Rules and SflffH^a+^fi»*i» * 



opywriting Ability 



.X- 



ffective Operation of 
Brbadcasli Equipiaent 



Broadcast 

Knowledge ' 



duality of Production 
TecMque 



' 3epli' 0f Awareiiys.df 
poinpetitive Hedia 

tfiilihghiss to Accept ^ 
.ponstruetive Griticisi ' 

Others* 



♦Examples of "o 



Nuniber of Resfondintsi 




1, 



Statpht8 of Charicterlstlc^ 
fbriticcess (Ldng-Temi 
5iiipfii|ht) SaliiBMel 



Priority Rankings by Ma^^ 

m m 3r2 ijth it 'Mhr. 7th._^ 




'»Exaroples of "other 
o sales' 

ERIC S *' ^ / 

'— ^ Success characteriatios' for sales persorme 1 



;'iiume«r or n on-Rasponaen-cri? o is^J*; ; 




Rftdlo St*tipn\ 








9/26^ 






1^/3^9 








t ■ - ' 

^•n-' — 




10/295 


fit 

$/l7^ 










:$0/29j 


feO/299 












»/29!?; 


3/9^ 


3/996: 






Glericai 




3/995 


1/395 


2/696 






Others* 










.. -t^^ . 





♦Examp^lesL of "other''' responses listed/ by mamigersiV ••qombo . 
armottncer/engineer with FCC First Classvlicens^ r^L aHlfli^ 
good secretaries are- difficuit to locate." v 



15. Radio Positions most 'difficult ;t6 fi'll 



Number , of Non-Respondents « 7(16?S) 
Numi»r of j^jl^p'^ndents: y6{8U%) . 



Badio Station 
Vocations^ 


Priority Ran^ngs by lfe;nagers 
ist. 2nd 3rd ^th • Sth .6th 


7 Engine e ring 

.:..<■: - 




3/895 


2/695 


3/895 


t3//^6^ 




■ l|e^- .- ^ ^" ; . ■ 




2/696 


5/1^^ 


10/28 


J62/696 




S^^_^^^ncing 


8/22% 


8/22^ 


9/2592 


1/395 










10/28^ 


2/695 


1/395 


/ ■ " ' 


— ^:^*^^'_ 


^ Gl:erical 


12/3396 


3/895^ 


.VI 196 


6/1796 


1/395 




.Others*; , ^ 


1/396 










B M M M ^ ■ "* ■ 



♦Examples-' of- ••other* 
small 



responses listed by manage rsi "very^^' 



16. Radio station positions. most frequently filled 



• • . . . . ; . ■ . . s 

.'• TOTAL SURVEY (ALL MARKETS) RESPONSES. f - 

Eve^ commercial radio station In illinotSj^ Sndia^ 
Missouri and Wiscf^injvras sxirveyed {697 ?tatims) and 375^ 
stations returned' tke sumrey instrum^fe for a response rate 
of 5*95.* ' 

1 . The number of years of f all tiM radi o if (Iti pn empl oyment 
in which responding managfers were eriigagedi 

A. Less than 2 years 3 (l?^)** ^ . 

B. 2 to 5 years ' 33 (9^) 

C. 6 to 9 years ^6 (129^) . 

. D. -10 to 15 years 75 (2096) ^ • i 

_E^^* More than 15 years 218 (589?) " 

2. Age at wifich respondents became station/geheral' manager t 

■ ' ft ' ■ ' . - ^ ' 

A. Before age 25 k6 {12.%) _ ' • * 

B. Between 25 and 29 years of agg 106 {ZQ%y 
. C'. Between 30 "Snd 3^ years of 88 (Z^jg) 

/ D. Between '^5 and 39 years' of:.a^' 66 (I89S) 

E. Between ifO and if| years of-age 39 (lOjS) r 

F. Beyond age -30 (89S) ■■ 



3. Length of time respondents have "been a statioivgeneral • 
. manager: , - 

■ - "V - ' ■ " ' ■ 

' A. Less than 2 years 76 (29%) , ^' 

B. 2 to 5 yeaxt, 88 {ZU^) 

G. 6 to 9 years 63 W%\ 

D. 10 to 15 years 58 (15^1 ^ ' 

VE. More than 1 5 years (,2i*%) f 

U', Respondents primary area' of radi experience, prior * 
to "becoming a itatibri/generai ma^feert 

. - :■ . : ' ■ ■ ■ ■ . 'B- ■ 

A. ' Salei^ 1^*9 <^0?S) i 

B. " Programming 48 (13^) " ■ 
' ■ C: Anribuncihg 1? (4#) ; ' • 
- D. Productibri 3 (l^y - 

* E. News 17 

F. Ertgijjf ering • 19 (1^) • 

G. B4c(fek»felping and Accounting ,10 (3^) : 

H. < t&ii^r^ tiJicludes combinations * above *afeas)' 109 ( 
/ I.-s^fE i^s|«hfe 3 t'if^) , 

•5. Att'fil^L^^^»at%''^boirege 

^ * ■"■ • ■ ,' • 

i ,"-, &. -At|i|)^ 3^ J^li) ' 

• B. • Bi?$^i«« vat-tend. 7I- il9%) . - ' ' 

X :aurid Jf^^ stations i p.^ed by the' same company and ;j;^perated.. 
r . under the* direetign'viSi^;:^ same statibn/general . fea 
*i, were cpuifted as dnly;fJotie ^station f or this survSy-ii 

*»The firit ritimlDer iS'^ the tdtai; number , of marii|jiri responding: 
^) as_inMcated^in e,ach_fueitidn,^_v*iiie the slcond numbsr is the 

ERIC 
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6. Desprij^tions o ^^ re sj?onding managers' liighef educsatiottSt 

A. S'tudy in- broadcasting but no degree earned 2^*116^) 

B. :^^S6%e college study but no^de^^^ 

e* .'^wb-year broadcasting degree earned {1%) 

S. )3!wb-y^iar degree earned 9 11?) , ,»#^ -^v 

bur-year broadcasting degree' earned 4W12?BJ 

^bur^year degree ^SLrnfed lOf {29^} ^ 



• s% sra<luate* degre.e in bi:oadcasting earned 
&v 'Graduate degree earned ±^ (5^T 

Srafl|iate sturdy^but_nG' advatnced degree earned 
"'Ssponse -71 (' 




15 (596) 



jiing jaahagers 
a bachelbr'-s de 



tjbilege educa 




fi..bye|ls;on sta;ffs of respondir^ 
' * t<^ sta^brisi 



;|?ewer than 5^©e'r,ibns 17 ( 



_ tb ZU' petrsbns li:^- 
DVr 25rrtb^ if0 persbr|s.51 (l^fS) 
- - • E.* More tftah^O persbnjS 17 
^ ^ l?,^''^ Response 3 (1"95) 

, : ,_ _ ^ _ \, _■ ::_..__^ 

vQuesticms 9 thrbugft 16 are sumniari zed in following pages. 



engineering employees! 



17 '. kVeira.se we ^fcl y sai ai»a»e^ 

A. Under $150tero per weiR Jf? (i 

B. Between $151.00 and $200.00 weekly 
e., 'Betweert 55201.00 and 5527#. 00 weekly 

?j D. • Between j)275. 00 and 55350.00 weekly 

p. /Between 55351.00 and 55q'2i|'.Ob weekly 

F. Betweeh-$i#2:5i00 arid $500.00 weekly 

S. ;B5bre than $505.^00 per week ,7 (2?^) 

H. "No .Respbhie 55 (15?5).* » 

V ^ _ :■• . ' 

Average weekly salaries f qr -^ws employees: 



SI* ^m-fc) 

86 (23f«) 
80 (21^) 

33 ( 99§) 

1' _ ■ 



18. 



A. 
B. 

C; 
D; 
E; 
F. 
G. 
H. 



Under $150. 00 per week (7^) 
Between fl51.00 and $200.00 week; 
Between f2Q?1.00 and 552 7^.00 weefcl' 
Betweeh $275*00 and 55350^.QO weekly 
Between $351.00 and 55^2^.00 weekly 
-Between p25. 00 and $500^00 weekly 
More than $500 i 00. per wee^ ^ <1?S) 
No RespoiiSe ' 3^ 19%) -i : 



ltlM30f») 
•14^ (38?S) 
}8' (lo?g) 
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Ai 

Bi 

C y. 

Di 

E. 

F. 

G. 

H. 



tJhd&r |1 

Between 

Between 

Between 

Between 

Between 



' Average weekly saiii?ies fdr anhpuncing employees 1 

• • • » *• • . • ■ 

_ •_ _ . ' ■^ 

QiQO p^r wees 2^1(6^). . ^ , , ■ 
151 i 00 and $2eo.OO weekly (38^). 
201 . 00 and J la?^ . 00 weekly 130 , ( 3|95) 
275^00 and {5350.00 weekly 29 (896) 
351*00 sffid {5if24.00 weekly IJ (3?) 

^__.^/4.25i00 and $500^00 weekly 3 (1^) 

More than $560,00 per week^ 10 (^) 
No Response 2^4- (696) • 

20. Average weekly salaries for sales emplc^ees (rtot 
incliidirg commission) > 

A. 

B.; 
C. 
D. 
. E. 
F. 
G. 
H. 



Under $l|iPo per week 69. (18^) *'' . 
Between |l5i.00 and $200.00 weekly 86 (23^) 

1274.00 weekly 62 (17^) 
5350<t00 weekly ^fO (11^) 
\l*Zl*,m weekly '^^ia^i 3^) , 
J500. 00 weekly 7 (256) 
- ' 18 15%) 



Between i>201.00 and 
Between 55^75.00 and 
Between 5)351 -00 and 
Betwe en $425 .00 and 
More than 



.00 per week 
80 



NO Response 

21. Average mo'nthly co.mMssi on paid; tq sale empldyeeS: 



A. 
B. 
C. 
D. 
E. 
F. 



Under $300.00 per month 29 V?%) j . / ' 
Between $300. bO and $504'^® monthly 62 I . 

Between 555br^Ob and JJ8»00 mbftthlyi • 68 tl9fi _ 
Between 55801.00 and $1,5^0.0© monthly 10^^(28^) 

Between $1,501*^ and $2,500*283 montlily 59 (16?5) 
More than $2-, 500 ."06^ per .month \18 {5%) 
No Response 35 (' 



Do you give serious considSratioh to a college degree 
vSieji , hiring radio _statf oh pefsbraiel? 



A. 
6. 
C. 



Yes 218 . 

No It^B ( 39^) • 
No Response 12, (39^) 



f)o yau give more consideration to" a college degree irllK^i.' 
radio and television tham a college de^ in apme other 
area |*hen h^^ring. radio- station personriel? 

A. Yes 163 ' ^ . 

B. No ■ 20k 

a.^ No Response 8 (2^) 

Whic^^ is given the g?eales-6 cohsidi^^ion when hiring 
radio station personnel? ■ - • * 

Prol§ksibnal BroaddasV^jC^^ (58^) ; 

College Broadcasting' Degree 3 (1?^) ' • . ' 

Beth considere'd equally 119 (32?5) 
Neither is impo^jjaht fcohsi deration. 25 (6^) 
NO Response.^ 10 O'i 



A. 
B. 
C. 
D. 
E. 

• 



1 • A_ 

■f'i' 



V ■ 



25^ 




What is ag(e jgiece of adv^ ik peT^pti 

, who is interested^ in succeedi|T^ in radio today? ; 



3iT g * R eapcnses 

Be willing to abcej)t constructive criticisms ^ ' 

Gain experience at a dommercial radio statidn. : 

Leai^ti and gain experience^in a small radio statipni 
improve yau^/ skills > and prepare tb ifibye to a latger 
radio stat'tari'.- ■ • ' " * 

Specialize iri some area of radio a if your plans 
include a desire to work in a maj or market radio \ - -^i 
.station. . ^ 



A. 
B. 
C. 

D. 



E . Set career goals and develop a plan^lfd^acSiey^^ 



fAlvmysj desire to ieajsl^>re . 
^ ^^^^ ' - 

Always try to cdpperate<*#itlT^#p--wdrkers. 

H, Get a liberal arts degree in coliege with 
qoncentrati^tJhs iri marketing or business and 
broadcasting . 

i/ Gain understanding of radio through. experience 
in. many facet s/ispect I of radio beginning in a 
small- station. ' ^ 



Get a college education. 



7 ^ 



i 
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Qriainai Hui*iisie Pr^ to 
Ordinia Single Priority Rsmfeings Twean6dj 

9 * Entry-ieviil radio sSills for hews personnel i 



Skills 



1 . %-air delivery 1^33 

5 Hfewswriting 2.42 / 

3 - dther8»_ - 2.77 

4- yews gathering . 2 . 83 v 

5 Interviewing techniqx^s ;^ 4.59 --^ 

: o Ability to operate , 5-95 / %■ 

/firoadcast eg^uipment :^ : ; ^ 

7 25 w.p^ mi typing--- - 
. proficiency . " .v^-v:--^. 

8 . Produqtion technique 6.26 

9 : Understanding of 6.96 

• Rwl^s and Regulations 
id Avraxeness of competitive 7, 86 

_ ^ ^ media 

11 Knowledge of ratings 9*^% 



Id. - Entry-level rad|o skills for announcing personnels 

Rank Skills -:— — Mear^ Value 

~ ■_ [ ^ _. . \ * ■ 

dn-air ;^delivery 1.20 

Ability: to operate: 2.8^ * 
broadcast equipment . > 

Others* • >2.9 - 

Prpductiontechnique 3»19 
Copywriting ,v ^ r,' ^.19 

Understanding of FCC ' ' ^.39' 

Rules and -Regul at ions _ _ / 
Awareness o^ competitive 5'^18 - . - 

media ^ 

Broadcast engineering 6.56 

Knowledge of ratiiigs 7*25 ^ 

25 w.p.m. typing 8.32 — , 

proficiency , i 

11, Entry-level radio skills for "sales persojineli 




Rank t ^^ills Mean- Value 

— ' ~' — ' • ' w T ' ' ' — 

1 ; ^ Mp^Stlng tech?^ique ' i.59 

2 OthO'S* v^p 1.6 

3 V -AV^^^^ss of conylftitive / 2*.9i 

3 Pr^^roSw^^techni^ 5*26 - 

6 . ;Undtrst&hding FCO^ ..^ ' 5 ^ "35 

Rulejs-S^ 

7 . : V 25'w^j^- taping ^<s>?t l-'^Z.V 

prdfii^difency . . , 

8 ^ Ability to HDperate ' ^^''''ii'-^.^9 
■ " broadcast, e^ipment ^ - 

9 dh-air deii^^rV v; ;^ , '^v#?r8<ls^ • 



ERIC 




12 .—^Radio 



i-3. 





^i" f of sticcess dr I'brig-tsrm 



Rahk 



ws pers 

Charact erLsilcs 




Others* 'v ,^ _ 

Besponslbility and depdndabiiity 
Initiative and dedication 
New^writiajfj=*?>ll#^i _ " > • 
Quality 's^^n^ar deiirery^_^., ^ 

Pep til n#ii^gathertng -^~: 
Cofflpmity involvement '^ -'^ r 
Wiiiingness to accept * ' 

constructive criticism 
Interviewing technique quality 
understanding of FCC 
fiules'and Regulations ' , 
25 w. p.m. typing prbrioiency 
Ability to dperate broadcast ■ 
equipment effectively 
Deptb of awareness., of 
cbmpetitive medi^ 
Quality of production technique 



2.81 

2.93 
3i68 

$i52- 
if. 63 
5.if 

•5.8 
6.92 



i 
2 

I 
I 

• 7 
8 
9 

16 
11 

12 

12f 

•15 

Radio ihdjistry characteristics for success or, lohg- 
empibymefrt of anno xmcing personnel t 



^ 7.09 
^ - 9.0 

-9.1 

9^18 
9.27 



9.42 



term 



Rank 



Characte ri s^lcs 



JSeaa^^aiue 



1 
2 

3 
If 

5 
6 



8 

■ 9 
IS 

11 
12 
13 



2.31 
2.88 



Quality of on-air dellyery 
Responsibility and dependabSaity 
Initiative and dedication^ 
withers* . J _ i|..88 

Quality of production technique^i^ 5.27 
Ability to bperate brosidcast ■^'>5'34 
tquipmeht effectively 
Willingness to accegt ■ 
cpristructiVe criticism } 
C onimunity involvement 
Aggressiveness ^ • 
Uhdirstanding Of POC 
Rules and •Regulations 
Copywriting ability 
Broadcast engineering knowledge 
Depth of awareness of 
competitive me^ia '; 



1 



3.92 
4.' 



'•5.84 

6.34 
7.10 
7.79 

8'.8i 
9.02 
9.47 
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•4 



. . ... ._ . . L 

IkZ Radio inSustry Characteristics for su^|^s or long-tetm 

employment of sales personnel ' 

Rank ' " ' characteristics " Mean VgiL^^ 

i Others* _ _ _ * 2.00 

-^^i^ Responsibility ani3 dependability 3- 18 

3 Jhitiative and dedication ^ 3«25 

4 Ag^>e ssivehess : ' 3-26 



3 Great ivity Df marfce.tihg if.l^-^^ 
strategies aha teefmiques . </ j* 



y 



Knowledge of etirreht tnarke- 

tecteiques ^t.^i? 

7 eommTmity ihvoivemeht 5- 31 

8' D^pth of awareness of 6.25 

competitive medi^jj , . • 

Wiliin^ess tB^i^$fs§t 6. 71 
constructive criticism 

; 'lb Copywriting ability 7*55 

11 Understanding of Pee/^^^ , 
Rulesjand Regulations '8.96 

12 % Quality of production teglmique, 9*5 

13 23 w. p.m. typing proficiency 9-6 

p.'- Quality q£ on-air delivery 10.15 ^ 

If / . Ability Jb operate broadcast 10.59 ^ 
equipment effectively 

15. Radio station vocations _||0und most diffiet^|jt ^t^^^ 

Rank ^gQcatton: Jtean Value . 5* , 

i S^es » 1.75 

.2 Other* 1.00 . ' 

* . .3 Engineering .2 .38 

^ ^>Z(. News ' 2^75 

5 Announcing 3;. 18 ' *■ 

6 /Clerical 4.61 , . •. 

_ _ _ ^_ ■ ' . - - . ■ - ' _ - -' . 

16 Radio station vocations which molt frequently must be 

filled: . ' ■ 

Value 



i 


dthe** ■ i' 


1.00 


2 


• iUinounai.ng ' ■ 


li63 


3 ■ 


Saiies 


2.27 




News 


5. 00 


5 


Clerical* 


3-35 


6 ■ 


Engineering 


4.37 



♦See individual question summaries in this section for a 
listing of specific "ot^er" responses. 
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y ... - , . .. _ ■ - . ■ . . .... . 

li*-. Radio ihaustry charaetiristies for sucde-as or loftg-term 
employmettit of sales persdmielT : 

Rank^ Gharacteri sties Mesal vaue 

1 OtRers* ^ 1 2»m 

2 '^v vR^ 3*18 

3 ^ixd^iative and dedication 3*2J ^ 

4 ' Aggressiveness^ 3*26 

5 Great ivity%x)fmarice ting Q-il^ . 
> strategies and technig.«&s j 

6. •Knowledge of current marketing 

techniques ^ 4.47 

7 Commuiiity involvement * 5»3i . 

'8- Dei)th;of a^^eness of 6.-25 

' competitive^lnedia " "* 1 

9 Willingn'e|s to accejpt ^^^^ 6.71^ ' 

ebtistinictlve. qritieism.* " 

10 • / Gopywp^J^g ability. ^ " 7 '55 i 

11 Uhderst^ding of FGG/PTG 

. • Rule^ arid Regulations 8.96 

12 ' ' §u2d.it3^ of pfoductibri tecl^ 9* 5 

• , ~ £3. 25 Wipi.mi typing prof ieieney 9.6 

, ' 14. Quality of on*-air deiive^/ 1Q.1"5 ' 

15 .' Ability tp operate broado&ist • 16.59. 
. .. ' equipment ef f ectivelj^ ^ \ , 

15. Radio station, vopatioris found most difficult to fill: 

... ^ '. ' ' ''''i:' _ ■ ' - ■ ' 

• - Rank : Vocation Mean" Val ue 

1 Sales 1.75 -i^^ 

' 2 * Other*^; 2.dO» 

^ - 3 : . Engi^neering 2.38 . • 

- '4 . News 2.75 

5 • Announcing 3^18 - 

• 6 Glerical . 4.61 « ; ' ' " 

_ ; / ri^_- ■ _ . : 

16 Radia. station vocations which most frequently must be 
filledi. ■ 

Rajifc - Vocation Mean Value . ' '-a 



ERIC 



- -i Other*^ . 1.06 -P^ 

2- Annouricing 1*63 

. 3. ' . Salas . 2.27 * 

4 ■ News ^ 3*00 - . 

5 ^ .eierical ^ ■ 3-35 ■ » . ^ 

6 Er^gineering 4.37 - " • • 

*gee iadividual question summaries_4n .this section for a 
listing of specific "other" responses* ^ 



statement pf iQti^-iievel Skills 



re 



ist y M Ath 5th 6th 7th 8th 9th m 



9h-air Delivery 



120) 



fewswriting 



25 w.p.ffl. Typing Ability 



JnderBtandinj of FCC 
Rules and Regulations 



3peration of Broadcast 
Equipment 



5/2^ 



knowledge of -Ritings 



12/3? 



'roduetioh Technique , 



Interviewing Technique 



\ Coinpe titive Media Awarene ss 



News Gathering Ability 



J/.3! 



tExatRples of "other" responses listed by niEuiagersj "te the best;" ';g0od;^§ensei^* "salesi" _ 
"understand station picyi" "a person who reads;" "knowledge of slander, Jaimfss guidelines i 
"knowledge of govetnnientjr^desire, to improve i" "ability to deal with people f "aBilityto 
think clearly under pressurei " "business, appreciation j " "dependability! "' "awrareneis of ^the 
lawi". "coinQn senses" "integrityi" "local community awareness!" "ability to wife j" "ability 
to take tfetructive cMticisffl}" a^^ * 

_ 9. ,^,intry-ievel skins for news persons ; . . ' < , 



._ _ . , . ( •!. 

^" Juiiiber of Respondents 1 326(8?^);'; : Nymber of Non-Reflpondentsi. 



■mi' ' . 




»£xani|les of -oth^" responses- listed by mara^rsi -"^^ "reading abilitfi" 

'"wiiringness to learhj" "flexibility j'':'lnterpersoSaitcW "sejg . • " 

Jbtivatibnj"; "preparation of ^ show r accept d'irectioi! and" cj^itimslijjttrteres^ 

in people;" "basic libe)?al arts skUlsr' "inteliigendej" "persOnaHty^lnd"|oa^^ 
Wrejess Of imrketf":, , | . \ ^ ' "-W^ 

i'^lD. Entry-level' skills for announcers. , ' 



..X 



i. 
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mm k^if^mm of Non4i|naentsi . 58(15^) 



Statjeinefit of Entry tevel SkiUs 
V Sale's Personnel 



— r 




Pff5fity Ranfcihgs by ManaprB . 
1st 2nd 3rd 4th jth ' 6th ?th ;8tft' W 



Qn-akOeliyery 



Bbpyii^tirig 



25 w.p.iii. Typing AHlity 3/1^ 



Operation of BrqadCast 
^qaipin eht 



UniJerBl^nding of . 
Rules and liegulations 



Others* ^ 




roduction Technique 2/.7^ 8/3fo ZXmWimi^mtm^ 

. " " r ' • ( ^' • i"'^ ' — ^ 

piDpetitiye Redia; Awareness ' ' 200 lyifm^Z OmfmSf^ IM W 
Marketing- f^cfcique, 



2l/7?i 36M 37/?^ SS/il |/1 1 9/3^ 3 



'11/3^26/89? 



37/12j;35/115l§2/20|l?/5^ t/H 



1- 



\i:mm '^m ^^5/1^? 60/19^55/11 




2/i;?^3/i^ 



♦Examples of "other" responses listed.by msnageraj; "sales abilityi ability to sell; " \ 

"desire;" "knowledge af ratings i" "tinderst&riding the. basis of*selling|V "aggre^iv^nessf";^,> 
"sales aptitude)". "se3i-jiiotiyatedi': "sales "closing. abilityj" "ambitioft and .hustle)" > 
. "personality;" "abili%<fe listen)" "willinpess to leam aboii" 

busin^ss;"'J'marketin|'feSill6dgei" "^bilitr ttf ihow pe^le and listen;" "-salesfflahship)" 
imagination;"^ "ere|lift|y)"a^^^^ 



ll.'- Entry-ieWi skiils for salespersons.' 



I: 



r 



26; 
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^0(|:(80^) Number' of Nbn-Reppqpclentsi '?5(2 



fl|r<Si;tc)^l8:iLw 



eoflipitinity Involvement 



ReB|onsiMlli/Q?pendabi|iy; 



^ litiative/B^tetion 



25 i».p.m, Typing Atillff ;'^ 



of On-air Wlive^,;.( 



Undemanding 'of FCC 
Rules and Regulations 



Newswriting Ability 



Quality M Inteniewing 
: Technique 



Quality of Prodtiction 
T echnique ' 




ffective ;opefktiDn of : • 
^d^d cMt E qui p ment " * ' ' 



Ist M 3r(i 'W -jth ^6th''|th W # lOth 
'Ji I 1'.; 



3epth SNe 
liity 



Pi^'of Awareness of r . 
leti Mvp Medi^>- 




^llinpesi^tope^t: ^ ^ 
Jonstructive c*'^*^"^'*^' 



t. , « 




of '"ether^ responses lisi^ Dyiaanagersi "crepil'ity of piiSentationj" "honestyi" . ' 

>bj,lity to work gmc^Iy under pressure i" "iegal iy^tem knowledii" "understanding of . 
WM^^sg^wMdi"^^^ '^^^^^^^^ "libel • . ' 

^ ,; anl slander laW5j^ "uM^S^^^ of news involvement 1" and, "legal, liber knowledge, etc." 

2'eI^C* 12^ Success characterist^^^^ 



I 



\ 



w 



Number of NiJn-ReBponclentBi 



1^ 



i^tenents of ChpbteriBtlbs 



> Aittoan: 




Oimnunity. InvoS 



', IhiMatiye/Bedicatibh 



plity of en-air delivery ' 



2j'w.pvni. Typing Ability 



ilnd^rs'tahding of FCC" 
Rules, and Regulations ' „ ' 



CopyMting, Ability* 

j! * . — _ _• 

— ^ — 



' pff active Operation of ■ 
^ment 



lit > M 



Prioi'ity ||nlcihg8 

5I Jth::^th.'. It| 9tti[ p 




*Exa_inples , of ; 



sr''jf esporfcS l"is 
onSlltyi" '.^Dositi 



^i'vriisten^ri". "per;|onall!tyi " '.'positive attittfdei " 



•13;- Success characteristics for gffihouncers . 



tioni" "abilif.'tb relate: to.,, 
^ along with othet>s." j.^^ 



■•A 



I 




Ruiiilierof BesponaentBi 293!f9^) Namber of Non-Rispondentai 80(21^| 



i 



Statiinerits of Characteristics 
for Success (Ldhg-T^rin. 
•Idiployiiient) Sales PersoflnM_ 



Priority Rankings t)y Managers ' 

: m "m M ith p 7tii m m \ 



lOth^ 




♦Examples of ''oto||'tes|ftea, listed by !ip|ersi "proven:8ales success] " "aggr^ssivlhessr''''' 
''salesIllanship{'^ "afeility^ selli" "natural, sales: ability) ■ "understanding retail ksinessr' " 
'J <f 'coilectibn sRillsi" '"ratings knowiedi^ "sales technique masteryi" , ' . 

£J^'creative mindi" "sales aptitude |" and^ '',aMiity to''meet,;'sai^ quotas." . 
— .f^iiPPftsR fharantertstink.fnr salfif ngrMg' 



^ • I ■ . • • »^ - • ■• 




♦Examples of other" responses listed tly managerar "combo 
^announcer with FCC FlrsV Clasp, license if, "pod , 
secretaries are difficult to locate;" andfr.^M 



ipanage r . 



15. Radio positions most difficult to 



^Nuflibef " of Non-»Rf spohdehts : 28 ( 79S). 
N^ber of Respond ents j 3^7(935^) 




Radio Station 



iat - - 2nd . 3rd 



Engineering 



25/7% 



27/8% 



Sales 



Clerical 



ethers* 



93/27 SI 



185/535 581/23!^33/t9? 52 



li/3^ 




Manstgers 

th_ .6th_ 



l3/i;?5 



58/i 7 S90/2 65 gt i 1/32 1^7/8? ; 2/ . 795 




*t?««««i== "nther"- responses.listed by manager^: 'very. . , _ 
^Sgl^'^a^.r^er ; — m^^^ V.copyva^3:ters ; and. • "vary ^ 'I 



little turnover. 



16.,.; Radio positions most frequently filled 



